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PE®EPAT JJUIIJIOMHOM PABOTBI

Junnomuas pabota conepxut: 129 c., 63 uctounuka, 36 NpuIoKeHUM.

[NHO3NLMOHMPOBAHUE, TOPI'OBAA MAPKA, NHTEPHET-
MAPKETHUHI, KOMMVYHUKALIMOHHAA CTPATEI'UA, MAPKETHUHI'OBAA
CTPATEI'UA, TIPOABWXKEHUE, MHTEPHET, ABIBOK.

OObeKT wuccieqoBaHUs - MO3WIIMOHUPOBAHHE TOPTOBOM Mapku ¢ YYETOM
cnerupuku cetu MIHTEpHET.

[IpeameT uccnenoBanus - 0COOCHHOCTU MO3ULIMOHUPOBAHUS TOPTrOBOM MapKu
«A06100K» ¢ yuéToM cneruduku cet MHTEepHeT.

Lenp qunioMHON pabOThI: MPOAHATM3UPOBATH OCHOBHBIE aCHEKThI CTPaTeruu
MO3ULIMOHUPOBAHUS TOProBOM Mapku «AO0I00K» ¢ Y4YETOM CHEUU(PHUKUA CETH
WHTepHeT M BbhIpaOOTATh OCHOBHBIE PEKOMEHJALMU IO ONTUMHU3ALMH CTpaTeruu
NO3ULIMOHUPOBAHMS JAHHOW TOPrOBOW MapKu ¢ YYETOM OCOOEHHOCTEH II00abHON
Cern.

Meroabl MCCIENOBaHUSA: CHCTEMHBIA UM  CTPYKTYPHO-(PYHKIMOHAIbHBIN
MOAXO/bl, HCIHOJIb30BAINCH OOLIEHAYYHbIE METO/Abl aHajdu3a, THUIIOJIOTU3ALNH,
00001IIeHMS, CTAaTUCTUYCCKUH, OIMCAaTEeIbHBIM, CPaBHUTEIIBHBI  METOJIbI
UCCJIEI0BAHUSI, HHTEPHET-OMPOC U SKCIEPTHOE UHTEPBBIO.

[Tonmy4yeHHbIe pe3yabTaThl U UX HOBHU3HA: W3YUYEHBl TEOPETUUECKHE ACIEKTHI
COBPEMEHHOT0 MO3UWLMOHUPOBAHMS, MPOAHATIU3UPOBAHBI OCHOBHBIE COCTABJISIOIINE
KOMMYHUKAIIMIOHHOM CTPATEruu, ONPEIEICHO MOHATHE «IIO3UIIMOHUPOBAaHUE OpeHa
C HUCIOJIb30BaHUEM ceTH WHTepHeT», M3ydeHbl BO3MOXKHOCTU ceTu MHTepHer mis
3¢ ()EKTUBHOTO MO3UIIMOHUPOBAHUS OPEHJIOB M TOPTOBBIX MAPOK, MPOBEAEH aHAIU3
KOMMYHHUKAIMU OEOPYCCKUX U 3apyOEKHBIX TOPTOBBIX MAPOK JETCKOIO MUTAHUS C
norpebutensiMu B cetu  MHTepHeT, u3ydyeHa cnenuduka — cTpaTeruu
MO3UIIMOHUPOBAHUS TOPTOBOM Mapku «AO100K» ¢ UCIOIb30BaHuEM cetu MHTepHer,
pa3paboOTaHbl ~ OCHOBHBIE  PEKOMEHJAUMW [0  ONTHUMHU3alUU  CTPATEruu
MO3ULIMOHUPOBAHUS TOProBOM Mapku «AOIO0K» C HCIOJIB30BAHUEM TJI00aTBHOM
Cern.

HoBuzna  pabGoThl  3akiroyaeTcss B CHUCTEeMaTU3allUd  3HAHUWA 10
MO3ULIMOHUPOBAHUIO TOPIOBBIX MapOK C UCIIOJIb30BaHUEM ceTu HTepHeT.

Ob6nactb BO3MOKHOTO MPaKTUYECKOTO IPUMEHEHUS: OCHOBHBIE
PEKOMEHJIalliK, BBIPAOOTAHHBIE B XOJI€ aHAJIM3a CTpPaTerud MO3UIMOHUPOBAHUS
TOpProBoii Mapku «AO0i100K» ¢ ucIodb30oBaHUEM riaodanbHOM CeTn, MOTYT OBITh
WCIIOJIb30BaHbl OTJEIOM MapKeTHHra komnaHuu «CrnaBQya» B XO0j€ peaau3aluu
CTpaTEruv NO3WLHOHUPOBAHUS TOProBoM Mapku B 2016 rony.

ABTOp paboThl MOJATBEPKAAET JOCTOBEPHOCTh MaTEpUANIOB U PE3yJIbTaTOB
JTUIUIOMHON paOOoTBhI, a TAKIKE CAMOCTOSITEIbHOCTD €€ BBINIOJIHEHHUS.



PO®EPAT JBIIIIOMHAM ITPAIBI

JeimmomHas npama 3msinrgae: 129 c., 63 kpbiHilsl, 36 NpbIKIaIaHHSY.

[TA3ILIBIIHABAHHE, TAHJIJIEBAS MAPKA, IHTOPHOT-
MAPKETBIHI, KAMYHIKAIBIMHBIA CTPATOAIIS, MAPKETBIHI ABBIS
CTPATOI'IS, IPACOYBAHHE, IHTOPHOAT, ABIBOK.

AOG'exT macnenaBaHHs - NMa3ilbIiHABaHHE TaHJIEBa MapKi 3 yJikaM crietbI(iki
ceTKl [HTIpHAT.

[Ipanmer nacnenaBaHHs - acaOmiBacii Ma3ilbITHABAHHS TaHANEBA Mapki
«AG6100K» 3 ynikam crienbldiki ceTki [HTIpHAT.

Mbara [plioMHai Mpanbl: MpaaHali3aBallb ACHOYHBIS aCMEKThl CTpaTaTril
na3ilbIIHABaHHS raHuIéBail Mapki «A0100Kk» 3 yimikaM crenpliki ceTki [HT3pHAT 1
BBITIpallaBallb ACHOYHBIS pIKaMEHJIallbll Ma anThIMi3allbll CTPATATIl Ma3llbITHABAHHS
naa3eHai raaiéBail Mapki 3 yiikaM acabiiBacusy riadanbHail CeTki.

Mertaapl nacienaBaHHs: CICTAMHBI 1 CTPYKTYpHa-(yHKUBISTHAIbHBI MabIXO/IBbI,
BBIKAPBICTOYBAJICA  aryJibHaHABYKOBBISI ~ METaJbpl  aHali3y,  Thllajari3ampli,
abaryJbHEHHS, CTaTBICTBIYHBI, AaIiCAJIbHBI, MapayHaJIbHbl METaJbl JACiICJaBaHHS,
IHTIPHAT-aNbITaHHE 1 KCIIEPTHAE THTIPB'IO.

ATpbIMaHbIs BBIHIKI 1 1X HaBI3HA: BBIBYYaHbI TIAP3THIYHbIA ACIEKTHI CyyacHara
na3ilbIIHABAHHS, NIpaaHali3aBaHbl ACHOYHBIS CKJIAJHIKI KaMyHIKalbliiHail CTPaTATii,
BbI3HAUaHA MaHALIE «Ma3ilblsiHABaHHE Op3H/AA 3 BBIKAPHICTAHHEM CETKI [HTIpHATY,
BBIBYYaHbI MarybIMacui ceTkl [HT3pHAT A a(heKThIyHAra na3iupliHaBaHHs OpaHAAY 1
raHAJgEBbIX Mapak, MpaBe3eHbl aHANI3 KaMYHIKalbll OelapycKix 1 3aMeXHBIX
raHUI€BbIX Mapak A3ilsvyara xXapyaBaHHS 3 CHaXbIyIami Yy CeTIsl [HTIpHAT,
BbIByYaHa chenplika cTpardarili nasilbisHABaHHSA TraHAIEBail Mapki «AO0100K» 3
BBIKAPBICTAHHEM CE€TKI I[HTAPHAT, pacmpalaBaHbl ACHOYHBIS pAKaMeHAAlbll I
anThIMi3allbll  CTpaTAril  NasilbIAHABaHHSA raHi€éBadl  Mapki  «AO0I00OK» 3
BBIKApbICTaHHEM TnadanbHail CeTki.

Hagizna mpansl ckiagaenia y cicToMartbizallbll Benay Ma Ma3ilbISHAaBAHHIO
raHAJIEBBIX MapaK 3 BBIKAPHICTAHHEM CETK1 [HTIpHAT.

Bo0nacip MarysiMara mpaxkThlyHAra MpbIMSHEHHS: aCHOYHBIS pAKaMEHlallbli,
BBIIIPAllaBaHblsl § XOJ3€ aHali3y CTpaTdaril Mas3ilbliHAaBaHHA TaHMJIEBAl Mapki
«A0100k» 3 BbIKapbicTaHHeM riabanpHail CeTki, MOTylb OBIb BBIKAPHICTAHbBI
aja3enaM MapkeThiHTY Kammadii «Crnaydym» y Xoa3ze poamizalpli  CTpaTarii
nasinplsiHaBaHHs raHieéBait mapki y 2016 roxase.

A¥Tap mpatibl manBspAKae AAKIaJHACIh MATIPbIAIAY 1 BBIHIKAY JBIMIIOMHAN
mpailbl, a TaKCaMa CaMacTOMHACLD € BIKAHAHHS.



SUMMARY OF THE DIPLOMA PAPER

The diploma paper contains: 129 pp., 63 sources, 36 appendices.

POSITIONING, TRADEMARKS, INTERNET MARKETING,
COMMUNICATION STRATEGY, MARKETING STRATEGY, PROMOTION,
THE INTERNET, ABIBOK.

The object of the research is the positioning of the brand, taking into account
the specificity of the Internet.

The subject of research are the especially brand positioning "Abibok" taking
into account the specificity of the Internet.

The purpose of the work is to analyze the main aspects of the strategy of
positioning the brand "Abibok" taking into account the specifics of the Internet and to
develop recommendations for optimizing the basic strategy of positioning of the
brand, taking into account characteristics of the global network.

The methods of the investigation are systemic and structural-functional
approach, used scientific methods of analysis, typology, generalization, statistical,
descriptive, comparative methods of research, an online survey and expert interviews.

The received results and their originality are the following: studied theoretical
aspects of modern positioning, analyzed the main components of the communications
strategy, defined the concept of "brand positioning with the use of the Internet”,
explored the Internet for effective brand positioning and brand names, conducted an
analysis of communication of Belarusian and foreign brands of children supply with
consumers on the Internet, studied the specifics of the strategy of positioning the
brand "Abibok" using the Internet, the main recommendations designed to optimize
the strategy of positioning the brand "Abibok" using the global network.

The originality of the work is to systematize the knowledge of the positioning
of brands using the Internet.

The area of possible practical application is that the main recommendations
made in the analysis of the brand positioning strategy "Abibok" using a global
network that can be used by the marketing department of the company "Slavfood" in
the implementation of the strategy of positioning the brand in 2016.

The author of the paper confirms the reliability of the materials and the results
of the diploma paper, and also confirms only self-involvement in doing it.



