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VMUK, MEJIUA, MEJIUMHBIN OBPA3, PR-KAMITAHNS, CTPATEI M,
ITPOJIBUKEHUE, CIIOPT, CIIOPTMBHAS MHJYCTPUS, XOKKEWHBIMI
KJIVB.

OOBEKTOM JTaHHOW NUIIOMHOM paOOTHI SIBISIOTCS CHOCOOBI (POPMHUPOBAHUS
UMUKa CIIOPTUBHON OpTraHM3allid Ha MpUMeEpe XOKKeHHOro kiyba «HOHOCTh-
MuHCk».

[IpenmMeroM naHHOM paboThl BbICTynarT PR-TexHomoruu QopMupoBaHus
UMUJKA XOKKEHHOTO Ki1y0a « OHOCTh-MUHCKY.

[ens qanHOM pabOTHI 3aKITI0YAETCS B U3YUSHUH UCTIONIb3yeMbIX PR-TexHomornit
B JOpMUPOBAHUU UMHU]IKA XOKKEHMHOT0 Ki1y0a « OHOCTE-MuHCK» 1 pazpadoTke PR-
KaMIIaHUM JIJIs1 €T0 MPOJBUKECHMUS.

Jns uccnenoBaHusi B AUIUIOMHOM paboTe ObUIM BBIOpAHBI METO/ABI KOHTEHT-
aHaiM3a, SKCIEPTHOIO HWHTEPBBIO, a TaKXkKe OOIIeHaAyYHbIE METOAbl aHAJIM3a,
CUHTE3a P paboTe ¢ MEPBUYHBIMHU SMITUPUUECKUMH TaHHBIMHU.

B niepBoii r1aBe 1anHO#M paOOTHI BBISIBJICHBI OCHOBHBIE aCEKThI (POPMUPOBaHUS
MMHJI’)Ka CIIOPTUBHOM OpraHU3aIyy, paCCMOTPEHBI TPUMEPHI aHAJIOTUYHON PadOThHI
B KiIy0ax M3 APYrMX CTpaH, a TakKe MPOAHAIM3UPOBAHA padOTa CIOPTHUBHBIX
KJIyOOB Halllel CTpaHbl, HANpPaBJIEHHAs Ha OPMUPOBAHUE TO3UTUBHOTO UMHJIKA U
€ro JAJIbHEHUIIIEE TPOIBUKECHUE.

Bo BTOpOIf T71aBe MaHHOW TUIIIIOMHOW paboThl paccMoTpeHbl PR-TexHomoruu
dbopMHpoBaHUS UMHUJKA HA TPUMEPE XOKKeWHoro kiyda «HOHOCTh-MUHCKY,
BBISIBJICHBI OCHOBHBIE MpoOJeMbl B (OPMUPOBAHUM HUMHKA M TOCTPOCHUU
MeIuiHOTO oOpasa Kiyoa.

Tak ke B Xx0/€ HcCleI0OBaHUs ObLI MPOBEAEH CPABHUTENbHBIA aHATU3 MEXY
paboToit xokkeHbIX KIIy0oB «HOHOCTH-Munck» u «Jlunamo-Munck». [lo urory
MPOBEAEHHBIX UCCAeA0BaHNM Oblla cocTaBieHa PR-kaMmaHus 1Mo MpoABHIKEHUIO U
YIIYUIICHUIO UMUK XOKKEHHOTo KiTy0a Ha Bech cieayromuid ce3on 2016-2017r.

AKTyaJIbHOCTh JJAHHOW pa0OThI 3aKTF0YAETCS B TOM, UTO CIIOPTUBHASI UHTYCTPUS
SBJIIETCSI HEOTHEMJIEMBIM CETMEHTOM SKOHOMUYECKUX OTHOILLEHUH rocyJapcTBa, a
TaK)Ke TOJOKUTEIBHO BIMSIET HAa pa3BUTHE M 340poBbe Hauuu. IIponBuxenue
Pa3TUYHBIX CIIOPTUBHBIX KIIYOOB B CTPaHE MOJIOKUTEIHLHO TOBIHIET HE TOJIHKO Ha
SKOHOMHYECKYI0 CHUTyalHI0, HO M IIOMOYKET HCIIOJHEHUIO TIOCYIapCTBEHHON
porpaMMbl pa3BUTHSA (PU3NUECKON KyJIbTyphl U criopta B Pecniybnuke benapycs,
TE€M CaMBbIM YJIy4Illasi ypOBEHb )KM3HHU HACEJICHUS CTPAHBI.

Kpasuenko [O. B.
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IMIJIK, MEJIbISI, MEJIBIMHBI BOBPA3, PR-KAMITAHIS, CTPATOII,
[TIPACOYBAHHE, CIIOPT, CITAPTBIYHAS IHIY CTPbIS, XAKENHBI KJIYE.

Al'ektam naa3eHail ABIIIIOMHAN mpanbl 3'syisionna crnocadbl GapmipaBaHHs
IMIJDKY CHapThIyHA#l aprasizaipli Ha TpbIKIaa3e xakeiHara kinyda «HOnairpa-
MiHck».

[Ipanmeram pgan3enHail mpaisl BbICTymarolb PR-TaxHanorii dapmipaBaHHs
IMIJKY XakeiHara kiy6a «FOnarnBa-MiHck».

Mbara nmam3eHaid mpaiibl 3aKirodaeliia ¥ BBIBYUSHHI BBIKapbICTaHbBIX PR-
TOXHAIOTIM y (apMipaBaHHi IMIDKY XakeiHara kiyoa «HOnarrBa-MiHck» 1
pacmpanoyisl PR-kaMma#ii jist siro npacoyBaHHS.

Jlns pgacnenaBaHHsl ¥ JBITJIOMHAM Tpaibl ObUTl aOpaHblsd METaabl KaHTIHT-
aHai3y , SKCIIEpTHAra iHTIPB'I0 , a Takcama aryJIbHaHABYKOBBIS METabl aHATI3Y,
CIHTA3Y MPbI MPaIlbl 3 EPIIACHBIMI SMITIPHIYHBIMI JaHBIMI.

Y nepwaid T1yIaBe JaA3€HaMl Ipambl  BbIAYJIEHbl ACHOYHBISA  ACIIEKTHI
dapmipaBaHHa IMIJDKY CHApThIYHal apraHizaibli, pas3rieKaHbl MPBIKIaIbI
aHajariyHai mpaunel ¥ KiyOax 3 1HIIBIX KpaiH, a Takcama MpaaHaji3aBaHa Ipana
CHapThIYHBIX KiIyOay Halllail KpaiHbl, HaKipaBaHas Ha (apMipaBaHHE Ma3iThlyHara
IMIJIXKY 1 5ITO J1aJieiiliae nmpacoyBaHHE.

VY npyroil rinaBe Naa3eHail ABITJIOMHAM mpaiibl pasriemkanbl PR-taxHamorii
dapmipaBanHa MKy Ha TpbIKIan3e XxakeiiHara kiyba «HOnarnrBa-MiHCcky,
BBISTYJICHBI ACHOYHBIA MpadsieMbl ¥ (hapMipaBaHHI IMIPKY 1 maOyaoBe MejbliiHara
naay kiyoa.

Takcama ¥ xoa3e nacneqaBanHsi Obly MpaBeA3€HbI apayHAIbHBI aHAJI3 MaMixK
npanaid xakeHeix kiyoay «lOnanrBa-Minck» 1 «JlpiHama-MiHcky». [la BBIHIKY
MpaBe/3eHbIX Jlaciie/laBaHHsAy Obla ckiaa3eHa PR-kammanis ma mpacoyBaHHI 1
NASATIIIHAIO IMIJDKY XakeiHara ki1yoa Ha ¥Bech HacTymHbI ce30H 2016-2017r. PR-
KaMmmaHis Ykiouae ¥ ca0e MphIEMBI 1 METaIbl, SIKIS paHEe HE BBIKAPBICTOYBAIICS ¥
pacoyBaHHI 1 (papMipaBaHHi IMIIKY KITyOa.

AKTyaJlbHaclb Jaja3eHail paOoThl 3akjroyaeiniia y ThIM, IITO CHAPThIYHas
THAYCTpPBIS 3'TYIIsAeIa Heal eMHBIM CeTMEHTaM dKaHAMIYHBIX aTHOCIH JI35PKaBbl, a
Takcama CTaHoydYa YIuibIiBae Ha pas3Bimi€ 1 3mapoye Haipll. [IpacoyBanHe po3HBIX
CHApTHIYHBIX KJIyOay y KpaiHe cTaHOYy4a MayIuibiBae HE TOJIbKI Ha SKaHAMIUHYIO
CITyaIIblto, aje 1 1armaMorka BbIKaHAHHIO JI3sip)KayHal mparpamMsl pasBitiis (iziaHai
KYJIBTYpHI 1 criopTy ¥ PacnyOminbl benapych, ThIM camMbIM MaJIAINIIAI0Ybl Y3pOBEHb
XKBIIIS HACEIBHIIITBA KPaiHBI.

Kpayuanka 1O. V.




SUMMARY

Thesis: 62 pages, 41sources.

IMAGE, MEDIA, MEDIA IMAGE, PRCAMPAIGN STRATEGY,
PROMOTION OF SPORT, SPORTS INDUSTRY, HOCKEY CLUB.

The object of the research — methods of forming the image of the sports
organization on the example of the hockey club «Yunost-Minsk».

The subject of the research — PR-technologies of forming the image of the
hockey club «Yunost-Minsk».

The purpose of this thesis is to examine the use of PR-technologies in shaping
the image of the hockey club «Yunost-Minsk» and the development of PR-
campaign for its promotion.

Methods of content analysis, expert interview, as well as scientific methods of
analysis and synthesis were chosen when working with primary empirical data.

In the first chapter of this study the author identifies the main aspects of forming
the image of the sports organization, the examples of similar work in foreign clubs
and also analyzes the work of sports clubs in the country, aimed at creating a positive
image and its further promotion. Such concepts as image, reputation and promotion
in the sport industry are discussed.

In the second chapter of the thesis PR-technologies of image forming on the
example of the hockey club «Yunost-minsk» are examined, major problems in
shaping the image and building a media image of the club are revealed.

The study analyzes major shortcomings in the work of some departments of the
hockey club «Yunost-Minsk». The comparative analysis of the work of the hockey
club «Yunost-Minsk» and «Dynamo Minsk» is done. According to the results of the
survey the project of PR-campaign to promote and improve the image of the hockey
club for the whole next season 2016-2017has been drawn up. PR-campaign includes
techniques and methods that have not been previously used in promoting and
shaping the image of the sports club.

The relevance of this work consists in the fact that the sports industry is an
integral segment of the economic relations of the state, as well as in a positive effect
on the development and health of the nation. Promotion of various sports clubs in
the country has a positive impact not only on the economic situation, but also helps
to implement the state program of development of physical culture and sports in the
Republic of Belarus, thereby improving the standard of living of the population.

Kravchenko U. V.




