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PE®EPAT
Junnomuas pabota: c. 71, puc. 2, Tabn. 9, ucToyHUKOB 44, TPUIOKEHUN

KiroueBsie cnoBa: KOHKYPEHIMA, KOHKYPEHTHAA IIO3MLIMA,
KOHKYPEHTOCITIOCOBHOCTb INPEOITPUATHNS, KOHKYPEHTHDI,
[NHOBBIINEHUE KOHKYPEHTOCITOCOBHOCTM.

OOBEKTOM HCCIEOBAaHUM B JUIJIOMHOM paboTe SBISETCS AareHTCTBO
HegsmxuMoctd OOO «TBos cromuma». IlpenmeroM ucciaenOBaHHUM SABISIFOTCS
0COOCHHOCTH (POPMUPOBAHUSI KOHKYPEHTHOW MO3ULIMU areHTCTBA HEIBHKUMOCTU
00O «TBos cTomuuay.

OCHOBHOM 1€l AUIIOMHOM DPAOOTHI SIBISETCS PACKPBITHE CYIIHOCTH
NOHATHM KOHKYPEHIMM, KaK JBIKYLIEH CWIBI PAa3BUTUS XO3SMCTBYIOIIHX
CyOBEKTOB, M KOHKYPEHTOCHOCOOHOCTH OOBEKTOB PBIHOYHBIX OTHOLICHH, a
TaKKe pa3paboTKa MPAKTUYECKUX  PEKOMEHJalMd 1o  (OPMHUPOBAHUIO
KOHKYPEHTHOU no3uliuu areHTcTBa HeABmKUMOCTH OO0 «TBos cTONUIIaY.

B paboTte paccMOTpeHbl TEOPETHYECKHE OCHOBBI OIICHKHM KOHKYPEHTHOM
NO3ULMH OPraHu3aliy, MPOBEAEH aHAJIN3 OCHOBHBIX PBIHKOB MPEAIPUITHSI U €r0
KOHKYPEHTOB, BBINIOJIHEHA OIEHKA KOHKYPEHTOCIIOCOOHOCTH MPEANpPUSITUS,
pa3palo-TaHbl CTparerus U MEPONPUATHS 1o MOBBILICHUIO
KOHKYPEHTOCIIOCOOHOCTH TpPEA-TIPUATHs, MpOBeJeHa OlleHKa 3()PeKTUBHOCTU
PEIOKEHHBIX MEPOTIPUSATUH 110 TOBBIIICHUIO KOHKYPEHTOCIIOCOOHOCTH.

ABTOp paOOTHl MOATBEP)KAAET, YTO MPHUBEACHHBIN B HEH aHAIUTHUYECKUN
MaTepuaj NpaBUIbHO U OOBEKTUBHO OTPa)KaeT COCTOSTHUE MCCIIEAYEMOTO BOIIPOCa,
a BCE 3aMMCTBOBAHHBIE U3 JIMTEPATYPHBIX U JIPYTUX UCTOYHUKOB TEOPETUUYECKUE,
METO/I0JIOTUYECKHE TTOJIOKEHUS U KOHUEMIUN COMPOBOXKIAKOTCSA CChUIKAMHU Ha MX
aBTOPOB.



PODEPAT

Jeimmomuas pabora c. 71, man. 2, tabi. 9, kpbixii 44, npbIKJIagaHHsIy 3.

KntouaBeist cnoBel: KAHKYPOHIIBIA, KAHKYPOHTHAS ITA3ILIbBIA,
KAHKYPOHTA3OJIbBHACIIb ITPAJITIPBIEMCTBA, KAHKYPOHTHI,
ITABBIIIIDHHE KAHKYPSOHTA3OJIbBHACIII.

Al'extaM JnacienaBaHHAY y JBIIUIOMHAM Tpanbl 3'ayjseriia areHiTBa
Hepyxo-macui TAA «Tas cramima». Ilpagmeram nacnenaBaHHSY 3'synsionia
acaOmiBacii (apMmipaBaHHS KaHKYpPIHTHaW Masilbli areHurBa Hepyxomacii TAA
«TBas Cramiuay.

AcHOYHall Md3Tail ABIIJIOMHAN Mparel 3'sSyaseniia packKphiiné CyTHACII
HNaHAL-1SIY KaHKYPAHIIBIl, SIK pyXaloual CUIbl pa3Billlls racnaaapyubix cyo'ekray, 1
KaHKY-PIHTa3[0JIbHACI a0'eKkTay pBhIHKAaBBIX aHOCIHAY, a Takcama paclparoyka
IPaKTHIY-HBIX pIKaMeHJalbli na (apMipaBaHHI KaHKYpIHTHaM Ma3ilpll areHITBa
Hepyxomacti TAA «TBas cramimay.

VY mpaubl pasrie/kaHbl TIApITHIYHBIA ACHOBBI AIPHKI KAHKYpPIHTHAU
na3ilbll apradizalbli, MpaBeI3eHbl aHaANI3 ACHOYHBIX PhIHKAY MPaJpbIeMCTBA 1 SIT0
KaHKYy-poHTay, BbIKAHAHA aJ3HaKa KaHKYPIHTA3J0JIbHACII MpajalpbleMCTBa,
pacnpariaBaHsbl CTpaTaris 1 MeparpbleMCTBBI na MaBBIIIYHHIO
KaHKYpPIHTA3I0JIbHACIII TPAaaIphIEMC-TBa, IMPaBEI3€HA alPHKa A()EKThIYHACII
IparaHaBaHbIX MEPANpPHIEMCTBAY Ia Ma-BhIIISHHIO KAHKYPIHTA3/10JIbHACLII.

A¥Tap mpaibl manBspKae, MTO MPBIBEA3CHBI ¥ €1 aHANITHIYHBI MATIPBISIT
mpaBiibHA 1 a0'eKThIYHA aJTIOCTPOYBae CTaH JOCJEIHAra MbITaHHS, a YCe 3ara3bl-
YaHbIsI 3 JUTAPAaTypHBIX 1 IHIIBIX KPBIHII TIAPITHIYHBISA, MeETadallariqHbIs
najak3HHI 1 KaHIPMIEI CypaBajpKarollia Cracklikami Ha 1X ayTapay.



ABSTRACT
Diploma work p. 71, fig. 2, tables 9, sources 44, appendix 3.

Tags: COMPETITION, COMPETITIVE POSITION, COMPETITIVE
ENTERPRISES, COMPETITORS, ENHANCE COMPETITVENESS.

The object of research in diploma work is the agency of the real estate
company, Ltd «Tvoya stolica». The subject of research are the features of
formation of the competitive position of a real estate agency Ltd «Tvoya stolica».

The main aim of diploma work is to reveal the essence of the concept of
competition as the driving force of economic entities and the competitiveness of
the objects of market relations and the development of practical recommendations
for the formation of the competitive position of a real estate agency of Ltd «Tvoya
stolicax.

The paper discusses the theoretical basis of assessment of the competitive
position of the organization, the analysis of major markets the company and its
competitors, estimated competitiveness of enterprises, develop strategies and
measures to improve the competitiveness of the company, evaluated the
effectiveness of the proposed measures to improve competitiveness.

The author of the work confirms that resulted in her analytical material
correctly and objectively reflects the state of the test question and all borrowed
from literature and other sources of theoretical, methodological positions and
concepts are accompanied by references to their authors.
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