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PE®EPAT

HNunnomuas pabora c¢. 74, 3 4., 1 Tabn., 4 pucyHka, 52 wucrounuka, 11
MPUIIOKECHUH.

CMU, PAMOHHAS TA3ETA, BAPAHOBHUYU, HAII KPAMU,
MAPKETUHT, MEJIMAMAPKETHUHT, MAPKETUHI'OBBIE
KOMMVYHUKAILINN, PEKJIAMA, YACTHBIE OB bSIBJIEHNS

AKTYalbHOCTh JUINIOMHOM pabOTHl  OMNpeAesseTcs TeM, 4YTO Ha
nHbopMallMOHHOM pblHKe PecnyOnuku benapych MNpOMCXOIUT aKTHUBHAS
KOHKYpeHTHas 0opbba cpenu cpeacTB MaccoBod wmHpopmaruu. B ToMm uucie u
Cpeay peruOHAIBHBIX ME€YAaTHBIX U3JaHUIA.

PalioHHBIE Ta3eThl B COBPEMEHHBIX YCIOBHUAX JOJKHBI HCIOJb30BATh
nepeoBble TEXHOJOTHMM OW3Heca, B YACTHOCTH MApPKETUHT, IS TOJYy4YCHUS
MaKCUMaJdbHOW MPUOBLIM OT peajn3alluy TUpPaKeH, pa3MmelieHus pekiaambl. [lpu
BHEJIPCHUHM MapKETHHTa B pabOTy pelakilui HEOOXOJUMO YUUTHIBATh CIICIUPUKY
Meauabu3Heca, pEruoHa paclpoCTpPaHEHUS Ta3eThl, NOTPEOHOCTEH IeJIeBOM
ayJIUTOPUH.

OOBEKT uccaenoBaHus — pelakius pailoHHOM ra3etsl «Hamr kpaii»

[Ipenmer wucciaenoBaHusi — MAapKETUHIOBas MOJUTHKA M PEKIaMHas
NesITeIbHOCTh bapaHOBUUCKO#M 00beAMHEHHOM ra3eThl «Harmn kpaiiy.

Ilenp uccnenoBaHUusl — U3YyUYEHUE MAPKETUHTa KAK OCHOBHOI'O MHCTPYMEHTA
10 MOBBIICHUIO 3G PEKTUBHOCTH PaOOThI PEAKIINU paHOHHON Ta3€THI.

MeToabl HCCIeNOBaHUS: aHAIM3 JUTEpaTyphl, CUHTE3, cobeceloBaHUE,
CpaBHEHHUE, KOHTEHT-aHAJIU3.

AHanu3 MapKETUHIOBOM MOJIMTUKHU pefakiuu bapanoBuuckoil razetsl «Harm
Kpaii» MoKasall, 4To MpaKTHKa BHEAPEHUS MapKETUHTa TTOMOTaeT U3IaHUI0 TOOUTHCS
MOCTABJICHHBIX 1IEJICW: YBEIWYUTh KOJWYECTBEHHBIM COCTaB ayJIMTOPUM YUTATEIIEH,
cTaTh 00Jiee aBTOPUTETHBIM U y3HABA€MbIM M3JaHUEM U YKPEIUTh MO3UIHI0 OpeH/a
Ha PBIHKE CPEJICTB MAacCCOBOM MH(OPMAIIMK PETHOHA.

BaxxabiM uicTouHrKkoM (hopMUpOBaHUs MPHUOBLIN AJI palioHHON Ta3zeThl «Harm
Kpail» BBICTYNAET pEeKJIaMHas JeSITeIbHOCTh. I MaHHOTO W3JaHus pekiaMma U
JaCTHBIC OOBSABIICHUS — OCHOBHOM CITOCO0 3apaboTKa, TOMUMO peau3allii TUpaKei
yepe3 MOJNUCKY U B po3HuIly. OgHaKo, Ha MOH B3IJIS, HEOOX0IMMa KOPPEKTUPOBKA
paboThI OTIIENa PeKJIaMbl M OOBSIBJICHUN JJIs MOJyYSHUSI MAaKCUMaIbHON MPUOBUIA OT

peKHaMHOﬁ JACATCIIBHOCTU.
I{aHHaH JUITTIOMHAast pa60Ta BBIIIOJIHEHA aBTOPOM CaAMOCTOATCIIBHO.



PODEPAT

JpiruiomMHas npara 74 crapoHak, 3 4acTki., 1 tabmina., 4 MamtoHka, 52 KpbiHinbl, 11
JasaTkay.

CMI, PAEHHAS TA3ETA, BAPAHABIUBI, HAIIl KPAW, MAPKETBIHT,
MEIABISIMAPKENMHI, MAPKETBIHI'ABBISI KAMVYHIKAILBII, POKIIAMA,
ITPBIBATHbBIS AB’SIBbI

AKTyanpHaclb  JABIIJIOMHAM  mpainbl  BbI3HAYaella ThIM, IITO  Ha
1H(apmanIiiHeIM peIHKY Paciy0Outiki benapych an0ObiBaeliia akTelyHas KAaHKYpPIHTHAsI
Oapainpba csApoa cpoakay macaBail iH(papMalpli. Y ThIM JIIKY 1 CIPOJ PATisTHATBHBIX
JIpyKaBaHbIX BbIJAHHSAY. PaéHHbII Ta3eThl ¥ Cy4YacHBIX yMOBaxX IaBiHHBI
BBIKApPBICTOYBAllb MEpaJaBblsl TAHXHAIOTIl Oi3HECy, y MpbIBaTHACL MapKETBIHT, IS
aTpbIMaHHs MaKciMajbHara MPBIOBITKY aJi pdIaji3aibli THIPAXKOY, Pa3MSIIIUIHHS
pakiamel. [Ipbl BEIKaphICTaHHI MAPKETHIHTY ¥ TMpallbl p3Iakiibli HeabXoaHa YiiuBallb
crieniblpiKy Meaplsg0i3Hecy, pari€Hy pacnaycro/pKBaHHS Ta3eThl, marprday MiITaBaid
ay IBITOPBII.

AG’exT aaciieBaHHs - p3IaKIbls paéHHai ra3zersl « Ham kpaity.

[IpaameT nacnenBaHHS - MapKEThIHTaBas MaJiThIKa 1 pIKiIamMHas J3eiHacIb
bapanaginkait a0’ sitHaHait razetsl « Harr kpaii.

Mbara nmacnenBaHHS - TIONIYK HaWOOJBINT A3€MCHBIX criocaday IMaBBIIMIIHHS
a(eKThIYHACII TIpallbl p31akiibli paéHHal razeTsl «Har kpaiiy.

Mertaapl naciaefaBaHHsS: aHall3 JiTapaTyphbl, CIHT?3, CyMoOVye, MapayHaHHE,
KaHTAHT-aHaJI3.

AHaJli3 MapKeThIHraBall TaiThIKI pdJakieli bapanapinkait rae3tel «Haim
Kpai» IMakazay, IITO MpaKThlika VKapaHEHHsS MAapKETHIHTY JaraMarac BbIJaHHIO
JaMarypICsl MacTayjaeHbIX MATay: MaBsUNYbIb KOJBKACHBI CKJIaa ayJbITOPHI
YBITAY0Y, CTallb OOJIBII ayTAPBITITHBHIM 1 BSIZIOMBIM BBIJJAHHEM 1 yMmallaBailb Na3ilblio
OpoHIIa Ha PBIHKY CpojJKay MacaBail iHdapMmaibli pariéHy. Baxnall KpbIHILAM
dapmipaBanHs TpbIOBITKY Uist paéHHal razetsl «Hamr kpait» BbIcTymnae pakiiaMHas
n3eviHacub. Jlyig gaa3eHara BbIJAaHHS poKJlaMa 1 MPBIBATHBIS a0’SBBI - aCHOYHBI
criocad 3apoOKy, akpams paai3alibli Hakjaaaay mpa3 Majamicky 1 ¥ po3Himy. AJHaK, Ha
MO Tmorisa, HeabXxoAHa KapaKTOyka paboThl ajj3ena piakiaMbl 1 ald’sy s
aTpbIMaHHs MaKciMajbHara npelObITKY aJ pIKJIaMHal J3eMHACIII.

JlajgzeHast JpIIJTIOMHAs ITpalla BhIKaHAHA ayTapaM caMacTONHa.



THE ABSTRACT
Graduate thesis p. 74, 3 parts., 1 tab., 4 patterns, 52 sources and 11 applications.

THE MEDIA, REGIONAL NEWSPAPERS, BARANOVICHI, NASH KRAY,
MARKETING, MEDIA MARKETING, MARKETING COMMUNICATION,
ADVERTISING, PRIVATE MESSAGES

The relevance of the thesis is determined by the fact that in the information
market of the Republic of Belarus has an active competition among the media. It also
includes competition among the regional publications.

Regional newspapers in modern conditions have to use advanced business
technologies such as marketing to maximize the profit from the sale of circulation,
advertising. During the intercalation marketing in the editors’ work, you need to
consider the specifics of the media business, distribution of the newspaper in the
region, the needs of the target audience.

The subject of research — editorial office of the united Baranovichi newspaper
"Nash Kray".

The object of study — marketing strategy and advertising activities in the
regional newspaper "Nash Kray".

The purpose of the study - marketing study as a basic tool to improve the
efficiency of the wording of the regional newspaper.

The methods: the analysis of literature, synthesis, interview, comparison,
content analysis.

The analysis of marketing policy of editorial office of the Baranovichi
newspaper "Nash Kray" showed that practice of introduction of marketing helps the
edition to achieve goals: to increase quantitative structure of audience of readers, to
become more authoritative and recognizable edition and to strengthen a brand
position in the market of mass media of the region.

As important source of formation of profit for the regional newspaper "Nash
Kray" advertizing activity acts. For this edition advertizing and personals — the main
way of earnings, besides realization of circulations through a subscription and at
retail. However, in my opinion, correction of work of department of advertizing and
announcements 1s necessary for receiving the maximum profit on advertizing activity.

This thesis is performed by the author independently.



