AHHOTAIUSA

Cneyughuxa pazeumusi unmepHem-pexiamvl 6 Pecnyonuke benapyco:
coyuonoeuveckuii amamuz / Anexceu Anexcamoposuu babensa; Daxyrbmem
Gunocogpuu u coyuanvnvix nayx, Kageopa coyuonoeuu; nayu. pyk. T.B. ll]enxosa

O0bekT — PeHoMeH uHTEepHET-pekiaMbl B PecryOnrke benapyce.

IIpeamer ucciaenoBaHus — UHTEPHET-pEKIaMa U ee crienuduka.

Heab aumiomMHoOi padoThl — COLMOJIOTUYECKUN aHAIU3 CHEUPUKH
pa3BUTHS HHTEpHET-pekiiaMbl B PecriyOnuke benapyce.

KioueBble cjioBa — HWHTEpPHET, MHTEpHET-pEKIamMa, HHTEPHET-CaMT,
nesjeBas CTpaHulla, MeIuiHas pekiiaMa, OaHHEpHash pekjiaMa, KOHTEKCTHas
peKiama, colanbHas CETh.

B aumioMHoO#M paboTe mpoaHaIu3upOBaHbl MOHATHE U UCTOPUS Pa3BUTHS
UHTEpHET-peksiaMbl B PecnyOnuke benapych; naHa XapakTepucTHKa BUJAM U
TUTIaM UHTEPHET-PEKIIAMBbI; PACKPBITHl OCOOCHHOCTH Pa3BUTHUSI UHTEPHET-PEKIAMBI
B coBpeMeHHOW bemapycu. Ha mpakTthueckoM npumepe MpOAEeMOHCTPHUPOBAHBI
IIMPOKHE BO3MOXKHOCTH WHTEPHET-pEKJIaMbl B COBPEMEHHOM 0OIIecTBe (Ha
MpUMeEpPE SKCIEPTHOTO OMPOCca UHAMBUAYAIbHBIX IpeANpUHUMATENEH I. MUHCKa U
paOoTHHKOB cdepbl peknaMbl). B Xome MpoOBeJACHHUS HCCICIOBAHUS OBLIH
0003HauYeHbl TEPCIEKTUBBl PhIHKA MHTEpHET-pekiIambl B PecnyOnuke benapyce.
Jlannass pabota MOKeT OBITh HCIOJB30BaHA MPU TMPOBEJICHUU JTaTbHEHUIITNX
MCCJICIOBAHUM B 00JIACTH U3yUEHUSI UHTEPHET-PEKIIaMBbI.



ANNOTATION

The specifics of the development of Internet advertising in the Republic of
Belarus: sociological analysis / Aliaksei Babenia; Faculty of Philosophy and
Social Sciences, Department of Sociology; scientific. hands. T.V. Schyolkovo

Object — the phenomenon of Internet advertising in the Republic of Belarus.

Subject of research — the Internet advertising and its specificity.

The aim of the thesis — a sociological analysis of the specific development
of Internet advertising in the Republic of Belarus.

Keywords — the Internet, Internet advertising, website, landing page, media
advertising, banner advertising, contextual advertising, social network.

The thesis analyzes the concept and history of development of Internet
advertising in the Republic of Belarus; the characteristic species and types of
Internet advertising; the features of the development of Internet advertising in
modern Belarus. By a practical example to demonstrate the features of Internet
advertising in modern society (on the example of individual entrepreneurs in
Minsk and employees in advertising). In the course of the study were outlined
prospects of the market of Internet advertising in the Republic of Belarus. This
work can be used for further research in the field of studying of Internet
advertising.



