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PE®EPAT

Obvem muruiomMHOM  paboTel  cocTtaBimsier 68 crpanmn. KommdecTtBo
UCTOJIb30BAHHBIX UICTOYHUKOB — 37.

Kimrouessie cnoBa: PEKJIAMA, PEKITAMHASA CTPATEI'MA, PEKITAMHAA
CTPATEI'MA B UHTEPHETE, IIOPTAJI TUT.BY.

B ngumnomHOM  paboTe  MOCPEICTBOM  JIETAIbHOIO  HCCIEIOBaHUS
paccMaTpUBAlOTCS PpEKJIaMHbBIE CTparerMd Kak 3((EKTUBHBIA CHOCO0 MPOIAKH
uH(popmanuu. 11 BO3MOXKHOCTh TPUMEHEHHS ITUX CTPATErHil HAa OETOPYCCKOM PBIHKE
unTepHeT-CMU Ha mpumepe pexnamHor ctpareruu noprama TUT.BY. OcHoBhas
1IeTh padOThl — U3YYUTh PEKIIAMHYIO cTpareruto HoBocTHOTO moptana TUT.BY wu ee
3¢ (HEeKTUBHOCTS.

JU1 [OCTHKEHUS LIeJT OCTABJIEHbBI CIEYIOINE 3a/1a4H:

® PAacCMOTPETh MOHATHE U XaPAKTEPUCTUKY MH(DPOPMALIMOHHOTO MPOCTPAHCTBA

bemapycu

e oueptuTh MHTEpHET-CMMU Kak cocTaBistonas HHPOPMAMOHHOTO

IIPOCTPAHCTBA: BUJIbI, CTPYKTYpa, OCOOCHHOCTH

e oxapakrepuszoBartb nopran TUT.BY B cucreme unrepner-CMU benapycu

® ONPEICIUTh NOHITHE PEKIAMBI

® BBHISIBUTH OCHOBHBIE THUIIbI PEKJIAMHBIX CTpATErnii Kak OCHOBBI PEKIIAMHOM

JeSTEIIbHOCTH
® paccMOTPETh OCOOEHHOCTH NPUMEHEHHUS PEKJIaMbl M PEKJIAMHBIX CTpaTerui
B cetu IHTepHeT

® JaTh OOIYIO XapaKTEPUCTUKY peKIaMHOM cTpaTeruu noprana TUT.BY

® PaccMOTPETh LEHOBYIO MOJIUTUKY U OCOOCHHOCTH pa3MELIEHUs pEeKJIaMbl Ha

noprane TUT.BY

e [poBecTU aHaIK3 A(H(PEKTUBHOCTU peKIaMHOM cTpaTeruu noprana TUT.BY.,

[IpenmeroM wucCcleqOBaHMs SIBISIETCA pEKJIaMHas CTpaTerus HOBOCTHOIO
noptania TUT.BY u ee addextuBHOCT. OOBEKT HCCAEAOBaHUS — HOBOCTHOM TOpPTas
TUT.BY

B numnomHo# paboTe UCIOIb30BaHbl CPABHUTEIBHBIN, TUTTOJIOTHUYECKUH,
CTAaTUCTUYECKUI METO/BI.

OpnuMm u3 Haubonee akTyalbHbIX HampasieHuil pa3Butuss CMMU sBnsercs
CO3/1aHu€e COOCTBEHHOrO caiTa, MO0 HOBOCTHOrO moprtana.B HamieM uccrienoBaHuu
MBI PacCMOTpUM  XapakTepucTuky Oenopycckux CMU u mecro noprana TUT.BY
Cpelu HHUX KaK HCKIIOYUTENIHbHO BHUPTYaJIbHOTO HOBOCTHOTO MOpTajia, a TakKkKe
NPOAHAIM3UPYEM PpA3IUYHBIE THUIIBI PEKJIaMHON cTpaterud B VIHTepHeTe W
ucnonb3zyemyro nopraiom TUT.by mis caMooKkynaeMOCTH pPEeKIaMHYIO CTpaTeTuu, ee
cnenuduKy, TPUMEHUMOCTb, TOCTOMHCTBA, HEAOCTATKU U Y(PPEKTUBHOCTD.

2



PODEPAT

AG’eM npImIoMHaM mpaiiel ckianae 68 craponak. Kombkacih BBIKApBICTaHBIX
KpBIHII — 37.

KmouaBerss  cnoBel:POKJIAMA, POKJIAMHAS  CTPATOI'LA,
POKJIAMHAS CTPATAI'IA ¥V IHTOPHDILIE, ITAPTAJI TUT.BY.

VY nplitoMHal mparsl 3 Aanamorai J3TajlbHara JaciielaBaHHs pas3riisaiaroLia
POKJIAMHBISL CTPATATil K 3PEKThIYHBI crocad mpoaaxy iHdapmanbli. | MmaraeiMacipb
OPBIMSHEHHS TATBIX CTpaTarii Ha OenapyckiMm poiHKY [HTIpHAT-CMI Ha mpeiknanze
poknamHaii ctpararii maptana TUT.BY. AcHoymas mdTa mpambl — BBIBYYBIIb
PAKIIaMHYIO CTpaTariio HaBiHaBara napraina TUT.BY 1 sie aexTrIyHaCIb.

JUIst nacATHEHHSI MAThI MACTAYJIEHbl HACTYIIHBIS 3a1a4bl:

e pasrien3enp NaHALLE 1 XapaKTapbICThIKY 1H(papMalbliiHaid IPacTOpPhI

benapyci;

e akpacaiupb [HTpHAT-CMI sk cknaaHik iH(apMalbliiHail IpacTOphbL: Bijbl,

CTPYKTYypa, acabiBacii;

e axapakrapbizaBalp naptai TUT.BY y cictame [aTapHaT-CMI benapyci

® BbI3HAUBIIb NAHALLE PIKIAMBI;

® BbISBIIb ACHOYHBIS THINbI PIKJIAMHBIX CTPATAT1H SIK aCHOBBI pIKJIAMHAM

JI3eMHACII;

e pasriens3enp acadiiBaci IPbIMIHEHHS PIKJIAMBbI 1 pPIKIIAMHBIX CTPATATIH y

ceTKl [HTApHAT;

e Jallb aryJbHYIO XapaKTapbICThIKY paKJaMHai ctpatarii naptana TUT.BY;

® pasriea3elh [PHABYIO NATITHIKY 1 aca0IiBacili pa3MsIIIUdHHS PIKJIaMbl HA

napraiie TUT.BY ;

e [IpaBecl aHaji3 3(peKThIyHAcH paKiIamMHai cTpartarii naprana TUT.BY.

[Ipanmeram macienaBanHs 3'syaserlia pakjiaMHasi CTpaTArisl HaBiHaBara
naptasia TUT.BY 1 ge apexTriyHacupb. AG'eKT nacienaBaHHs — HaBIHABbI HapTal
TUT.BY

VY apinnoMHai npanbl BEIKAPHICTAHbI apayHayybl, ThINAJariuHebl,
CTaThICTBIYHBI METAJIbI.

AJTHBIM 3 HalOOJIbIII aKTyaJIbHBIX Hanpamkay passiiisg CMI 3'synsera
CTBapdOHHE yacHara caita, ap00 HaBIHaBara napTajia. Y HalllbIM JlaciieJaBaHH1 MbI
pasrien3im xapakTapbICThIKy Oenapyckix CMI 1 Mmeciia maptasia TUT.BY capog ix sik
BBIKJIIOUHA BIpTyaJlbHAara HaBiHaBara rnapraia, a Takcama npaaHajizyeM PO3HbIs
TBITIBI pIKJIaMHal cTpaTarii ¥ [HTIpHAI1IE 1 BRIKaphIcTOYBaHyo naptaiam TUT.by nis
caMaakyIHaclll pIKJIaMHYIO CTpaTArii, sie crenblpiky, JacTacaBajibHACIb, TOJHACHIIL,
HEJIaXxOoMbl 1 9PEKTHIVHACIID.



THESISSUMMARY

Thethesisconsistsof68pages. 37 sources have been used.

Key words: ADVERTISING, ADVERTISING STRATEGY, ADVERTISING
STRATEGY ON THE INTERNET, PORTAL TUT.BY.

The research paper by means of a detailed study of advertising strategies are
considered as an effective way of selling information. And the ability to use these
strategies in the Belarusian market of online media as an example of advertising
strategy portal TUT.BY. The main objective of the work - to study advertising
strategy TUT.BY news portal and its effectiveness.

To achieve the goal the following tasks:

e consider the concept and characteristics of the information space of Belarus;

¢ delineate the Internet media as a component of information space: types,
structure, features;

e characterize TUT.BY portal on the Internet-media in Belarus;

o define the concept of advertising;

e identify the main types of advertising strategies as a basis for promotional
activities;

e consider the use of particular advertising and promotional strategies on the
Internet;

e to give a general description of the advertising strategy of the portal
TUT.BY;

e consider pricing and features advertising portal TUT.BY;

¢ to analyze the effectiveness of advertising strategies portal TUT.BY.

The subject of the study is an advertising strategy TUT.BY news portal and its

effectiveness. The object of study - a news portal TUT.BY
The research paper used comparative, typological,statistical methods.

One of the most important directions of development of the media is to create your
own website, or news portal. In our study, we examine the characteristic of
Belarusian mass media and portal TUT.BY place among them as a purely virtual
news portal, as well as analyze the different types of advertising strategies on the
Internet and used for self-support portal TUT.by advertising strategy, its specificity,
applicability, advantages, disadvantages and efficiency.



