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SALMO, RS, COIMAJIbBHBIE MEJI1A.

Hoeu3na 1 COOTBETCTBEHHO aKTyaJIbHOCTb MCCIIEIOBAHUS TEMbI IPOIBHKECHUS
TOProBOM Mapku B HHPOPMAMOHHOM TpocTpaHcTBe PecmyOmmku benapych
o0yCJIOBlIeHa Te€M, YTO OOJBIIMHCTBO OOyYarONMX TMOCOOMI 10 MapKETUHTY
colepKaT COBETHhI, NpEIHAa3HAYCHHbICE B OOJbIIEH CTEMeHH i PaOOTHUKOB
TOPrOBJIM, OCHOBHOM YNOp B HUX J€JA€TCA Ha TPaJAULMOHHBbIE BHIbI pekiambl. Hac
K€ HWHTEpeCcyeT BOMNPOC TMPOABMIKEHHS TOProBOM MApKH C TOYKHA 3pEHUs
KYPHAJUCTUKHU, T.€. HCKYCCTBO CKJIOHUTbH YEJIOBEKA B MOJIB3Y ONMpeaeIEéHHOr0 OpeHaa
3a CYET rPaAaMOTHO M3TOTOBJIEHHOTO, MPEMOAHECEHHOTO U JOTUYECKH 00OCHOBAHHOTO
KOHTEHTA.

Kpome TOro, B cBSi3u ¢ pa3BuUTHEM HHPOPMAIMOHHBIX TEXHOJOTHUH,
TpaHCHOPMHUPYIOTCI W METOJAMKH MPOABMKEHHS TOBapoB. (COOTBETCTBEHHO
autepatypa 5-10-leTHe HaBHOCTHM IO HEKOTOPHIM acClEeKTaM OKa3bIBAETCS YxKe
yCTapeBIIEl, HEKOTOPBIE COBETHI HYK/IAIOTCSA B IEPECMOTPE.

Oo0vekmom uccnedoeanus BBHICTYNAIOT TOPIOBbIE MAapKH, OCYIIECTBIISIOIINE
POJIaXy CBOEW MpOAYKIHMH Ha Tepputopuu PecrnyOnuku benapyce. B uwacthHocTH,
paccMaTpWBAeTCs  OMBIT  MPOJBIKEHUS  TPEX  OpEeHJOB,  3aHUMAIOLIUXCS
MPOU3BOJICTBOM U ONTOBOW MPOJAAKEH PHIOOJIOBHBIX CHACTEH.

IlIpeomemom uccnedosanusn SBISIOTCA Pa3INYHbIE TEXHOJIOTUH MTPOJABUKEHUS
TOPTOBBIX MapoK B WH(MOpPMAIIMOHHOM TpocTpaHncTBe PecnyOnmku benapych.

Ilenv oannoii pabomel — V3yunTh TEXHOIOTUH d(PHEKTUBHOTO MPOIBUKECHUS
TOPrOBOM MAapKH.

B kadectBe memoodoeé uccinedosanus WCIOIb30BAIMCH. CUCTEMHBIM METO,
METOJT KOHTEHT-aHaJIn3a U a0CTPaKTHO-JTOTUIECKUNA METO/I.

Ilpakmuueckasa 3HauumMocms OAHHO20 UCCAE006AHUA OIIPENIEIEHA TEM,
YTO €T0 Pe3yJbTaThl CIOCOOHBI BHECTH BKJIA/l B COBEPIICHCTBOBAHNE TEXHOJIOTUIA
NPOJBIMKEHUSI TOPrOBOM MapKu B MH(POPMAIIMOHHOM MpocTpaHcTBe PecnyOnuku
benapycs.

Takxe omnpeneraeHHBI HWHTEpEC MaTepuaibl JaHHOW paboThl MOTYT
MPECTaBIATh IS TIPEIo/IaBaTesieil U CTyJAEeHTOB (paKkyIbTeTa )KypHATUCTUKH.

B pesyrbmame wccrnenoBanus ObUT TMPOBENCH TEOPETUUECKHH U
NPAaKTUYECKUN aHaIU3 MPOJABMIKEHUS TOPTrOBBIX MapoK B HWH(POPMAIMOHHOM
npoctpancTBe Pecriy6nuku benapyce.

Pab6oTa Ob11a BRIMOJTHEHA CAMOCTOSITENIBHO.
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Hagizna 1 annaBeiHa axkTyajlbHAcllb JaciielaBaHHS TAMbI MPACOYBaHHS
raianéBaii  Mapki Y iH@apmaieliiHaii  npactopsl  PacmyOuniki  benapychk
adyMoyeHa ThIM, IITO OOJIbIIACIL HABYYAJIBHBIX JalaMOKHIKay Na MapKETbIHTY
Marollb Tapajabl, NMpbI3HAYAHBIS Y OoJblmail CTymeHi JJis pabOTHIKAY TaHJIo,
aCHOYHBI VIOp y 1X poOila Ha TpaJbIlbIMHbIA BiAbl pakiaMbl. Hac xa 11ikaBilb
NbITAaHHE MPAacOYBaHHS TaHJIEBAl MapKl 3 MYHKTY TJIEJKaHHSA >KYPHAIICTBIKI,
I.3H. MacTalTBa CXUIIIb YaJlaBeKa Ha KapbIClb NAYHAara OpaHJa 3a KOWIT sKacHa
BbIpabJieHara, nmajaHara i jariyia abrpyHraBaHara KaHTIHTY.

Axpamss Taro, y cyBA31 3 pa3BiuuéM 1H(papMaubIMHBIX TIXHAJIOTH,
TpaHcdapmyrolliia 1 METOJIbIKI TTpacoyBaHHsS TaBapay. AnmnaBe/Ha JiiTapaTypa S-
10-ragoBaii mayHacii na HEKAaTOpPbIX AacleKTax akas3Baella YKo cacrapiiau,
HEKAaTOopbIsd Mapajibl Malollb NaTpi0y ¥ neparisase.

Ab'exmam  Oacnedasannsa  BHICTYNAIOb TaHMJIEBBIA  Mapki, SKid
QXKBIUAYIISIONb NPOJaX CBAaEW mpaayKilpli Ha TIpbITOphIl Pacny6miki benapycs.
VY npsiBaTHacui pasrisjaenia BOMNBIT MNpPaiABIKIHHSA TpPOX OpiaHay, sKid
3aliMarolllla BEITBOPYACIIIO 1 aITOBBIM MpOJakaM pblOaIoyHbIX CHACICH.

Ilpaomemam Oacneoaseannsn 3'synsrolIa PO3HBISI TIXHAJOr MpacoyBaHHS
raHJI€BbIX Mapak y iHdapmaiblitHail mpactopsl PacnyOniki benapycs.

M>ma oOao3enaii npaybl — BBIBYUYBILb TAXHAJIOr 3(eKThIyHara
pacoyBaHHS raHJIEBal MapkKi.

VY sxacui memaoday oacnedasanHs BBHIKAPHICTOYBATICS: CICTOMHBI METall,
MeTaJl KaHTIHT-aHaji3y 1 abCTpakTHa-JIariyHbl MeTa.

Ilpakmubiunaa 3naunacysb naa3eHara AaciellaBaHHs BbI3HAuaHa ThIM, IITO
Aro BBIHIKI 3/10JIbHBIS YHECIl VKiIaJ Ba YJacKaHAJIECHHE THIXHAJIOIIH mpacoyBaHHS
rananénail Mmapki ¥ indapmaisiitnail mpactopsl PacnyOniki benapycs.

Takcama mAYHYIO I[IKaBacllb MAaT3pbIsUIbl JajJ3€Hall mpalbl MOTrylb
npajcTayisiub A BhIKJIAIUbIKaY 1 CTyAdHTAY (PaKyabTITa KYypPHATICTHIKI.

VY ewniky nacnenaBaHHS ObIY MpaBeI3€Hbl TIAPATHIYHBI 1 MPAKTHIYHBI
aHaJli3 MMpacoyBaHHs raHJIEBBIX Mapak y iH@papMallpliiHail mpactopsl Pacny6umiki
benapycs.

PaboTa Obl1a BikaHaHa caMacTONHA.
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The relevance of the research topics of branding in the information space
of the Republic of Belarus due to the fact that most of the benefits of training
include marketing tips designed more for workers of trade, the emphasis in them
is on the traditional forms of advertising. We are interested in the issue of
branding in terms of journalism, ie Art minded person in favor of a particular
brand at the expense of well-made, and logically sound prepodnesénnogo
content.

Also in connection with development of information technologies, and
methodologies are transformed promotional items. Accordingly, the literature 5-
10 years old in some aspects is already outdated, some tips are in need of
revision.

The object of the study are the trademarks, sells its products in the territory
of the Republic of Belarus. In particular it examines the experience promoting
three brands, engaged in manufacturing and wholesale fishing tackle. The author
of this work in varying degrees, engaged in the promotion of each of these
brands.

The subject of the study are different technologies of promotion of trade
marks in the information space of the Republic of Belarus.

The purpose of this work — to study the technology of effective branding.

As research methods were used: systemic method, content analysis, and
abstract-logical method.

The practical significance of this study is defined by the fact that its
results can contribute to the improvement of technology branding in the
information space of the Republic of Belarus.

Also of some interest materials of this work may be for teachers and
students of the Faculty of Journalism.

The study was conducted theoretical and practical analysis of the
promotion of trade marks in the information space of the Republic of Belarus.

The work was done independently.



