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PEDEPAT

Obvem ouniomHol pabomul (¢ npuroxcerHusmu) — 66 CTpaHwil.
Konuuecmeo npunoscenuii — 8.
Konuuecmeo ucnonvsosannvix ucmounuxog — 44.

Knroueswie cnosa: CMU B UHTEPHETE, BEE—I[I/IBAﬁH, MAPKETHHT,
MHHOBAILINH, BEB-XXYPHAJIMCTUKA, COLIMAJIBHBIE MEJINA,
[IOUCKOBAS OIITUMM3ALIMS, CAUT, AVIUTOPUS, BPEH/L.

Obvexmom WCCIENOBaHUS B JIAaHHOW padOTe CTald WHTEPHET-BEPCUU (CANTHI)
nepuoandecKux u3nanuwii. [IpenMer wmccimenoBaHus — TEHACHIMM BeO-au3aiiHa U
npoaBwxkeHus caiito CMU.

[lenvio naHHOW pabOTHl SABISIETCS BBISBICHUE MPUOPUTETOB TIpaduyecKoro
uMHUJKa BeO-au3aiina caiitoB CMU, a Takke nzydeHue 0COOEHHOCTEN MPOABUKECHUS
caiitoB CMMU B NOMCKOBBIX CUCTEMAX U COLMAIBHBIX CETHX.

JInst 1oCTHKEHUS OCTABJICHHOM LIEJIA PELIAKOTCS CIEAYIOUINE 3a1a4H:

* U3y4YEHUE JIUTEPATYPHI 11O UCCIEAYEMON TEME;

* aHayn3 (PyHKIUNA BeO-AU3aiiHa, MPUHIUIIA ISUCTBUS MIOUCKOBON ONTUMM3ALUU U

MPOABUKEHUS YEPE3 COLMAIBHBIE CETH;

* BBIJICJICHNEC OCHOBHBIX TCHJICHIINN 1 TEXHOJIOTUN B pacCMaTpUBaeMoil cdepe;

* CUCTEMaTU3UPOBAHUE U3YUECHUS UCCIENYEMOU TEMBI;

* CPaBHHUTEJIbHBIA aHAJIU3 WCIIOJIb30BaHUS TEXHOJOTMM MPOABUKEHUS U AHAIN3

nu3aiiHa BeO-caliToB Oenopycckux u 3apyoexubsix CMU.
B mnponecce ananu3a WMHTEPHET-BEPCUM NEPUOAMYECKMX HM3IAHUU HCCIENYIOTCS
aKTyaJbHbIC TEHACHIIMU TPadUUECKOr0 MMHUJKA M METOJbI MPOJBIKCHHS CAMTOB
CMMU B uHTEpHETE, CITOCOOCTBYIOMINE YCIEITHOMY (DYHKIIMOHUPOBAHUIO M PA3BUTHUIO
onnaiiH-CMU B COBPEMEHHBIX YCIIOBUSIX.

B pesynbrare npoaenanHoil paOOThI BbIIEIEHBI OCHOBHBIE (PaKTOPHI, HA KOTOPHIE
clemyeT oOpaTUTh MPUCTATHLHOE BHHUMAaHHE OTEUYECTBEHHBIM OHJIAWH-CMU, 4TOOBI
MPOJIOJDKATH YCIEITHO B3aUMO/ICHCTBOBATh C Ay IMTOPUEH U MPOJABUTATH CBOM OpeHI.
boutn BeipaboTaHbl HEOOXOAMMbBIE PEKOMEHIAIIMU, KOTOPhIE TOMOTYT KypHAJIUCTaM
OTPECIIUTD JJIs Ce0sl IYUIIYIO CTpaTETrHto Jjisl OOIEHHS CO CBOEH ayauTOpUe uepes
COLIMAJIbHBIE CETU U CANTHI.

JlanHasi paboTa BBINOJIHEHA CAMOCTOSITENIbHO, 0€3 MPUBJICUEHUS CIECHHAIUCTOB,
KOHCYJIbTAHTOB U 9KCIIEPTOB.
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Kniwouasviss cnosvi: CMI Y THTOPHOILIE, B3B-I[I)I3AI>1H, MAPKETBIHT,
IHABAIIBII, BOB-XYPHAJIICTBIKA, CALBIAJIBHBIA MEJIbIA,
[IOILIYKABAS AIITBIMIZALIBISL, CAWUT, AVBITOPBIS, BPOH/I.

Ab'exmam nacnenaBaHHsl ¥ raTail padoile BBICTYMAIOLb 1HTIPHIT-BEPCil (CAThI)
NEPBIAIBIYHBIX BBITAHHAY. [IpamMer macimenaBaHHS — TIHIPHIBI BIO-IbI3aliHY 1
nacoyBasHi caiitay CMI.

Mb>maii nan3eHait paboThl 3’symsieliia BBISIYJICHHE TPBIIPBITITAY Tpadiunara
MKy caiitay CMI, a Takcama BeIBy4YdHHE acabiiBacipty rnmacoyBanHs caiiray CMI y
MOIIYKAaBBIX CICTAMAX 1 CallbIsIBHBIX CETKaX.

JInst macsirTHEHHS acTayJieHad M3ThI BRIPAIIAOI[IA HACTYIIHBISA 3aa4bl:

®BBIBYUDHHE JIITAPATYPHI 1A JOCICTHAN TIME;

eaHayi3 (OyHKIIBINA BIO-/AbI3aHY, IPBIHIIBINY I3ESTHHS MOILTYKaBail anThIMi3albli
1 TacoyBaHHI a3 CallbIsUIbHBIS CETKI,

®BLUTYYIHHE aCHOYHBIX TAHADHIIBIN 1 TOXHAJIOTIH y pa3risaanai chepsi;

®CICTAMATHI3aBAHHE BBIBYUIHHS JAOCIEAHAN TIMBI;

erlapayHalbHbl aHANI3 BBIKAPBICTAHHS TOXHAJIOTIM TAacoyBaHHS 1 aHami3
IbI3aiiHy B30-caiiTay Oenapyckix i 3amexxHbix CMI.

[Taguyac ananizy pabOThI MEPBISIBIYHBIX BbIJAHHSAY JacielyIola HOBbIS (OPMBI 1
MeTajbl KaMepIbIiHAN 3EWHACTI, SIKiS CTIPHISIOND MACTIX0BaMy (DYHKITbISTHABAHHIO
panakubiii CMI y cyyacHbIX yMOBax.

[Tagyac aHamizy 1HTAPHAT-BEPCIA TEPBIAABIYHBIX BBIJAHHSAY JlAacieayrolia
aKTyaJbHBIS TOH/DHIIBI TpadiyHara IMUDKY 1 MeTanabl macoyBaHHs caiitay CMI y
IHTAPHALIE, CIIPBIUIbHBIA MACIsIX0BaMy (DYHKIIbIIHABAHHIO 1 pa3BilLio aHnaiH-CMI y
Cy4acHBIX YMOBaX.

VY BBIHIKY TpaBeI3€HAN Tpallbl BbUIyYaHbl aCHOYHBIS (paKTaphl, Ha fAKis BapTa
3BAPHYIb MUIBHYIO YBary aWuyblHHbIM anjaiH-CMI, ka0 mnpamsreaip MacisxoBa
y3aemaa3eHIvalp 3 ayabITOpbIA 1 TaBblIallb Ma3ilbll cBairo OpsHaa. bl
BBIIIpallaBaHbl HEAOXOJHBIS pPIKAMEHJAIlbll, SKi JanamMoryllb KypHallicTam
BBI3HAYBING JUIs CA0€ JICTINIYIO CTPATATIIO JJIA 3HOCIH ca cBail ayabITOPBIS mpas
CalBIIIIBHBISA CETKI 1 CATHI.

Jlanzenass pabora BbIKaHaHa camacToiHa, 0e3 NPBILATHEHHS aJAMbBICIOYIAY,
KaHCYJIbTaHTAyY 1 dKCIepTay.



SUMMARY

Of research paper (with additions) — 66 pages.
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The object of study in this work were the online versions (sites) of periodical
newspapers. Research — trends of web design and promotion media.

The aim of this paper is to identify and describe priorities for the graphic image of
media sites, also finding promotion features for media sites in search engines and
social networks.

To achieve this goal were accomplished the following tasks:

« study of the literature on the subject;

« analysis the functions of web design, the operating principle of search engine
optimization and promotion through social networks;

» selection of the major trends and technologies in this sphere;

* systematization of studying researched the topic;

» comparative analysis of the use technology promotion and analysis of the design
of websites belarussian and foreign mass media.

In analysis of Internet versions of periodicals founded current trends in the graphic
image and methods of promoting media sites on the Internet, contribute to the
successful functioning and development of online media in the modern world.

As a result of this work it identified the main factors that should pay close
attention to domestic online media to continue successfully interact with the audience
and promote your brand. There have been developed the necessary guidelines to help
journalists determine for themselves the best strategy for communicating with their
audience through social networks and websites.

This work 1s done independently, without the involvement of specialists,
consultants and experts.



