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PE®EPAT JJUIIJIOMHOM PABOTHI

Junnomuas paborta coxepxut: 72 c., 2 puc., 4 tabmn., 61 ucrounumk, 22
MPUIIOKECHHUSL.

KOMMYHUKAIIMA, OPI'AHU3 AL, LEJIEBBIE I'PVIIIIBI,
COLMAJIBHBIE CETH, HMHTEPHET, MEJWA, OHJIAIH, MACCOBAS
KOMMYHUKAILINSA, KOMITJIEKCHASA KOMMYHUKAILMA.

OOBEKT wuccIeoBaHUS — KOMMYHHKAIUS OPTaHHW3AIMd  C IICJICBBIMH
rpyInnamMu B COUUAIBHBIX CETAX.

[Ipenmer wuccienoBaHUsi — KOMIUICKCHBIM TOAXOJ K KOMMYHHUKAIUU
OpraHU3alliU B COLIMATBHBIX CETSIX.

[lens pa®oOThl — BBIPAOOTaTh KOMIUIEKCHBIA MOJIXOJ K KOMMYHUKAIIUU
OpraHU3alllU C LEJIEBBIMU TPYIIIAMU B COITUATBHBIX CETSIX.

MeTtoapl HCCIEAOBaHUS: CHUCTEMHBIM IOJXOJ, OINMCATCIbHBIM METOJ,
CPaBHUTEIIbHBIA TOJXO0JI, aHAJNU3 JOKYMEHTOB, KOHTCHT-aHaJIU3, SKCIEPUMEHT,
CTATUCTUYECKUN METOJI, METOJ MHAYKIIUU U IETYKIINH, SKCIIEPTHAsI OLICHKA.

[lTonyyeHHsle pe3yabTaThl M HUX HOBU3HA: OMNPEACIICHO IOHSTHE
«COILIMAJIbHBIE CETU»; OMMCAHBI MPEUMYIIECTBA COIMATIbHBIX CETEN Mepe IPyruMu
WHCTPYMEHTAMH  KOMMYHHKAlUM; TMPOAHAIIM3UPOBAHO TIOHSTHUE  «IIEJIEBHIC
TPYIIbl» W ONHCAaHbl  NPUHIUIIBI WX  CETMEHTHUPOBAHUSI;  BBISBJICHBI
UHTETPUPYIOIIUE AJIEMEHTHl KOMMYHHMKAIIMM OpPTaHU3alMid B COLIMAIBHBIX CETHX;
MpoaHaJIN3UPOBaHA KOMMYHHUKAIIUS O€NOPYCCKUX OpraHu3aluid B COIMATIBHBIX
CeTSX, MpoBeJicHa OlleHKa A(D(PEKTUBHOCTH; MPOBEIEH OMPOC IKCTIIEPTHHIX MHEHUIA;
BBIPA0OTaH KOMIUICEKCHBIM MOJAXO0J K KOMMYHHUKAIMU OpPraHU3alluu C IEJIEeBBIMU
IpyIIaMu B COIUANIBHBIX CETSX.

HoBuzna panHOl  paboThl  3akiro4aeTcs B OOOOIIEHUM  OMbITA
B3aMMOJICHCTBUS B COLUAJIBHBIX CETAX OpraHu3aliuil U BHIPAOOTKE KOMILJIEKCHOTO
MoAXoJia K JJaHHOMY Tipoiieccy. [1oa KOMIUIEKCHBIM MOJAXOA0M MOJpa3yMeBaeTCs
MOCTPOCHHUE 1IEJIOCTHOM CHUCTEMbI B3aUMOJICHCTBHUSI C IICJIEBBIMU TpyMNIaMu B
paMKax pa3IuYHBIX COIUAJIBHBIX CETEeH.

O6macTb BO3MOXKHOTO NPAKTUYECKOTO TNPUMEHEHHS: pa3paOOTaHHBIH
KOMIUIEKCHBIA TIOAXOJ, MOKET MPUMEHSATHCS Ha MPAKTUKE CHEHUATMCTaMH IO
KOMMYHUKalMsiM B MHTepHeTe, opraHu3anusMd  KOMMEPUYECKOIO0 U
HEKOMMEPYECKOT0 THIIA.

ABTOp pabOTHI MOATBEPKIAET JOCTOBEPHOCTH MATEpUANIOB U PE3YJIbTATOB
JTUTIIOMHOM pabOThI, @ TAKXKE CAMOCTOSITEIbHOCTh €€ BBITIOJTHEHUS.



PO®EPAT JABIMJIOMHAM MPALBI

JlpITioMHast mparna 3msmuae: 72 crap., 2 man., 4 tabn., 61 kpeHiny, 22
JaaaTKa.

KAMVYHIKAIIbIA, API'AHI3ALBIA, MOTABBIA ['PVIIBI,
CALBISAJIBHBISA CETKI, THTOPHAT, MEJbII, AHJIAWH, MACABAS
KAMVYHIKALBIA, KOMIUVIEKCHAA KAMYHIKAILIBIA.

AOG'exT nmacienaBaHHs — KaMyHIKallblsl apraHizaibli 3 M3TaBbIMi rpynami y
CalbISUIBHBIX CETKaX.

[Ipanmer pacnenaBaHHS — KOMIUIEKCHBI TMAJbIXOJ] Ja KaMyHIKalbli
aprasizaiibli ¥ CalbIsUIbHBIX CETKaX.

MbsTta mpansl — BbIIpalaBallb KOMIUIEKCHBI MAaJbIXOJA Jla KaMyHIKalbli
aprasizalpll 3 M3TaBbIM1 IpyMami ¥ CalbISUIbHBIX CETKAX.

Meranel  gmaciaemaBaHHSA:  CICTOMHBI  HAJABIXOJ,  aIlicabHBI ~ METajl,
napayHajlbHbl MaJbIXOJ, aHANI3 JAKYMEHTay, KaHTIHT-aHali3, 3KCIEPBbIMEHT,
CTaTBICTBIYHBI METAJ], METAJT IHIYKUbI1 1 A3TYKIbI1, SKCIEPTHAS AlPHKA.

ATpbIMaHbIs BBIHIKI 1 1X HaBI3HA: BbI3HAYAHA MAHAIIE «CAlbISIIBHBIS CETKI»;
amicaHbl epaBari CalublsUIbHBIX CETaK Mepaj IHIIBIMI IHCTPYMEHTaM1 KaMyHIKallbli;
IpaaHali3aBaHa [MaHALLE «MAITaBblsl TPYNbl» 1 amicaHbl MPBIHIBIIBL  1X
CErMEHTAaBaHHS; BbISYJIEHbl KOMIUIEKCHBISI 3JIEMEHThI KaMYHIKaIbll apraHi3alblil y
CalbISUIBHBIX CETKax; IMpaaHali3aBaHa KaMyHIKalblsl OelapycKiX aprasizaiblii y
CalbISUIBHBIX CETKax; MpaBe[3€Ha alPHKa 3(EKThIYHACII]; MpaBeI3eHa HKCIEePTHAE
IHTAPB'10; BBIMNpallaBaHbl KOMIUIEKCHBI MaJbIX0J Ja KaMyHIKalbll apraHizaibll 3
MATaBbIMI IpynaMi ¥ calbIsJIbHBIX CETKaX.

Hapizna pan3eHail mpambl  ckjiagaenuna Yy abaryJbHEHHI  BOIIBITY
y3aeMa3essHHS ¥ CalbIsIbHBIX CETKaX apraHi3alblid 1 BHITPAIOYIbl KOMILJIEKCHAra
najbpIXoay Jla ratara mparpcy. [lag KOMIUIEKCHBIM MaJbIXOJaM Maelllla Ha yBa3e
na0dy/ioBa IPJacHail CiCTAMBI y3aeMal3esiHHS 3 MA3TaBbIMI IpynaMmi y pamKax
PO3HBIX CalbISUIBHBIX CETaK.

BobGnaciip  marueiMara npakThlyHara MPBIMSHEHHS:  pacipaliaBaHbl
KOMILJIEKCHBI MAJbIX0J] MOXa MPBIMSIHALLA HAa TPaKThIIbl CHEIbIsUIICTaMl Ta
KaMyHIKalplsiX ¥ I[HTApHAIE, apra”izauplisiMi KameplibliiHara 1 HeKkaMeplbliiHara
THIITY.

AyTap mpanbl TauBApIKae JaKJIaIHAcIlb MaTApbissiay 1 BBIHIKAY
JBITJIOMHAN Tpalibl, @ TAKCaMa CaMacTOMHACHb 5i€ BHIKAHAHHSL.



SUMMARY OF THE DIPLOMA THESIS

Thesis contains 72 pages, 2 fig., 4 tabl., 61 sources, 22 appendixes.

COMMUNICATION, ORGANIZATION, TARGET GROUP, SOCIAL
MEDIA, INTERNET, MEDIA, ONLINE, MASS COMMUNICATION,
COMPLEX COMMUNICATION.

The object of the research is a communication of organization with target
groups on social media.

The subject of the research is a complex approach to communication of
organization on social media.

The aim of the research is to develop a complex approach to communication
of organization with target groups on social networks.

Methods of research: system approach, descriptive method, comparative
approach, document analysis, content analysis, experiment, statistical method, the
method of induction and deduction, expert evaluation.

The obtained results and their novelty: the concept of "social media"” is
defined; the benefits of social networks over other communication tools are
described; the concept of "target groups” is analyzed; the principles of
segmentation are described; integrating elements of the organizations’
communication on social media are identified; the communication of Belarusian
organizations on social media is analyzed and its effectiveness is assessed; the
survey of experts’ opinions is conducted; the complex approach to communication
of organizations with the target groups on social media is developed.

The originality of the work is in summarizing the experience of interaction
on social media and developing complex approach to this process. The complex
approach implies the construction of an integrated system of communication with
the target groups via various social media.

The area of possible practical application: the developed complex approach
might be implemented by communication professionals in their strategy for
communication on the web for commercial and non-profit organizations.

The author confirms the authenticity of the material, the results of the thesis,
and the originality of the research.



