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PO®EPAT JBIIIJIOMHAM PABOTBHI

AG'éM npITIIIOMHAM Tpallbl CKIIajae 58 crapoHak.

Kosnbkaciip BRIKaphICTaHBIX KPBIHII] — 65.

Konbkacup Mmantonkay: 5.

Konpkacip Tabmii: 1.

KimtouaBsis  crnoBel:  UYACOITIICHAS TIEPBIEJBIKA, TJIIHIIABBIA
YACOIIICHI, LIFESTYLE-BbIJAHHI, MAPKETIHI" MEIIA, MEJIIABPOHIIHT

Lifestyle-Bpimanni — HoBel Thin CMI § Benapyci. I'3Teis  yacormichbl
BBHIKOHBAIOIb  AJHOJIBKABBIS (DYHKIBII 1 aJHOJIbKaBa Tpalylolb ca cBaci
ayJIbITOPBISI, PAMPI3EHTYE KAHKPITHBI CTHUIb JKbILLS. Takcama SHbl 3a7arolb
MHYHYIO aKCIsUTIaridyHyl0 MajdJib. BeIByusHHE BBIJAHHSAY Jaj3€Hara ThIly Ba)kKHA, HA
1X TpBIKIaA3€  MOXHA  JaciefaBailb  mpaljeMbl  cydyacHailh — MeJialorii,
MeJllaMapKeTasorii 1 mpacaybllb y3aeMayIlyIbly MEbla 1 MacaBail KyJIbTYpBhl.

Y acHoBy pabGoTel makmam3eHbl gacienaBanHi  S.A. 3Bepamaii, H.II.
Opansuosait, [LI1. Hlagayep-ITaBapud i iHIIBIX.

lamoynast Md3Ta ABIUIOMHAM mpansl — ¥ cICTAMAThI3albli  MPaKTHIKI
¢dbynkupisiHipaBanHsa lifestyle-BolganHsy 1 Y BBIAYJIEHHI ACHOYHBIX CTpATAridl ix
BBITBOpYacI ¥ benapyci.

J3enss nmacnsxoBail paamizaubli  r3Tail MATBL Y JBIIUIOMHAld  Mparibl
chapMyIiBaHbI 1 BbIpaIIaONa HACTYHbIS 3a/1a4bl:

- BBUTYUbIIb cerMeHT lifestyle-BpiianHAY 1 aOrpyHTaBals r3Ta BUTYYIHHE;

- BBIBYYBILIb Npanac ctaHayneHHs lifestyle-Boinanusy;

- MpaaHaii3aBallb ACHOYHBIS TAHJPHIBI ¥ (QYHKUbISHIpaBaHHI MMaJ00HbIX
BBIJIAHHAY Y CBEIIC;

- makasaip aapo3HeHHe namix lifestyle-Brimannsimi, sikist pacnaycCroKBaromia
¥ IpyKaBaHail 1 IHT3PHAT-BEPCIsX;

- laciiesiaBailb aca0JiBacili KaHTHTY 1 Ar0 YIUIbIY Ha YBITALKYIO ayIbITOPHIIO;

- BeIsIBILIb Mectia lifestyle-BbITaHHSY y JKBIII 1 KyJIbTYPbl Cy4acHaCIIl.

Al'ektam nacnenaBanHs 3'syssitonna  lifestyle-BeimanHi K HOBBI  ThIN
MebIanpaayKTa.

[Ipanmeram nacnenaBanHs 3'ayistona alubiHHBIC lifestyle-Bpimanns — vy
npbIBaTHACI, yacomichl «Taitmep» 1 «banbuioin».

VY nacnenaBaHH! BBIKAPBICTaHBI amicajibHbI, aHATITHIYHBI, CYMACTaYJISUIbHBI 1
aTpbIOYTHIYHbISI HABYKOBbISI META/IbI.

JacnenaBanne 3po0sieHa caMacToMHa HEeMmacpdiHa ayTapam padoThl.



PE®EPAT JJUIIIOMHOM PABOTHI

O0beM TUIIIOMHOM paboThI COCTABIIAET 58 CTpaHUL.

KonandecTBO MCnoiab30BaHHBIX UICTOYHUKOB — 65.

KonnuectBo n3obpaxkenuii: 5.

KomuuecTBo Tabmu: 1.

KnroueBsie  cnoBa: JKYPHAJIBHAS  TIEPMOJIMKA, TJISIHLIEBBIE
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MEJIMABPEH/IVHI
Lifestyle-uznanuss — HoBbii T CMWM B Pecnybmuke benapych. OTu

KYpHaJbl BBIMOJIHSIOT CXO0XHE (QYHKUMM M OJUMHAKOBO pabOTalOT CcO CBOEH
ayJUTOPUEN, PENPE3CHTUPYS] €W KOHKPETHBIM CTWIb JKM3HM W  3aJaBas
OMpEJEICHHYI0 aKCHOJOTUYECKYI0 Mofenb. M3ydeHue wu3AaHuil JaHHOTO THIIA
BAXXHO, TaK KaK Ha MX NpPHUMEpPEe MOXKHO HCCIENOBaTh MPOOIEMbl COBPEMEHHOM
MEUAJIOrUM, MEIUaMapKETOJOTMM U MPOCIEAUTh B3aUMOBJIMSHUE Meaua W
MAacCCOBOM KYJIbTYPBHI.

B ocnoBy pabotel mnonoxenbl wucciaenoBanuss E.A. 3epesoii, H.T.
Oponsuosou, [1L.I1. Hagayep-IloBapuyu u apyrux.

['maBHOM 1€NbI0 JUIUIOMHOM pabOThl COCTOUT B CHUCTEMATHU3AIMU MPAKTUKU
¢dbynkunonupoBanus lifestyle-uzganuii ¥ BBISBIEHHMM OCHOBHBIX CTpAaTeTUH MX
npou3BoJicTBa B PecniyOnuke benapychs.

JUis  ycnemHoW — peaiM3anuu  3TOM  Lend B JUIUIOMHOM — pabote
c(hOopMyJIUPOBaHbI U PEIIAIOTCS CIEIYIOLIUE 3aJaUH:

- BBIIEUTH cerMeHT lifestyle-u3nanuii 1 060CHOBATH 3TO BBIJIETICHUE;

- U3y4UTh Ipolecc cranoBieHus lifestyle-uznanmii;

- MPOAHAIM3UPOBATh OCHOBHbBIE TEHJEHIUHU B (PYHKIMOHUPOBAHUU MOJOOHBIX
W3JaHUN B MUPE;

- mokasaTh paznuuue mexay lifestyle-uznanusmu, pacnpocTpaHsSOMKUMHUCS B
NEeYaTHOU U MHTEPHET BEPCUSIX;

- HCCNeAoBaTh OCOOEHHOCTH KOHTEHTAa M €ro BIMSHUE Ha YHUTATEIbCKYIO
ayJ IMTOPHUIO;

- BBISIBUTH MecTo lifestyle-u3ganuii B )KM3HU U KYJIBTYpE COBPEMEHHOCTH.

O6nexkToMm uccnenoBanus sBisitotTcs lifestyle-uznanus PecnyOnuku benapych
U CTpaH OJIMXKHETO U JTaJbHEro 3apyO0eKbsl.

[IpenmeToM ucciietoBaHus SIBISAIOTCA OTedecTBeHHBIC lifestyle-uznanus — B
YaCTHOCTH, XKypHaisl « Tatmep» u «bonbmony.

B nunioMHOM HcclieTOBaHUU MCTIOJb30BaHbl ONMUCATENbHBIN, aHATUTUYECKUH,
COMOCTAaBUTEbHBIN U aTpUOyTUBHBIE HAYYHBIE METO/IBI.

HccnenoBanue clieaaHo CaMOCTOATEIILHO HCTIOCPCACTBCHHO aBTOPOM pa6OTBI.
3
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Lifestyle-magazines — new type of media in the Republic of Belarus. These
massmedia have the same functions and similar operating with their audience.
Lifestyle magazines represent particular style of life, and asking a certain axiological
model. The study of this type of media is important, as their example, we can
investigate the problems of modern media science, marketing of media and track
interaction media with mass culture.

The study i1s based on researching of E.A. Zvereva, N.T. Froltsova, P.P.
Shadauer-Povarich and others.

The main aim of the thesis is to systematize the practice of functioning of
lifestyle-media and identify the main strategies for their production in the Republic of
Belarus.

For successful realization of this purpose the following problems in the thesis
are formulated and solved:

- to select a segment lifestyle-media and justify this selection;

- to study the process of becoming lifestyle-editions;

- to analyze the main trends in the functioning of such publications in the
world;

- to show the difference between the lifestyle-publications distributed in print
and online versions;

- to explore the particular content and its impact on the readership;

- to 1dentify lifestyle-place titles in the life and culture of our time.

The object of the study are lifestyle-magazines as new type of mediaproduct.

The subject of research is lifestyle-media — in particular, the magazines
"Timer" and "Bolshoi".

The diploma study used a descriptive, analytical, comparative and attribute
scientific methods.

Research done on their own directly by the author of diploma project.



