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PE®EPAT

Jummomuast pabota: 77 crpaHuil, S5 pUCyHKOB, 16 Tabmuu, 8 npunoxenuit, 70
MCTOYHHKOB.

MAPKETHUHTI, CTPATEI'IN KOHKYPEHTOCIIOCOBHOCTH,
I'OCTUHNUYHOE TIIPEAITPUATUE, MAPKETHUHI'OBAA JEATEJIBHOCTD,
OKA3AHUE YCIIVT, KOHKYPEHLIMA, AHAIJINS, OLEHKA
OODOEKTUBHOCTHU, ITPOTPAMMA MAPKETHUHTI'A.

OOBEKT UCCIeNOBaHNS: TOCTUHUYHBIA KoMITTEKC «HOOmIeHHbII.

[IpeameT wuccienoBaHHs: MapKETUHIOBasi JI€ATEIBHOCTh T'OCTHHHUYHOIO
koMIuiekca « KOOumenHbIi.

Llenb: BBIABUTH OCOOEHHOCTH MApPKETHHTOBOW JESATENIBHOCTH TOCTUHUYHOTO
koMIiekca «HOOunelHpIiy 1 pa3padoTarh NPEIJIOKEHUS MO COBEPIICHCTBOBAHUIO
MapKETUHIOBOM MPOTrpaMMBlI.

Mertoabl uccaea0BaHMs: aHAIN3, CUHTE3, ONMCAaHUE, TPYNITUPOBKA, CHCTEMHBIN
a”Hain3, 0000IIEHHE.

[Tomy4yeHHbIE UTOTHU U ux HOBU3HA. beina HCCIIEIOBAaHA
KOHKypeHTococoOHOCTh PYII «['octuHmYHBIN kKoMIuieke «KOOMeHbIi», MpoBeieH
CPABHUTENbHBIA aHAIN3 TPEX3BE3I0YHBIX TOCTUHUI T. MHUHCKa MO KIIOYEBBIM
KpUTEPUSM  KOHKYPEHTOCHOCOOHOCTH,  MpoaHaIU3UpoBaHa  3P(PEKTUBHOCTD
MapKETUHTOBOM  JICSITEILHOCTA TOCTHHUYHOTO KoMmiuiekca «tOOwieHslity u
pa3paboTaHbl NPEIJIOKEHUS 110 €€ COBEPLIEHCTBOBAHUIO.

JIOCTOBEpPHOCTh MaTepualioB U Pe3yJIbTaTOB JUILUIOMHOM paboThl. Matepuanbl
U pe3yibTaThl JAUIUIOMHON paboThl SBISAIOTCS JOCTOBEpHbIMU. PaboTa BbINoONHEHA
CaMOCTOSITENILHO M ObLIa MpoBepeHa Ha caiite antiplagiat.ru.

PexomeHmanuu no MCHoib30BaHUIO JUIJIOMHOW paboThl. Pe3ynbTaThl paboThl
MOTYT OBITh WCIIOJIb30BaHbI JJIsl y4acTHUsl B HAYYHBIX KOH(EPEHLHMSIX MO TeMaTHKE
MapKETUHIOBOM JESATENbHOCTH TOCTUHUYHBIX NPEANPUATHNA, a Takke B padoTe
NPEeANPUATANA TOCTUHUYHOTO TUIIA JJI1 ONTUMU3ALMK PadOThl CEKTOPA MAPKETHHTA.



PODEPAT

JeimomHast padota: 77 crapoHak, 5 MamoHKay, 16 Tabumim, 8 mpeIkiIagaHHsIY,
70 KpBIHIIL.

MAPKETBIHTI, CTPATOI'T KAHKYPSHTA3IOJIbHACTII,
TACHIHIYHAE IIPAJIIPLIEMCTBA, MAPKETBIHTABAS J3EMHACIIb,
AKA3AHHE I[TACJIVT, KAHKYPSHIIbIA, AHAIJII3, AIIDHKA
SOEKTBIYHACII, [TIPATPAMA MAPKETBIHT'Y.

AO’eKT JacieaBaHHs: TaciHIIHBI KoMITieKe «FOOLTeHHbI.

[Mpagmer nacnemaBaHHS: MapKeThIHTaBas J3eHHACIb racliHIYHara KOMIUIEKCY
«HO0inerHb.

Mbsrta: BbeLIBIIIL acaOuiBaciii MapKeThIHTaBail J3eiHacml raciiHigHara
KOMITJIEKCY «lOO0inerinpl» | pacmpanaBallb TMpanaHoOBBl A  yJaacKaHaJICHHI
MapKeThIHTaBail mparpameol.

Mertanbl naciieiaBaHHs: aHalli3, CIHTA3, allicaHHe, TPYNOYyKa, CICTAMHBI aHali3,
abaryJbHEHHE.

ATpbIMaHbIs BBIHIKI 1 1X HaBi3HA. bbula jgaciegaBaHa KaHKYPAHTA3JA0JbHACIH
, TIpaBEA3€HBI TapayHaIbHBI aHali3
TPOX30PKaBbIX racuiHil I. MIHCKa Na KJIFOYaBbIM KpPbIT3paM KaHKYpPAIHTAa310JIbHACII,

"

PVII «l"acmigiuael komiuieke" HOO11elHEBI

npaaHalizaBaHa d(PEKThIYHACIb MApKEThIHTaBal JA3€MHACIIl TacI[lHIYHAra KOMIUIEKCY
«O061neiHbI» 1 pacnpaliaBaHbl IPAMAHOBHI 1A SI€ Y1aCKaHAJICHHI.

JaknagHacip MaTlIpbIsjiay 1 BbIHIKAY JbIIUIOMHA padoThl. MaTaphlsuibl 1
BBIHIKI JBIIIJIOMHA pa®oThl 3'ayistonia gakiaaabivi. PaboTa BelkaHaHa camacToOWHA
1 ObLTa MpaBepaHa Ha caiiiie antiplagiat.ru.

PakamMenaiipli ma BeIKapbICTAHHI JABIIJIOMHANA paOoThl. BbIHIKI pabOThl MOTYIlh
ObILb BBIKAPBICTAHBl ISl YA3€dy Y HaBYKOBBIX KaH(EpPIHUBISIX Ia TIMATHILbI
MapKeTbIHTaBail J3eiiHacli TaCLIHIYHBIX MpaJIpbIEMCTBAY, a Takcama y paoole
NpaanpbleMCTBAY TacliHIYHAra ThIMy JUIsl  anThiMi3alblli  paboThl  ceKTapa
MapKETBIHTY.



ABSTRACT

Graduation work: 77 pages, 5 figures, 16 tables, 8 addenda, 70 sources.

MARKETING, COMPETITIVENESS STRATEGIES, LODGING
ESTABLISHMENT, MARKETING ACTIVITY, RENDERING OF SERVICE,
COMPETITION, ANALYSIS, EFFICIENCY ASSESSMENT, MARKETING
PROGRAM.

Object of research: hotel complex «Yubileinyy.

Subject of research: marketing activity of the hotel complex «Yubileiny».

Objective of research: to identify features of marketing activity of the hotel
complex «Yubileiny» and to develop proposals for its marketing program.

Methods of research: analysis, synthesis, description, grouping, system-
oriented analysis, generalization.

The results of the graduation work and their novelty. The competitiveness of
the hotel complex «Yubileiny» was investigated, a comparative analysis of three-star
hotels in Minsk on the key criteria of competitiveness was made, the effectiveness of
the marketing activities of the hotel complex «Yubileiny» was analyzed and
proposals for its improvement were developed.

Authenticity of materials and results of the graduation work. Materials and
results of the graduation work are trustworthy. This graduation work was written
unaided and has been tested on the site antiplagiat.ru.

Recommendations on the usage. The results of the graduation work can be
used to participate in scientific conferences on the subject of marketing activities of
hotel enterprises, as well as in hotel-type enterprises to optimize the performance of
marketing sector.



