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PE®EPAT

Junnomuas pabora 87 crtpanwmi, 16 Tabmur, 9 pucyHkoB, 2 dopmysbl, 2
NIPHJIOKEHUS U 52 HCTOYHHKA.
MEXJITYHAPO/HAS MAPKETHUHI'OBAS I[MPOAYKTOBAAA

CTPATEI'SA
OOBEKT WCCIEIOBaHUSA

MEXKIyHAapOJHbIE  IPOAYKTOBBIE  CTPATETHH
MapKETHHTA.

[Ipenmer uccnenoBaHusl — pa3padOTKa MPEAIOKEHUN MO COBEPIICHCTBOBAHUIO
MEXKJyHApOAHOU mpoaykToBoi crparerun  3A0 «XoJiaIuHroBass KOMMaHUSs
«ITuHCKIpEBY.

Llenp paboTel COCTOMT OOOCHOBaHMM IIyTE€Hd COBEPIIEHCTBOBAHHUS
MEXIYHAPOIHOW MPOJYKTOBOM MApPKETMHIOBOM CTPATETMU MPOU3BOJCTBEHHOTO
PEAIPUATHS.

JlunioMHast paboTa BBINOJHEHA Ha OCHOBE aHAJUTUYECKOTO U CHUCTEMHOTO
MOJXO/OB K M3YYEHHI0 OOBEKTa HCCIENOBAHMUS C MCIOJb30BAHHUEM METOOB
JIOTUYECKOTO, IPUYMHHO-CIEACTBEHHOTO AaHaIW3d, CHCTEMAaTU3alud JaHHBIX,
skcrepTHOro mnoaxoaa. COBOKYNMHOCTh MCIOJIB3yEeMON METOHO0JIOTMYECKOM 0asbl
MO3BOJIMIIA OOECHEYNTh B KOHEYHOM HUTOre€ JOCTOBEPHOCTh M OOOCHOBAHHOCTH
BBIBOJIOB U MTPAKTUYECKUX PELICHUU.

UccnenoBanust U pa3pabOTKU: PACCMOTPEHBI TEOPETUUYECKUE ACHEKTHI
MEKJIYHAPOIHOU TPOLYKTOBOM MAapKETUHIOBOM CTPATETHHM MPEANPUATHS;
IIPOBEJEH AHAIN3 MEKIYHAPOJAHOW NPOIYKTOBOW MApKETHHIOBOW CTPATETHH Ha
npeanpusitun  3A0  «XonaunroBas kommaHusi «IIMHCKIpeB» 00OCHOBAHBI
NPEVIOKEHNUST [0  COBEPLICHCTBOBAHMIO  MEXAYHAPOAHOM  MPOAYKTOBOM
MAapKETUHIOBOM cTparernu Ha npeanpusitun 3A0 «XonauHroBass KOMIAHUS
«ITuHCKIpEB»

[IpuBeneHHbI B paboTe pacyETHO-aHATMTUYECKUN MaTepuas IpaBUIbHO U
OOBEKTHBHO  OTpPaXXaeT  COCTOSTHUE  HUCCIeAyeMoro Impolecca, a  Bce
3aMMCTBOBAHHbIE W3 JIMTEPATYpPHBIX W JPYTUX HCTOYHUKOB TEOPETUYECKUE,
METOJOJIOTUYECKHUE TOJIOKEHNUA U KOHUEIIIUHA COMPOBOKAAIOTCS CChUIKAMU HA UX
aBTOPOB.



PODEPAT

JlpiioMHas mpana 87 crapoHak, 16 Ta0min, 9 mamronkay, 2 GhopMyibl., 2
namatka | 52 KpbIHILS.

MDKHAPOJIHAS MAPKETBIHI'ABAS TTPAAYKTOBBI CTPATOITA.

AG'exT nacienaBaHHs - MIXKHAPOIHBISL MPATYKTOBBISI CTPATAT1 MAPKETHIHTY.

[Ipanmer nacnmenmaBaHHS - paclipalioyka TMpamaHoy TMa YaacKaHajdeHHI
MDKHapojnHa — mpaaykroBait  crpatarii 3AT  «XonabslHraBas — KammaHis
«ITiHCKAPIV».

JlpiyioMHasi mpaina BbhIKAHAHA HA ACHOBE aHaJThlUHAra 1 CicTAMHara
najbpIxo/ay Ja BBIBYYIHHS a0'eKTa Jaciie/laBaHHl 3 BBIKAPBICTAHHEM MeETaaay
JariyHara, npblublHHA-clie[yara aHami3y, CiICTAMAThI3albll JaA3€HbIX, SKCIIepTHara
nageixony. CyKynmHacup sKasi BBIKAPBICTOYBaeIla Yy MeTajanariuHaid Oasze
JIa3BOJILJIa 3a05ICIICYbIIb Y KAHUYATKOBBIM BBIHIKY JaKJIaJHACIh 1 aOrpyHTaBaHACIb
BBICHOY 1 ITPAKTBIYHBIX PALIIHHSY .

JlacnenaBaHHi 1 pacmpaioyki: pas3riekaHbl TIAPITHIYHBIA  ACTIEKTHI
MDKHApOJIHAi I[PHABall MapKeThIHTaBall CTpATAril MpaapbIeMCTBA; MpPaBeI3EHbBI
aHaJ3 MDKHApOJHAW IPHaBalk MapkeTbiHTaBail ctpatdrii y 3AT «XonabiHraBas
kamnaHiss  «[liHckapaYy»; aOrpyHTaBaHbls TPAMaHOBBl MMa  YJaCKaHAJIEHHI
MDKHApOJIHaW 1PHaBail MapkeTbIiHTaBail ctpatarii y 3AT «XouapiHraBasi KammaHis
«ITiHCKAPIV».

[IpeiBe3ensl § mpallbl pa3iiKoBa-aHATITBIYHBI MaTAPHIST MpaBUIbHA 1
a0'eKThIYHA aJUIIOCTPOYBae CTaH JOcCieaHara mpaipcy, a yce 3ama3blyaHbis 3
JITApaTypHBIX 1 IHIIBIX KPBIHII] TIAPITHIYHBIA, METaJalariuyHblsi MalaXXdHHI 1
KaHIPIIIBI CyIpaBajiKaroliia criachlIkami Ha 1X ayTapay.



ABSTRACT

Degree work 87 pages , 16 tables, 9 illustrations, 2 formulas, 2 applications
and 52 source.

INTERNATIONAL MARKETING PRODUCT STRATEGY.

Object of research - international product strategy marketing.

Subject of research - development of proposals on improvement of the
international product strategy of CJSC "Holding company "Pinskdrev",

Obijective: scientific substantiation of ways of improving the international
product marketing strategy of industrial enterprise.

The aim of this work is the substantiation of ways of improvement of
international product marketing strategy of industrial enterprise

Thesis work is done on the basis of analytical and systematic approach to the
study of the object of study using the methods logical, causal analysis,
systematization of data, expert approach. The collection of used methodological
framework allowed.

Researches and development: theoretical aspects of the international price
marketing strategy of the enterprise are considered; the analysis of the international
price marketing strategy is carried out to CJSC "Holding company "Pinskdrev";
suggestions for improvement of the international price marketing strategy in CJSC
"Holding company "Pinskdrev" are proved.

Powered by the settlement and analytical materials correctly and objectively
reflects the state of the test process, and all borrowed from literature and other
sources of theoretical, methodological principles and concepts are accompanied by
references to their authors.



