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PE®EPAT

Junnomuas pabota 64 c., 3 puc., 1 Tabi., 31 uCTOYHUK.

PEKIIAMHOE W3JIAHUE, THUII PEKIIAMHOI'O WU3JAHWA, BU/bI
PEKJIAMHBIX U3JJAHWI, TUIIOJIOI' S PEKJIAMHBIX U3[JAHWH, )KAHPBI
PEKJIAMBI.

OOBeKT uccienoBaHus: MyOIMKallMM U pEKJIAMHbIE MaTepHalibl TrazeThl «U3
PYK B pYKH».

Lenb: cTpyKTYypHO — QYHKIMOHAIBHBIA aHanu3 razersl «M3 pyk B pyku» Kak
PEKIIAMHOTO U3/IaHUS.

Mertoapl uccnenoBaHusA: METOJ THIOJOIMYECKOI0 aHAIN3a; KOJIMYECTBEHHBIN,
(yHKUMOHANBHBIA, CPABHUTEIBHO — COMOCTABUTENIbHBINA, IPUUUHHO CJIEICTBEHHBIN
aHaJIU3, DBPUCTUYECKNN aHAJIN3a TEKCTA.

B pesynbrare NpOBEACHHOTO WCCIEIOBAHMS BBISBICHO, 4YTO II€YaTHBIC
peKJIaMHBbIE M3JIaHUSI TPEACTABISIOT COOOW OCOOBIM THUMN NEPUOJMKH, HWMEIOUTUN
XapakTepHble  4epThl U (QyHKIUMOHAIbHBIE  ocobeHHocTH.  Cnenuduka
TUIMOJIOTUYECKON MOJEIH CBSA3aHA C UX JBOWCTBEHHOM MPUPOJIOU: C OJHOU CTOPOHHBI,
OHM BKJIIOUYEHBI C OOILIECTBEHHYIO KOMMYHHMKAlMIO Kak cocTtaBHas yactb CMMU
U BBINOJHAECT MHMOPMALMOHHYIO (YHKIHIO; C JPYrol CTOPOHBI, OHM BKJIIOYEHBI
B AKTUBHYK) JSKOHOMMYECKYIO JESATEIBHOCTh W BBINOJHIIOT 3KOHOMHUYECKYIO
dbyukiuio. CylIecTBYIOMMX KPUTEPUEB SIBHO HEIOCTATOYHO ISl O€301IMOO0YHOrO
OTIEJICHUs PEKIIAMHBIX M3JaHUKW OT TPAAULMOHHOW mpecchl. B 3aKOHOIATENBCTBE
Pecniy6nuku benapych OTCYTCTBYET OmpejiesieHue MOHITHS «PEKIaMHOE HM3IaHus»,
YTO CO34AET ONPEHCIEHHBIA IIPAaBOBOM BaKyyM JESATEIbHOCTH TAaKUX W3AaHUU
B cTpaHe. B xone ananuza 12 BeimyckoB razersl «M3 pyk B pykm» 3a mai 2015 roga
(mo 2 BhIMycKa KaXaoro u3 6 peruoHoB) OBLIO YCTAaHOBJIEHO, 4YTO 3TO
CaMO/IOCTaTOYHOE, PETMOHAIBHOE, TJIATHOE, €KEHEAEIbHOE, COOCTBEHHO PEKJIaMHOE
U3JlaHue, CHelUaNIU3UpyIolleecss Ha pa3MeUleHuu O€CIUIaTHhIX U IUIATHBIX
OOBSABIICHUAX OT (PUIMYECKUX U IOPUAMYECKUX JIMI, CYLIECTBYIOLIEE 3a CYET
IJIATHOTO Pa3MENICHUsl PEKJIaMbl U peaju3aliy Ta3eTbl YEPe3 IyHKThl MPOJAXKH.
bonee 90 % nyOnuKyeMbIX MaTepUalioB COCTABJISIOT B HEM pEKJIaMHbIE O0BSBICHHUS,
COBCEM HE MPEICTABIEHBI HHBIE PEKIIAMHBIE KAHPBI.

HaGnrogenuss um pexkoMeHJanuu: OTMEYaeTcsl TEHACHIMS K pOCTy uucia
PETMOHANBHBIX PEKJIAMHBIX M3JaHWM W YBEJIWYEHUIO KOJWYECTBA PEKJIAaMbl B
NepUoJnYecKol neyaTu. B cBs3u ¢ 3TUM 11e51ecO00pa3HbIM CUMTAETCS 3aKpEIUICHHUE
Ha 3aKOHOJATEIBbHOM YPOBHE NOHATHS «PEKIIAMHOE U3JJaHHUEY, C LEIBI0 ONPEICIICHHS
npaBoBoro craryca nogooHsix CMUW U  perynupoBaHusi HX 3KOHOMHYECKOU
NEATEIIbHOCTH.



POD®EPAT

Hpimiomuas padora 64 c., 3 man., 1 ta6xa., 31 kpeIHina.

POKIIAMHAE BbIJJAHHE, TbIII POKIIAMHAI'A BbIJJAHHSA, BI/bI
POKJIAMHBIX BBIJAHHAY, TBITAJIOI'TSI PAOKJIAMHBIX BBIJIJAHHAY,
KAHPBI POKIIAMBI.

AO'ekt nacneaBaHHs: MyOiKalbll 1 PIKJIAMHBIS MaTIPbIsbl Ta3eThl «MU3 pyk B
PYKI».

Mbta: cTpykTypHa — (YHKUBISIHAIBHBI aHami3 raszerbl «M3 pyk B pyKu» fK
pAKJIaMHara BbIJIaHHS.

Metaasl  pacnepaBaHHsA:  MeTaj — ThIMAJariyHara aHaiidy; KOJbKACHBI,
(GyHKUBISTHANBHBI, — MapayHalbHA-CyNacTayJsUIbHbI, IpbIYbIHHA-CAEIYbl  aHAJI3,
SYPBICTBIYHBI aHANI3 TIKCTY.

VY BbIHIKY IIpaBeA3€Hara aacieaBaHHs BbIAYJIeHa, ITO APYKABAHbISA PIKIAMHBIS
BbIIAHH1 YSyJstolb caboi acaOiBbl ThII NEPBIEABIKI, IKI MA€ XapaKT3PHBIS PHICHI 1
byHKIbISIHATBHBIS acabmiBacii. Crenpidika ThIagariyHad MajadJi 3Bsi3aHa 3 1X
JBaicTail MPBIPOAii: 3 aAHAro OOKY, SHbI YKIIOYaHbl Y rpaMaICKyl0 KaMYyHIKaIbIIO SK
yactka CMI 1 BbIkOHBarolb i1H(papMalbliiHy0o (YHKLBIIO; 3 iHIAara OOKy, SHBI
VKIIIO4aHbl ¥ aKTBIYHYIO JKaHAMIYHYIO J3€MHAcIlb 1 BBIKOHBAIOLb YKaHAMIYHYIO
(GyHKUBIIO. [CHYIOUBIX KpBITAPBISY HENAacTaTKOBa [UJIsl aJHa3HA4yHara ajHsCeHHs
PAKIAMHBIX BBIAAHHSAY Ja TpalbllbliiHail Mpachl. Y 3akaHanayctBe PacmyOiiki
benapych afcyTHiuae BbI3HAUIHHE MAHALLS «PIKJIAMHAae BbIJAHHE», IITO CTBapae
IPYHBI MPaBaBbl BaKyyM J3€iHAcIl YCiX MaJAoO0HBIX BBIJAHHAY y KpaiHe. Y XoJ3e
aHamzy 12 Beimyckay razetsl «M3 pyk B pyku» 3a Maid 2015 roma (ma 2 BbITyCKI
KOKHara 3 6 pori€éHay) ObUIO YCTaHOVJIEHa, INTO TATa camajacTaTKOBae,
porisiHasibHae, IUIaTHae, IUTOTHIAHEBAE, YJacHa pOIKJIAMHAEe BbIJAHHE, SKOE
creuplsul3yernia Ha pa3MSAIIY3HHI OSACIUIATHBIX 1 MJIaTHBIX al'ay ax (i34HbIX 1
IOPBIIBIYHBIX ac00 1 ICHY€ 3a KOIUT IUIaTHAra pasMsIIusHHSA PIKJIaMbl 1 paalli3albli
ra3eTtbl mpa3 MyHKTbl npoaaxy. bomem 3a 90 % myOnmiKkyeMmblx Mar3pbisiay
CKJIaZalolb y 1M pAKJIaMHBbIS a0'siBbl, 3yCiM HE€ MPaJCTayJEHbl 1HIIBIS PIKIAMHBISI
KaHPBI.

Hazipanni 1 pokameHJanbll: aj3Hadaeiiia TIHJDHIBIS Ja POCTY KOJIbKAcCIi
POTISIHANBHBIX  PIKJIAMHBIX BBIIAHHSAY 1 MaBEeNIUYSHHA KOJIBKAcIl pAKjiIambl ¥
NEPBIAJIBIYHBIM JPYKY. Y CyBSI31 3 I'IThIM MATa3rOAHBIM JIYBILLA 3aMallaBaHHE Ha
3aKaHaJayyblM y3pOYHI MHaHSAUUSA «PAKJIAMHAE BBIJIAHHE», 3 MATall BBI3HAUYDHHS
npaBaBora crarycy nagooHsix CMI 1 parynsiBaHHS 1X 9KaHaMIYHAM A3eHHACII].



ABSTRACT

Diploma work 64 p., 3 fig., 1 tab., 31 sources.

ADVERTISING, ADVERTISING EDITION, TYPES OF ADVERTISING
EDITIONS, TYPOLOGY OF ADVERTISING EDITIONS, THE GENRES OF
ADVERTISING.

Object of research: publications and advertising materials of the «3 pyk B
PYKH» newspaper.

Aim of work: structural and functional analysis of the newspaper «13 pyk B
pykm» as a of advertising edition.

Research methods: method of the typological analysis; quantitative, functional,
comparative, cause and effect analysis, heuristic analysis of the text.

Research has shown that advertising editions are a special type of periodicals
having distinctive characteristics and functional features. Specificity typological
model associated with their duality: on the one hand — they are part of the social
communication, so they function as message information; On the other hand, they are
included in the active economic activity and perform an economic feature. Existing
criteria is not enough to establish the exact differences between the traditional media
and advertising editions. The Belarusian legislation does not define «advertising
publications». This creates uncertainty associated with the activities of such
publications in the country. We have analyzed 12 issues of the newspaper «13 pyx B
pykm» for May 2015 (two release from each region). We concluded that this edition
is the regional, self — sufficient weekly. The newspaper prints only advertisements
from individuals and legal entities. Other genres it is not used. The newspaper gains
income from paid advertising and sale of circulations.

Observations and recommendations: the tendency to growth of number of
regional advertising editions and increase in number of advertising in periodicals is
noted. In this regard fixing at the legislative level of the concept "advertising edition",
for the purpose of determination of legal status of similar mass media and regulation
of their economic activity is considered expedient.



