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PE®EPAT JUIIJIOMHOM PABOTBI

Tema: «Ilcuxonoruueckue -5(PexThl B PErHOHAIBHBIX CpPEACTBAaX
MaccoBOW UH(pOpMAITUN.

O0bem 1uIIOMHONM paboThl cocTtaBiseT 54 (51)cTpaHulbl, BKIIOUYasI6
auarpaMM M 3 MOJIOCBI  MCHOJIb3yeMbIX raser. [lpu Hanmmcanum gunsoma
UCIT0JIb30BaHO 20 UCTOYHUKOB.

Kuaiouessie cioBa: MATEPUAJL, CMU, UNTATEJIb, UHOOPMAILIM A,
[ICUXOJIOTMYECKOE BO3JIEMCTBUE, MAHUITY JISILIVS, CTEPEOTII,
MHU®, BJIUSHUE, TN3AH, UMUK, DODEKT.

OO0beKT HMcc/IeI0BAaHUsl — PETUOHAJBHBIE MEYaTHBIE CPEICTBA MAcCOBOMU
uH(popMaIuu.

IIpeamer ucciaer0BaAHUA — NCUXOJOTHYECKHE YP(PEKTHl B pErHOHATBHBIX
raszerax.

Heas padoTbl — M3YYUTh KAKWE CYIIECTBYIOT BHJBI ICUXOJOTMYECKOTO
BO3JICHCTBUSI Ha OOIIECTBO M MPOCIENUTh Ha NpUMEpe raszer «3aps»,
«Beuepuuit bpect» u «bpectckas razera» UCHONB3YIOTCS JU B PETMOHAIBHBIX
CMMU ncuxosiorndyeckue nmpueMbsl U Kak OHM paboTaroT.

3agaum ucciie10BAHNUSA:

1. BoiicHUTDh Kakue BUIbI MCHUXOJIOIMYECKHX 3(PPEKTOB CYIIECTBYIOT, U

JaTh UM MOJIPOOHOE OMUCAHUE.
2. IlpocnenuTh KakuM 00pa3OM HCIOJIb3YIOTCS ICUXOJOTUYECKHUE MPUEMBI
B pernoHanbHeIx CMU.

B xonme paOoThl BBISIBIEHO, YTO CpeACTBa MAaccoBOM HH(pOpMAIMU B
HACTOSIIIIEe BpPEMsI Pa3BUBAIOTCS BCE OBICTPEE M OXBATHIBAIOT MPAKTUUYECKU BCE
cepbl YETOBEUYECKOMN ACSTENBHOCTU U KU3HU B 11eJIoM. OHU HACTOJIBKO MPOYHO
000CHOBaJIMCh B HAIlEM CO3HAHUUM M JKU3HHU, YTO MbI YK€ HE MOXEM
npeAcTaButh cebe cymectBoBanue 0e3 CMUM. CooOTBETCTBEHHO OHHU B
COCTOSIHUM OKa3bIBaTh OIPOMHOE BJIMSIHUE HA YETOBEYECKYIO )KU3Hb.

Tak ke BBISIBJIEHO UCITOJIb30BaHUE pernOHAIBHBIMU CMI HEKOTOPBIX

BHJIOB IICUXOJIOTHYSCKOI'0 BO3JCHCTBUS Ha OOIIECTBO.
JlanHasi paboTa BBITIOJIHEHA CAMOCTOSTEIBHO.



PO®EPAT JBIIIJIOMHAI MPALBI

Toma: «Ilcbixamsriuynbiss 3(exThl Y parisiHAIBHBIX CpPOJAKAX MacaBai
1H(hapMaupIi».

AO0'ém nwituioMHall mpanel ckiaagae 54 (51) crapoHki, ykiaroyaroubl 6
JbISrpaMm 1 3 manachl ra3er, siKisi BBIKapbICTOYBbIBatics ¥ npatibl. [Ipbl HamicanHi
JbITIIOMA BbIKapbicTaHa 2(0) KpbIHILI.

Kmouasbia caoBsl: MATOPBISJI, CMI, YbITAY, IHO®APMAILIbIA,
TICIXAJIATIYHAE V3JI3ESSHHE, MAHIITYJISIBIS, CTOPOATHII, MID,
VIUIBLY, AbISAVH, IMIJ)K, DDEKT.

AO'eKT JacjielaBaHHSi— pOTISHAJIBHBIA JpyKaBaHbId CpOJIKI MacaBai
1H(apMaupIi.

IIpagmer paaciaegaBaHHsi— TCIXAJArIYHbISL S(QEKTbl Y PATisTHAIBHBIX
ra3erax.

Mb3Ta npanbl — BBIBYUBIIb SIKisl ICHYIOIb BIJIbI MCIXaJlariyHara y3a3estHHs
Ha rpamajcTBa 1 mpacayblllb Ha OpbIKIAA3e ra3er «3apa», «Bsusphi bpact» 1
«bpacukas razera» K  BBIKapblcTOyBaronua Y  parisHanbHbIx  CMI
NCIXaJIariyHblsl IPBIEMBI 1 K STHBI TPAIYIOLlb.

3agaubl 1acjie]aBaHHA:

1. BeicBetninp siKis Bifbl MCiXanariuHblx 3(exkTay ICHYIOIb, 1 Jallb 1M
najapalsi3Hae armicaHHe.

2. Ilpacaublilb SKIM YbIHAM BBIKApHICTOYBAIOLILA TICIXAIATTYHBISI TIPBIEMBI Y
paristHanbHbIX CMIL

Y xoaze paboTbl BBIAYIEHA, WTO CPOAKI MacaBail 1H(papmaupl ¥
[SNIepalliHi yac pa3BiBarolla yc€ XyTusi 1 axOoIUTiBatolb MPaKThIyHa Yce chepsl
yajaBeuad Ja3edHacii 1 Kbl Y [PAbIM.  SIHBI HACTOJBKI  TphIBaja
abrpyHTaBaJIiCcsl ¥ HaIlllail CBSOMACIII 1 XKBIIII, IIITO MBI Y>KO HE MOXXaM YsIBIllb
cabe icHaBanHe 0e3 CMI. AnnaBenHa siHbI ¥ CTaHE aka3Ballb BSJIIKI YIUIBIY Ha
yajiaBeyae KbIIIIE.

['sTak ka BbIsSYIIeHa BbIKapbICTaHHE parisiHaabHbIMI CMI HekaTopbIX Biay
ncixajariybara y3a3esHHs Ha TpaMasiCcTBa.

Jlan3enas nmpana BbBIKaHaAHA CaMAaCTOWHA.



THESISABSTRACT

Theme: «Psychological effects in regional mass-mediax.

The thesis has 54 (51) pages with charts and 3 newspaper pages.

There are 20 sources used in this thesis.

Keywords: MATERIAL, MASS-MEDIA, READER, INFORMATION,
PSYCHOLOGICALIMPACT, MANIPULATION, STEREOTYPE, MYTH,
INFLUENCE, DESIGN, IMAGE, EFFECT.

The object of the research is regional print media.

The subject of the research is psychological effect in regional newspapers.

The goal of the research is to study existing types of psychological effect
on society and to trace on example of newspapers such as«Dawny, «Evening
Brest» and «Brest newspaper», whether they use psychological touches and how

they work.

The objective of the research:
1. To figure out existing types of psychological effects and give them detailed
description.

2. To follow how psychological touches are used in regional mass media.
During the research it is revealed that mass-media develop faster and faster and
cover almost all spheres of human activity and life as a whole.

Mass-media have settled in our mind and life and we can’t imagine our
existing without it. So that they areable to i1mpact on our life.
Also it’s been revealed that regional mass media use some types of
psychological effect on society.

This research has been made by myself.



