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PED®EPAT

Junnomuas pab6ora 75 c., 3 4., 1 Tabiu., 16 HCTOYHUKOB

PR-TEXHOJIOI'MH, LHEJIEBAS AYJIUTOPUA, NUMHNJIK,
COUUAJIBHBIE CETH, IMPOABUXEHHWE, ITO3UIMOHUPOBAHHUE, PR-
MEHEJDKEP, WHJYCTPUS PA3BJIEUEHUM, WCIIOJHUTEJb, HIOV-
BU3HEC, ITPECCA.

AKTyallbHOCTb ompejensiercss TeM (HaKTOM, 4YTO MY3bIKa COIMNPOBOXKIAET
yenoBeka noscroay. Ilpu atom B benapycn orpaHnueHHOE KONMMYECTBO MY3bIKAIBHBIX
JKYpHAJUCTOB, BbICOKOW KBanmudukamuu. Eme wmensiie npodeccuonanbHbix PR-
MEHEI)KEPOB MY3bIKAJIbHBIX KOJJIEKTUBOB. Y CIIEX 7K€ TPYIIIbI HAIPSIMYIO CBA3aH C €&
MO3ULIMOHUPOBAHUEM JUIsl TyONUKU. My3bIKabHBIA KYPHAIUCT, TAKUM 00pa3oM, HE
TOJIBKO CBS3BIBAET TIPYyNIly C €€ CIyLIaTelsMd, HO U B HEKOTOPOW CTEIEHU
(dbopMupyeT B OOLIECTBE CIIPOC HA Ty WM UHYIO MY3bIKY.

OOBEeKT wHCcaeNoBaHUS — TEXHOJOTMM U CpPEACTBA KOMMYHHUKAalUH
MY3bIKaJbHOI'O KOJJIEKTUBA U CIIyLIaTEJIECH.

[Ipenmer uccienoBanus — cnenuduueckre 0COOEHHOCTH MO3ULIMOHUPOBAHUS
M [POJBUKEHHS MY3bIKAIbHBIX KOJUIGKTUBOB C IIOMOIIBK)  MY3BIKaJIbHOU
KYPHAIUCTUKH.

[lenr wccnmemoBaHmsi — odYepTUTh U KiaccudumupoBats PR-cpenacTra
UCIOJIb3yeMble B MUPOBBIX U Oenopycckux CMU.

3aJauu UCCIEIOBAHUS:

® U3YyYHUTh UCTOPHUIO BOZHUKHOBEHUS U PA3BUTHS LIOY-OU3HECA;

® [IPOBECTH KiIacCU(pUKALMIO OCHOBHbIX PR-cpenctB B  My3bIKaJIbHOM
KYPHAINCTHUKE;

® ONpENeauTh OCHOBHBIE TEHJEHUUHU (QPYHKIMOHUPOBAHUS OeIopyCcCKOM

MY3BIKAJIbBHOM KYyPHAITUCTUKY;

e 0TOOpa3uTh crnenuuKy B3aUMOACHCTBUS MY3BIKAIBHBIX KOJUIEKTHBOB C
aynuropuei npu nomou CMU Ha COBpEMEHHOM 3Tarle;

Pabora BeITTOJIHEHA CAaMOCTOSTEIIHHO.
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PO®EPAT

Jeimuiomuas npana 75 ¢., 3 4., 1 Tabi., 16 kpbeIHiN

PR-TOXHAJIOI'LL, MOTABAS AJBITOPBLA, IMIJUK, CALBIAIbHbBIA
CETKI, IIPACOYBAHHE,  TIASIIbISIHABAHHE, PR-MEHEJUKEP,
IHAYCTPBIA 3ABAY, BBIKAHAVYIIBI, IIIOY-BISHEC, ITPOCA.

AKTyanpHacllb BbI3Hauaellla ThIM (akTaM, IITO My3bIKa CyNpaBajKae
yanaBeka naycronb. [Ipel r31eIM ¥ benapyci aOMmexaBaHasi KOJIBKAclb MY3bIYHBIX
KypHajicTay Bbicokai kBamiikanpr. SAuras mensmn mpadeciiinbix PR-menemkepay
MY3BIYHBIX KasleKThIBay. [locmex rypra HemacpdHa 3Bs3aH 3 sie Ma3ilbITHABAHHEM
Uit myOmiki. TakiM 4YblHaM, MY3bIYHBI JKYPHAQJIICT HE TOJbKI 3BS3bIBA€ I'YpT 3 Aro
ciyxauyaMi, ajie 1 HeKaTOpbIM YblHaM (apmipye ¥ rpaMajicTBe CIIBIT Ha TYIO Il 1HIIIYIO
MY3BIKY.

AO'ekT pgacienaBaHHS — TAXHAJIOrl 1 CPOJAKI KaMyHIKAalbll My3blYHara
KQJIEKTBIBA JbI CIIyXa4doy.

[Ipanmer nacnenaBaHHS — croenpblQiuHbIA acaliiBacIi Ma3ilbITHABAHHS 1
IPAacOYBAaHHS MY3bIYHBIX I'YPTOY Mphl JallaM0O3€ My3bIYHal KYpPHAIICTHIKI.

Mbra pacnemaBaHHS — akpacHine 1 kiacidikaBanb PR-cpoaki, sikis
BBIKapBICTOYBAOLIA ¥ CyCBETHBIX 1 Oenapyckix CMI.

3amaybl TaciiefaBaHH;

® BbIBYYbILIb ICTOPBIIO Y3HIKHEHHS 1 pa3Billld 10Y-013Heca;

e nmpaBecul  Kiacipikamplto  acHOyHbIX  PR-cpogkay y  My3bluHai
KYPHAaJICTHIIIBL;

® BbI3HAYbIb ACHOYHBIS TAHASHIBI (YHKUBISIHABAHHS Oejapyckail My3blYHal
KYPHAaJICTBILBL;

® aUIIOCTpaBallb CHEHbIPIKY y3aeMaa3esiHHS MY3bIUHBIX TYPTOY 3 ayAbITOpPbICH

npsl qanamo3e CMI Ha cyuyacHbIM 3Tarie;

IIpana BeIkaHaHa caMacTOMHA.



SUMMARY
Diploma 75 p., 3p., 1 t., 16 sources
PR-TECHNOLOGIES, TERGET AUDIENCE, IMAGE, SOCIAL
NETWORKS, PROMOTION, POSITIONONG, PR-MANAGER,
ENTERTAINMENT INDUSTRY, PERFORMER, SHOW BUSINESS, PRESS
Actuality of this topic is determined by the fact that music surrounds a
person everywhere. Thus there is a limited number of high-qualified journalists
in Belarus. The amount of professional PR-managers of musical groups is even
less. And success of a band is directly connected with its positioning for public.
In this way a musical journalist both connects a band with its audience and also
forms demand for a specific kind of music.
The object of the research is technologies and ways of communication
between musical groups and audience.
The subject of the research is specific features of positioning and
promotion of musical bands by means of musical journalism.
The aim of the research is definition and classification of PR methods
used in world and Belarusian mass media.
Tasks of the research:
e To learn the history of show business creation and development;
e To classify the main methods of PR in musical journalism;
e To define the main tendencies of Belarusian journalism functioning;
e To show the specificity of interaction between musical bands and audience by

means of mass media at the present stage.



