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PE®EPAT

Jlunomuas pabota: cTpanul — 67, pucyHkoB — 4, nuctouHukoB — /0.

BPEHJ], CIIOPTUBHBII MAPKETUHI, ATPUBYThl BPEHJIA,
KOMMVYHUKAIIMA C BOJIEJIBIIUKAMHU, CIIOHCOPCTBO, PABOTA CO
CMU, ®YTBOJIbHBIM KITYB «BATI».

OOBbeKT HccleoBaHUsA — MPOIECC CO3JAaHUSI U TMPOJBHKEHUS YCIEUIHOTO
OpeHna B 6eopycckom Qyrooure.

[Ipenmer uccnenoBaHmsl — KOMMYHUKATUBHBIE TEXHOJIOTUU (DOPMHUPOBAHUS U
NpoABMXEHUS OpeHaa B Gpyroore.

Lenp aumuioMHON paboThl — MPOAHATU3UPOBATH TEOPETHUYECKHE OCHOBBI U
MPAaKTHUECKHE acIleKThl mporecca (GopMHpOBaHHS W TMPOJBIKEHUS OpeHAa B
dbyTooIIE.

MeToapl HCCIENOBaHUS: KOMIUJIEKCHO HCIIOJNB30BAHHBIE TIOJOKEHUS U
MPUHIIUAIIEI METOJI0OB HAYYHOTO OOOOIIEHHS U aHAIN3a HAyYHBIX JaHHBIX, a TaKKe
CTIeIIMAIbHBIE METOBI — AHAIOTHSI, KiTacCUu(UKAIHs, 1€ TyKIUs, CACTEMHBIHN MOIX0/T
Y aHaJu3 JJOKYMEHTOB.

[Tomy4eHHble pe3ynbTaThl U UX HOBU3HA: B PabOTE PacCMOTPEHBI OCHOBHBIC
aCMeKThl B CO3JIaHUU ycIentHoro OpeHaa GpyrooapHOro Kiryda, u3ydeHa crnenuduka
CIIOPTUBHOTO OpPEHIMHTA, BBIZICTICHBI OCHOBHBIC TEXHOJIOTUH, KOTOPbIE TPUMEHSIFOTCS
B NPOABIKEHUM OpeHga (QyTOONBHOrO KiIy0a, NpOaHATIU3UPOBAaHbl OCHOBHBIE
HaIpaBJICHUsT padOTHI MO MPOABMKEHHUIO OpeHia (GyTOOILHOTO KiTyOa U Ha MpUMEpe
¢dbytoonbHOrO Kiyda «bATOD» ObuUIM BBIAEICHBI T€ HAINpPABICHUS PAOOTHI B €O
MPOJIBUKEHUH, KOTOPbIE MOMOTAIOT KIIyOy OBITH CaMbIM YCHEIIHBIM OEJIOPYCCKUM
(GyTOOIBHBIM OPEHIOM.

OO0sacTb BO3MOXHOTO MPAKTUYECKOIO0 NPHUMEHEHHs: pa3padOTaHHBIA B
JTUTUIOMHOM pab0oTe KOMITJIEKCHBIN MOX0 B CO3JJaHUH U ITPOIBMKEHHUH YCIICITHOTO
OpeHJ1a MOKET OBITh MPUMEHUM 10 OTHOUIEHUIO K IPYTUM (DyTOOJIBHBIM KITyOaM.

ABTOp pabOTHI TMOATBEPKAAET [TOCTOBEPHOCTh HWCCIEAOBAaHUS, a TaKKe
OOBEKTUBHOCTH CCHUIOK Ha HCTOYHUKH, UCIIOJIE30BaHHBIE B paboTe.

Hyxosuu E. M.




PODEPAT

JlprutoMHast mpara: crapoHak — 67, mamonkay — 4, kperain — 70.
BPOHJI, CIIAPTBIYHBI MAPKETBIHI, ATPBIEYTHI BP3H]JIA,
KAMVYHIKAIIBIA 3 3AY3IATAPAMI, CIIOHCAPCTBA, PABOTA CA CMI,

OYTBOJIbHBI KITYB «BATO».
AG’eKT macineaBaHHS — MPaIC CTBAPIHHS 1 MACOYBAHHS MacIsxoBara Op3H/a

¥ 6enmapyckim dyTtoore.

[IpanMer pacnmeaBaHHS — KaMYHIKATBIYHBIS TAOXHaJoril (apmipaBaHHA 1
nacoyBaHHs OpaHAa ¥ pyTOOIIE.

MbTta npimiioMHasi mpansl — [paaHali3aBallb TIAPBITBIYHBIA ACHOBBI 1

MIPaKTHIYHBISA aCMIEKTHI (hapMipaBaHHs 1 TacoyBaHHs OpaHaa ¥ hyTOOIIE.

Mertanbl gacieaBaHHs: KOMIUIEKCHA BbIKAPACTAHBIS MaaXXdHHI 1 MPBIHIIBINBI
MeTajay HaByKOBara a0aryJibHEHHS 1 aHalli3y HaBYKOBBIX JA/3€HHBIX, a Takcama
CIIEUBISIbHBIS META bl — aHAJIOT1s, Kiaciikalblis, 13€ayKIbIs, CICTAIMHBI MaIbIX0/T
1 aHaJI3 TaKyMEHTay.

ATpbIMaHbI BBIHIKI 1 1X HAaBI13HA: Y Ipallbl Pa3riie/13eHbl ACHOYHbISA ACTIEKTHI ¥
CTBap3HHI TmacmsaxoBara OpsHAa (yrOonpHara kiyba, BBIBy4YblHA clielbl(ika
cnapTblyHara OpsHABIHrA, IIpaaHali3aBaHbl ACHOYHbBIA HalpaMKi, BbUIyYaHBI
ACHOYHBIS ~ TAXHAJOrIl, SKIS BBIKAPBICTOYBAWOIA VY IAacOyBaHHI OpsHAa
¢ytOonpHara kiayba 1 Ha npeikiaa3e QpyrdosibHara Kirydoa «BATD» ObUTL
BBUIYYaHbl This HampaMKi paOOThl ¥ Aro MacoyBaHHI, sIKis JamaMmararolb Kiyoy
OBILb CAMBIM NACIISIXOBBIM (PYTOOJIBLHBIM Op3H/IaM Yy Halllail KpaiHe.

Bo6nacup mMaryeimara npakTblYHara MpbIMSIHEHHS: pachlpalaBaHbl y MHpaiibl
KOMILJIEKCHBI MMA/IBIX0J] Yy CTBAPAHHI 1 TaCOYBaHHI MacmsxoBara Op3H]ia MOKa ObILb
BBIKAPBICTaHbl ¥ JAYbIHEHHI Ja IHIIBIX (yTOONBHBIX KITyOay.

AyTap mpansl DauBApIKae JakJagHAaclb JAacileJaBaHHSA, a Takcama
a0'eKThIYHACLIb CIIAChUIAK HA KPBIHILBL, IITO ObLJI1 BEIKAPBICTAHBI ¥ Mpallbl.

HyxoBiu K. M.




THE ABSTRACT

Diploma work: pages — 67, images — 4, sources of information — 70.

BRAND, SPORTS MARKETING, BRAND ATTRIBUTES,
COMMUNICATION WITH THE FANS, SPONSORSHIP, COMMUNICATION
WITH MEDIA, FC «<BATE».

Object of research — the process of creating and promoting a successful brand in
the Belarusian football.

Subject of research - communication technologies formation and promotion of the
brand in football.

The aim of the work — to analyze the theoretical foundations and practical aspects
of the process of formation and promotion of the brand in football.

Methods of investigation complex use of the provisions and principles of the
methods of scientific generalization and analysis of scientific data, as well as special
methods — analogy, classification, deduction, systematic approach and analysis of
documents.

The obtained results and its novelty: in this work you can find the main aspects in
the creation of a successful brand of the football club, studied the specificity of sports
branding, highlighted the core technologies that are used in the promotion of the brand
of the football club, analyzed the main areas of work to promote the brand of the football
club and the example of FC «BATE» were highlighted those areas his work in progress,
which help the club to be the most successful Belarusian football brand.

The area of possible practical applications: research paper developed a
comprehensive approach to creating and promoting a successful brand can be applied
in relation to other football clubs.

The author of the study confirms the reliability and objectivity of links to the
sources used in the work.

Dukhovich K. M.




