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O0vbekT ucciaenoBanusa — OAO «Jlom Toproeiau «CBUCIOUBY.

IIpeamer wucciaegoBaHMs —  PEKIAMHO-BBICTABOYHAS — JACSTEIBHOCTH
OpraHU3alHN.

Ieap padoTbI: HA OCHOBE M3YyYEHHUS TEOPETHUUYECKHUX BOIPOCOB M aHAIU3A
NPaKTUKH pa3padoTaTh pPEKOMEHJAIMH 10 MOBBIMIEHHIO A()PEKTUBHOCTH
PEKIIAMHO-BBICTABOYHOU AesATenibHOCTH  oprann3aunn OAO «Jlom TOproeiu
«CBHUCIOYB>.

MeToabl HMCC/ICIOBAHUA: AHAIUTUYECKUE M CTATUCTHYECKHUE METOMBI
UCCIENOBAHUS M OOpaOOTKM JaHHBIX, CpPABHUTENbHBIA aHAIu3, pacyer
JOTIOJTHUTENBHOTO 00BbEMa MpOAaXX TMOJ BO3JACHCTBUEM pEKIAMbl, METO]
AKCIIEPTHBIX OI[EHOK.

HccnenoBanuss M pa3padOTKU: PACCMOTPEHBI TEOPETUUYECKHE OCHOBBI
pa3pabOTKM  pPEKJIIaMHO-BBICTABOYHOM  KaMIIAaHWM; JlaHa  OpraHU3alMOHHO-
DKOHOMHYECKAsA XAPAKTEPUCTUKA AEATEIbHOCTH OpraHW3alvy, MPOBEICH aHAIU3
BBICTABOYHOW JEATEIBHOCTH a TAK)KE MCIOJIb3YEMbIX OpPraHM3alued peKIaMHBIX
UHCTPYMEHTOB;  MNpOM3BeIEeH  pacueT  A(PPEKTUBHOCTH  HUCIHOJIb30BAHUSA
NPUMEHSEMBIX PEKJIAMHBIX MHCTPYMEHTOB B OpraHu3allud U pa3padoTaH
KOMILJIEKC MEPOTIPUSITHIA 11O MOBBIILIEHUIO X 3()(PEKTUBHOCTH.

O0s1acTh BO3MOKHOI0 MNMPAKTHYECKOr0 NPHMMEHEHMsS: ITPEIIOKECHHBIC
MEpOMpUATHS, CBSI3aHHBbIE C  TOBBIMIEHHEM J(P(EKTUBHOCTH  PEKIAMHO-
BbICTaBOUYHOU nearenbHOCTH B OAO «/lom Toproiu «CBHCIOYb» MOTYT OBITH
MCITI0JIb30BaHbl B OTEYECTBEHHOMN MPAKTUKE X035 CTBOBAHMS.

TexHUKO-IKOHOMHMYECKAsl, COUMAJIbHAA  3HAYMMOCTB:  BHEIPEHUE
MPEAIOKEHHBIX MEPONPUATUNA MOBBICUT 3(PPEKTUBHOCTh PEKIAMHO-BBICTABOYHOM
nearenbHocTH OAO «JloM ToproBinu «CBHUCIOUB», 4TO OOECIEUUT MPUBJICUCHHE
HOBBIX TOKymarenen, (popMHpOBaHHE OJIATONPUATHOIO UMHUKA U YIydIlEHUE
(MHaHCOBOTO MOJIOKEHUSI OpraHU3ALNH.

ABTOp pabOThl TONITBEPXKAAET, YTO MPUBEICHHBII B HEW pacueTHO-
AHAJIMTUYECKUM MaTepuan MpPaBUIBHO MU OOBEKTUBHO OTPAKAET COCTOSHUE
UCCIIENYEMOTO IpoIecca, a BCE 3aMMCTBOBAHHBIE M3 JIMTEPATYPHBIX U JPYTHUX
VICTOYHHUKOB TEOPETUYECKUE, METONOJIOIMYECKUE U METOINYECKHUE IOJIOKEHUS U
KOHLIEIIIIUNA CONIPOBOXKAAKOTCS CChUIKAMU HA UX aBTOPOB.
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A0'ekT naciaenaBanns — AAT «"anaieBsl 1om «CBicmayy.

[IpanMer nacnegaBaHHs — pIKJIaMHa-BhICTayHasl I3eHHACIb apraHi3allbli.

MbsTa paGoTbl: Ha aCHOBE BBIBYUHHS TIAP3THIUHBIX IBITAHHSAY 1 aHAMI3y
IPaKTHIKI pacmpalaBalb pIKaMeH 1allbll 1a NaJABbIIIHHI 3(EKThIYHACLI pIKJIaMHa-
BbICTayHai n3eitHacti apranizanbli AAT «["angieBsl nom «CBicnauy.

Metaabl fgaciefaBAHHSA: AHAJITBIYHBIL 1 CTATBICTBIYHBIL — METaJbl
JacieJaBaHHs 1 anpaioyKi aJ3eHbIX, apayHalbHbl aHalli3, pas3iiK JajaTKoBara
a0'éMy mpojaxkay maj yriblBamM pIKIaMbl, METaJ] IKCIIEPTHBIX al[IHaK.

JacaegaBanHi 1 pacnpamoyki: pasriekanbl TIAPITHIYHBIL ACHOBBI
pacrparoyki pa3KjaMHa-BbICTayHAl KaMIIaHil; JaHa apraHizalbliiHa-dKaHaMIuyHas
XapaKTapbICThIKA J3€MHACIl apraHi3albli, NpaBeI3€Hbl aHa3 BbICTayHAN
JI3eMHACIIl a TaKcaMa KapbICTaHbIX apraHi3alblsi pIKIaMHBIX IPbLIaJA; BEIPaOIeHbI
pa3nmik 3(EKTBIYHACHI BBIKAPBICTAHHS Y>KbIBAJIbHBIX PAKJIAMHBIX MpPbUIAJ Y
apraHizalpli 1 pacpamaBaHbl KOMIUIEKC IMIIP33 Ma MaJBBIIIIHHI 1X 3(PEKThIYHACIII.

BoOsiacub MarypiMara npakTblYHAra yi:KbIBaHHSI: [IpariaHaBaHbIA
IMIIP33bl, 3JIy4aHbld 3 NAABBIIPHHEM A(EKThIYHACHI pAIKJIaMHa-BbICTayHal
m3eitHacii ¥ AAT «lanmneBsl 1oM «CBiciaay» MOTYIb OBIIb CKAapbICTAHBI ¥
allybIHHAM NIPAKTHILBI TacTagapaHHs.

ToxHika-3KaHaMI4Has1, calblsUIbHAs 3HaYHACIb: YKapaHEHHE MpanaHaBaHbIX
IMIIP33  NaBUIIYBIIL A(PEKThIYHACHb pAIKJIaMHa-BbicTayHail m3eitHacii  AAT
«T"ananeBsl 1oM «CBicnauy, MITO 3a0sCHEUbIb NPBIISTHEHHE HOBBIX MaKyIHIKOY,
(dapMaBaHHEe CHpbIsUIbHAra IMUDKY 1 TajsMnidHHE (iHaHcaBara CTaHOBIIIYA
aprasizarpli.

A¥Tap mparnbl nanBsipipkae, ITO MPbIBEA3EHbI ¥ €1 pa3iiikoBa-aHaTITHIYHBI
MaTaIpPBISI CIyIIHA 1 a0'eKThIYHA aJTIOCTPOYBae CTaH JOCJIeHara mpamjcy, a yce
3ama3bluaHblsl 3 JITAPATYPHBIX 1 1HIIBIX KPBIHIL TIAPITHIUHBISA, METaJanariyHbls 1
METaJIbIYHBIS CTAHOBIIIYBI 1 KAHIPIMIBI CyMpaBa/Kamolllla CHachbUIKaMmi Ha 1X

ayrapay.



ABSTRACT
Korolkevich Igor Viktorovich

«Estimation of the effectiveness of advertising- exhibition activity (based on

the example joint-stock company «Trading house «Svisloch»)

The graduation project contains: pages - 74, figures - 6, tables - 26, sources
- 30, adjectives - 6

MARKETING STUDIES, ADVERTISING TOOLS, THE COMPLEX OF
MARKETING, THE EFFECTIVENESS OF ADVERTISEMENT, THE
ANALYSIS OF MARKET.

Subject of research - Joint-stock company «Trading house «Svisloch» .

Object to research- the advertising- exhibition activity of organization.

Aim of the work: on the basis the study of theoretical questions and
analysis of the practice to develop recommendations regarding an increase in the
effectiveness of the advertising- exhibition activity of the organization Joint-stock
company “Trading house «Svisloch».

Methods of research: the analytical and statistical methods of study and
data processing, comparative analysis, the calculation of the additional volume of
sales under the advertisement impact, the method of expert estimations.

Research and developments: the theoretical the bases of the development
of advertising- exhibition campaign are examined; the organizational-economic
characteristic of the activity of organization is given, is carried out the analysis of
exhibition activity and also the utilized by organization advertising tools; is
produced the calculation of the effectiveness of the use advertising of the tools in
the organization used and the complex of measures for an increase in their
effectiveness is developed.

The area of possible practical application: the measures proposed,
connected with an increase in the effectiveness of advertising- exhibition activity
in Joint-stock company “Trading house «Svisloch» management can be used in the
domestic practice.

Technical and economic, social significance: the introduction of the
measures proposed will increase the effectiveness of the advertising- exhibition
activity Joint stock company “Trading house «Svisloch», which will ensure the
attraction of new buyers, the formation of favorable image and an improvement in
the financial position of organization.

The author of work confirms that the calculation-analytical material given in
it correctly and objectively reflects the state of the process being investigated, and
all borrowed from literary and other sources theoretical, methodological and
systematic positions and concepts are accompanied by references to their authors.



