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OOBEKTOM HCCIIEeIOBAHUS SABIISIETCS COLIMANIbHAS pEKIIaMa.

[IpenMeToM ucCcrenOBaHUs: SIBIIAETCS CTAHOBIICHUE W Pa3BUTHE COLIUAIBHOMN
pexinamsbl B Pecriyonuke benapych.

lenp wuccrmenoBaHMs: OCYLIECTBUTh COLMOJIOTMYECKHN AaHAIN3 pPa3BUTHSA
couMagbHOM pekiamMsl B bemapycu.

B pabote n3yueHa ucTopus CTAaHOBJICHHS COLMATILHON PEKIaMbl €€ MOHATHE U
CYIIHOCTh. B pe3ysnbTaTe aHanmza conuaibHOM pekiambl B Pecrybnmuke benapych
JlaHa OLIEHKAa COCTOSIHUSI €€ U 0COOCHHOCTU pa3BUTHA. [IpoBeneH aHamn3 pa3iMuHbIX
BUAOB peknaMmbl B benapycu. IIpoanamusupoBanbl DTpPOBOAMMBIE B CTpaHe
COIIMOJIOTUYECKUE HCCIEOBaHUsA. BBIsABICHBI OCHOBHBIE MPOOJIEMBI Pa3BUTUS
COLMAJIBHOM PEKJIAMBI B HACTOSILIIEE BPEMSL.

KitoueBbiMu ciioBamMu pabOThI SIBISIIOTCS pEKJiaMa, COIMaibHas peKiiama,
GyHKIHUU COMATBHON pekiambl, 3PHEeKTUBHOCTh COIIMAILHON PEKIIaMbl, PEKIaMHbIC
CpeaCTBa M HOCHUTENM PEKJIaMbl, HApYyXXKHAs COLMAIbHAs peEKilaMma, COLUAIbHAs
KOMMYHHKALHS.



Development of social advertizing in Belarus: sociological analysis: the
summary to Thesis / Irina Mecheslavovna Osipyonok; Faculty of philosophy and
social sciences, Department of sociology; mayu. hands. A.P. Limarenko.

Object of research is social advertizing.

The subject of the research: is the formation and development of social
advertising in the Republic of Belarus.

Research objective: to carry out the sociological analysis of development of
social advertizing in Belarus.

In work the history of formation of social advertizing her concept and essence
Is studied. As a result of the analysis of social advertizing in Republic of Belarus the
assessment of a state it and feature of development is given. The analysis of different
types of advertizing in Belarus is carried out. The sociological researches conducted
in the country are analysed. The main problems of development of social advertizing
are revealed now.

Keywords of work are advertizing, social advertizing, functions of social
advertizing, efficiency of social advertizing, advertizing means and carriers of
advertizing, outdoor social advertizing, social communication.



