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The peculiarities of development on the market of educational tourism are
reviewed. The structure of educational programs is analyzed. The competitive
environment on the market of outbound educational tourism is studied. The position
of the company “KonturLAMN” among the competitors on the market of outbound
educational tourism in the Republic of Belarus is revealed. The peculiarities of
formation and promotion of cervices in the sphere of educational tourism, which are
rendered by company “KonturLAMN”, are formulated.



