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PE®EPAT JUILJIOMHOM PABOTHI

O06beM qurmoMHOM padboThl — 78.

KonnuecTBo minmroctpanuii — 3.

KonuuectBo tabmui — 0.

KomnuectBo npunoxenuii — 6.

KosnuecTBo nenosb30BaHHBIX ICTOYHUKOB — 29.

Kmouessie crnosa: TUPAX, TIEUATHOE W3JIAHUE, TBOPYECKUIA
[TPOEKT, UATATEJIbCKASA AYAUTOPHA, BEJIMKASA OTEYECTBEHHASA
BOWMHA, BOEHHO-IIATPMOTUYECKOE BOCIIUTAHME, THWIIOJIOI'M,
KOHLIEITIWA, CTPATEI'MA, UMNJTX.

B nuniomHOl paboTe paccMaTpHUBAaIOTCS HOBBIE TBOPUECKHE TEXHOJIOTMH
pecnyOJMKAaHCKOTO  OOUIECTBEHHO-MOAUTHYECKOTO u3gaHusa. Ocoboe mecTo
OTBOJIUTCA TBOPYECKMM IMPOEKTaM, pPa3pabOTKEe TEXHOJOTHMH €XEHEIEIbHOTO
U3JaHus «7 JHENY.

OOBEKT NaHHOTO JUIJIOMHOTO HCCJEAOBAHMS — MyOJIMKAIMU ra3eTbl «7
JTHE.

[Ipenmer — TBOpYECKUE NPOEKTHI €KEHENCIIbHUKA «7 THEN».

[lenb — U3y4nTh COBPEMEHHYIO MOJEINb €XKEHEAEIBHOIO IOCYyAapCTBEHHOIO
OOIIECTBEHHO-TIOJIUTUYECKOTO M3JIaHUsT M BbIpabOTaTh pEKOMEHAAIUU s
TBOPUYECKUX OTIEIIOB PEIAKLIMM NIE€YaTHBIX U3JaHUM.

AKTYyanbHOCTh TEMbl JUIUIOMHON pabOThl 3aKJIIOYAaeTcsl B IOUCKE
KOHKYPEHTOCIIOCOOHOCTH Ta3e€THOTO M3JaHUs Ha pPbIHKE MEIUaNpOayKTOB.
[TonyyeHHble pe3yabTaThl MOTYT OBITH HCIOJNB30BaHbI TpU (HOPMHUPOBAHUU
pPEOaKUMOHHON MOJIMTUKH Ta3€Thl, PU OpPraHU3aluu padOThl OT/EJa TBOPUECKUX
IPOEKTOB OOILIECTBEHHO-NOJUTUYECKUX T[€YATHBIX M3JaHUM, a Takke s
JaNbHEHIIEero ucciieJOBaHus JaHHOU TeMBbI.

NccnenoBanue BBIMOIHEHO CAMOCTOSITENIBHO U HOCUT TBOPUYECKUN XapaKTeED.



PO®EPATIABINIJIOMHANMPABOTBHI

AG’ém apimioMHai paboThl — 78cTapoHAK.

Kosnbkacip itocTparibiii— 3.

Konpkacip Tadmin- 0.

Konbkacup nagatkay — 6.

Konbkacip BEIKAphICTaHBIX KPbIHIL— 29.

Kirouaswist cnoBsl: TBIPAXK, [IPYKABAHAE BBIZIAHHE, TBOPYbI
[IPAEKT, UYbBITALIKASI AVJBITOPBHIS, BSJIIKAS AWYBIHHAS
BAITHA, BAEHHA-TIATPBISITEIYHAE BBIXABAHHE, ThITTAJIOI'I,
KAHLDIIIBIA, CTPATIITA, IMIIDXK.

VY aplioMHal mpanbl  pasrisjaroliia HOBBISI TBOPYBIS TAIXHAJOTI
pacnyOlikaHCcKara TpaMmajcKa-MaliThluHara BbIJaHHS. AcaOiiBae Mecia
aZABOA3IIIA TBOPYBIM IPACKTaM, pacHparioyilbl TIXHAJIOrIl IITOThIAHEBAra
BbLIIAHHA «7 N3EH.

AOQ’eKT ABIIJIOMHAra JiaciielaBaHHs — MyOJIiKallbll Ta3eThl «7 A3EHY.

[IpagmeT — TBOPUBIS MPAEKThI IITOTHIAHEBIKA «7 A3EHY.

Mbra — pasriensens CydyacHyro Majadiib INTOThIAHEBAra J3sprkayHara
rpamajicKa-najgiThluyHara BbIJIAaHHS 1 BbINpalaBailb pIKaMEHJalbll IS
TBOPUYBIX aJ3€1ay PIAAKIbII APYKABAHBIX BBIIAHHSY.

AKTyanbHacllb TAMbI [BIIUIOMHA paboThl CKIajaella y MOIIyKY
KaHKYpPIHTA3[0JbHACIl Ta3eTHara BbIJAHHA Ha PBIHKY MEIbISIpaayKTay.
ATpbhIMaHbIsl BBIHIKI MOTYIb OBIllb BBIKAPBICTAHbI MpbIPapMipaBaHHI
pAAaKUbIitHAN TaNIThIKI Ta3€Thl, MPbI apraHi3albli padoTsl aga3eaa TBOPUbIX
npaekTay rpaMajJcKa-MaliThIYHbIX JAPYKAaBaHBIX BbIAAHHSAY, a Takcama s
naneiiiara qacieaBaHHs Jaa3eHail TOMBI.

JlacnenaBaHHe BbIKaHaHA caMacTOMHA 1 HOCILb TBOPYBI XapakTap.



ABSTRACT THESIS

Volume thesis — 78 pages.

The number of illustrations — 3.

Number of tables — 0.

Number of applications — 6.

Number of sources used — 29.

Keywords: EDITION, PRINTING, CREATIVE PROJECT, READERSHIP,
THE GREAT PATRIOTIC WAR, MILITARY-PATRIOTIC EDUCATION,
TYPOLOGY, CONCEPT, STRATEGY, IMAGE.

The diploma thesis deals with new creative technology republican socio-
political issues. A special place is given to creative projects, the development of
technology of the weekly "7 Days."

The object of this diploma studies — publication of the newspaper "7 Days."

Item — creative projects of the weekly "7 Days."

The goal — to explore the modern model of the state of the weekly social and
political publication and to make recommendations for the creative departments of
editorial publications.

Relevance of the topic is to find competitive newspapers market media
products. The results can be used in the formation of the editorial policy of the
newspaper, the organization of the department of creative projects of socio-
political publications, as well as for further study of the topic.

The diploma was performed independently and it is creative.



