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PE®EPAT

JlumiomHas pabota B 00bemMe 64 cTpanuiibl coaepkut 11 mmmoctpanuii, 26
TabnwI, 6 TPUIOKEHUH U 51 UCTIOIE30BaHHBIA NCTOYHHK.

KitoueBbie cnoa gumiomuoit pabotel: [TPOIABVDKEHUE, MOJIOKO,
[MPEJIIIPUATUE, KAMIIAHKA, BOKOJIOI'UA, OBBEM, OTPACIIb,

[MTPOIAXMU, PBIHOK.

OOBEKTOM HCCIICIOBAHUS B JaHHOW pabOTe SBISETCS PHIHOK SKOJIOTHUECKH
YUCTBIX MOJIOYHBIX POAYKTOB Pecrybnmuku bemapychs.

Llenpro HacTOsmed paboThl pa3paboTka KaMmMIaHUU  IPOJIBHXKECHUS
HKOJIOTHYECKH YUCTHIX MOJIOUYHBIX MPOAYKTOB Ha phiHKe Pecrybnuku benapycs.

JlurioMHast paboTa BBINIOJHEHA Ha OCHOBE aHAJMTUYECKOTO U CUCTEMHOIO
MOJXO/JIOB K HU3YYEHUI0 OOBEKTa HCCJIENAOBAHMS C MCIOJb30BAaHUEM METOJIOB
KBaJJUMETPUUYECKOr0,  JIOTUYECKOr0,  MPUYMHHO-CIECACTBEHHOTO  aHaju3a,
CUCTEMATU3alMN JaHHBIX, SKCIEPTHOTO Moaxoja. COBOKYMHOCTh HCHOJIb3yEeMOI
METOJIOJIOTHYECKOM 0a3pl IO3BOJMWJIA O0ECHEeYWTh B KOHEYHOM  UTOIE
JIOCTOBEPHOCTh U 00OOCHOBAaHHOCTH BBIBOJIOB U MPAKTUYECKUX PEIICHUHN.

B pabote ompeneneHa 3KOHOMHUYECKAs CYUIHOCTb 3KOHOMHYECKOIO pOCTa
rocyJlapcTBa, COIMAIbHON TMOJUTUKH, CIOCOOBI HMX B3aUMOCBSI3U, a TaKkKe
TEOPETUYECKUE OCHOBBI OPraHUYECKOr0 CeNbCKOTo Xo3siicTBa. [IpoBenen aHnanus
COBPEMEHHOI'O COCTOSIHUS O€JIOPYCCKOTO pPhIHKA MOJIOYHOM MPOMYKIIMHU, JaHa
xapakrepuctuka paesrenbHocTH KomnaHun OAO «MosiouHble NpPOAYKTH» Ha
teppuropun Pecniyonuku benapych.

[Tocne npOBEAEHHOTO HCCIECAOBAHMUS PHIHKA MOJIOYHBIX MPOAYKTOB U
nonoxkenust npeanpudatusi OAO «MosouHble OpPOAYKTh» Ha JIaHHOM pPBIHKE
benapycu 1uisi TOBBIIIIEHUST KOHKYPEHTOCIIOCOOHOCTH U JIOCTHXKCHHS  II€JU
MPOJIBUKEHUS PEKOMEHI0BAHO: peaau3alus peKJIaMHON KaMIIaHWU, BKIIIOYAIOLIEH
uH(OpPMAITMOHHBIC 3aHATHUS B 00IIE00pa30oBaTEIbHBIX IIKOJAX, TPAHCIISIIHIO
TEeMAaTUYECKUX POJUKOB IO TEJICBUCHUIO, N€YaTh U PACIPOCTpaHEHUE OpOIIIOp;
CO3/IJaHUE CETH MOJIOYHBIX 0apoB Qopmara «KOKTEHJIb C COOOH» COBMECTHO C
OOO «EBpoonT», onTuMu3anvs METOAOB PACKIAIKH TOBAapOB Ha MNPHUIIABKAX
MarasuHOB, a TaKXe CO3/JaHUE M pa3BUTHE OpEHJAa HKOJOTHMUECKH YHMCTBIX
MOJIOYHBIX TIPOTYKTOB.

[IpuBeneHHBIN B paboTe pacuéTHO-aHATUTUYECKUN MaTepHuall MPaBUILHO U
O00BEKTUBHO OTPAYXKAET COCTOSTHUE UCCIIEyeMOro MPOIIecca, a BCE 3aMMCTBOBAHHBIC
U3 JUTEPATYypHBIX W JIPYTMX HUCTOYHUKOB TEOPETHYECKHE, METOJO0JOTHYECKHUE
MOJIOKEHHS M KOHLIETILIMU COMPOBOKIAIOTCS CCHIIIKAMU Ha UX aBTOPOB.



PODEPAT

HeimiomHas mpana y a6'éme 64 craponak 3msimmyae 11 imroctparibiit, 26
TabiI, 6 mamarkay 1 51 ckapbICTaHYIO KPBIHIITY.

KinrouaBpisi CJIOBBI  JBIIIJIOMHAN TMpaIlbl: HPACOSJ’BAHHE, MAJIAKO,
ITPAJITIPLIEMCTBA, KAMITAHIA, DKAJIOT'IA, AB'EM, TAJIIHA, ITIPOJAX,
PbIHAK.

Al'ektam nacienaBaHHs ¥ JaJ3eHa mpailbl 3'ayiIsela pelHaK dKajariyHa
YBICTBIX MAJIOYHBIX MpanykTay PacmyOmiki benapycs.

MbTait canpaymHaii mparpl 3'syiseria pacnpanoyka KammnaHii mpacoyBaHHS
PKaJIarivHa YBICTHIX MAJIOYHBIX TPAyKTay Ha peIHKY PacmyOmiki benapycs.

JlplmtoMHasT Tpama BbIKAHAHA Ha AaCHOBE AaHAMITBIYHAra 1 CicTOMHara
MajpIX0/1ay Ja BBIBYYDHHS al0'eKkTa jJaciieiaBaHHl 3 BBIKAPBICTAHHEM METaaay
KBaJIMMETPUUYECKOT0, JlariyHara, MpblYbIHHA-CIIEAYara aHalily, CiCTIMAaThbI3allbli
JMaa3eHbIX, dKcrmepTHara naapixony. CyKymHacIp sKas BBIKapBICTOYBaella Y
MeTananariyHaii  0a3e Jas3Boiiyia  3a0sSCHedblllb Y KaHYAaTKOBBIM  BBIHIKY
JaKJIaHACIh 1 aOrpyHTaBaHACIh BEICHOY 1 IPAKTHIUYHBIX PAIIdHHSY.

VY mpaiibl BeI3HaUaHa HKaHAMIYHAasl CyTHACIb SKaHAMIYHAra pocTy J3sP>KaBbl,
calbIsUIbHAM MaNIIThIKI, CIIOCA0BI 1X Y3aeMacyBs3l, a TaKcama TIAPITHIUHbIS ACHOBBI
apraHiyHail cenbckadl racmajgapki. [lpaBem3eHsl aHaii3 CcydacHara CTaHy
Oenapyckara pelHKY MaJIOYHAW MpaayKIlbli, JaJ3€Ha XapaKTaphICThIKA JI3EHHACII
kamnanii AAT «ManoudHblsg NPagyKTh» Ha TAPBITOPHIL Pacmy6iiki benapyce.

[lacns mpaBen3eHara JacielaBaHHS pPBIHKY MAaJOYHBIX MpagyKTay 1
craHoBimya npaanpsieMcTBa AAT «ManoyHblsl IPaTyKThD» HAa AAa3€HBIM PHIHKY
benapyci /uisi maBbIIIHHSA KAHKYPAHTA3/10JIbHACIII 1 JACATHEHH] MAThI PACOYBaHHS
pOKaMEHJlaBaHa: plaii3albll pIKIaMHAl KaMIaHil, y SKyH VBaxoA3slb
iH(hapMalbIHBISI 3aHATKI Y  aryJbHAaayKalbIHHBIX IIIKOJAX, TPAHCISAIBIIO
TOMATBIYHBIX ~ pOJiKay ma T nebadaHHi, JpPyK 1  pachaycCroJKBaHHE
Oparryp; cTBapIHHE CETKI MAJIOYHBIX Oapay dhapmaTy «KaKT b 3 caboil» cymMecHa
3 TAA «EypaonTy», anTeiMi3allblsl METa1ay packiia/iKi TaBapay Ha MpbUIayKax Kpam,
a Takcama CTBapdHHE 1 pa3BiIlié OprHAa dKaTariyHa YbICTHIX MaJTOYHBIX npaz[yKTay

[IpeiBem3ensl § mparbl pa3miKoBa-aHATITBIYHBI MAaTIPBISUT TMpaBUIbHA 1

6eKTnyHa aJ:[JHOCTpoyBae CTaH JOCJeaHara mparpcy, a yce 3ama3blYaHblsi 3
JITAPaTYpHBIX 1 IHIIBIX KPBIHII] TIAPITHIYHBIA, METAIaJaridyHblsil MaaXd HHI 1
KaHIPIMIBI CyMpaBajpKAroIIa CriachblIkaMi Ha iX ayTapay.



ABSTRACT

The work in the amount of 64 pages contains 11 illustrations, 26 tables, 6
applications and 51 used sources.
Keywords of the work: PROMOTION, MILK, ENTERPRISE, CAMPAIGN,

ECOLOGY, VOLUME, INDUSTRY, SALES, MARKET.

The object of study in this work is the market of environmentally friendly
dairy products Belarus.

The aim of this work to develop a campaign promoting environmentally
friendly dairy products on the market of the Republic of Belarus.

Thesis work is done on the basis of analytical and systematic approach to the
study of the object of study using the methods kvalimetricheskogo, logical, causal
analysis, systematization of data, expert approach. The collection of used
methodological framework allowed to provide the ultimate reliability and validity
of findings and practical solutions.

The work identified the economic essence of the state of economic growth,
social policy, the methods of their relationship, as well as the theoretical foundations
of organic agriculture. The analysis of the current state of the Belarusian market of
dairy products, given the characteristics of the company JSC "Molochnye produkty"
in the territory of the Republic of Belarus.

After a study of the market of dairy products and the position of the
JSC "Molochnye produkty"” in the market of Belarus to improve competitiveness
and achieve the goal of promoting recommended: the implementation of an
advertising campaign consisting of information sessions in schools, broadcast
thematic commercials on television, printing and distribution of brochures; creating
a network of dairy bars in format "cocktail with you" together with
Ltd. "Euroopt", optimization methods layouts goods on the shelves, as well as the
creation and development of brand of environmentally friendly dairy products.

Powered by the settlement and analytical materials correctly and objectively
reflects the state of the test process, and all borrowed from literature and other
sources of theoretical, methodological principles and concepts are accompanied by
references to their authors.



