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PE®EPAT

NBanoBa Anekcanapa FOpbeBHa

AHan3 (AKTOPOB KOHKYPEHTOCIOCOOHOCTH TYPHCTCKOIO NMPOAYKTA HA
PbIHKe BbIe3HOro Typu3sma Pecnyoauku benapych
(Ha mpuMepe kommanuu «J-Travel»)

O0béM nurmoMHoON padoTel coctaBisier 60 crpanui, pabora Bkiouaer 11
wutroctpanuid, 18 Tabaun, 7 npuioxkeHwil. B Xxoxe HammcaHus paOOThl OBLI
HCII0JIb30BaH 41 UCTOYHUK.

ITepeuennb KJIFOYEBBIX CJIOB: KOHKYPEHTOCITOCOBHOCTD,
TYPUCTCKUH [MPOOVYKT, KOHKYPEHTHBIE [MPEUMVYILIECTBA,
TYPUCTCKUH PIHOK, ®AKTOPHI KOHKYPEHTOCIIOCOBHOCTH.

[ensrio JTUTIIIOMHOM paboThI SBJISICTCSI U3y4YCHHE dbakTopoB
KOHKYPEHTOCTIOCOOHOCTU TYPUCTCKOTO MPOJYKTAa Ha PBHIHKE BBIE3THOTO TypHU3Ma
benapycu. O6beKTOM HCCIe0BaHUS SBISETCS PHIHOK aBTOOYCHBIX TypoB B EBpomy,
OpeIMETOM — TYPUCTCKHM TmponykT kKommnanuu «J-Travel» 1o ganHOMY
HaIpaBJICHUIO, IPEJICTABICHHBIN Ha PhIHKE BBIE3IHOTO Typu3ma benapycu.

Jns  peanuzanuu  TOCTaBJICHHOM  LIEM  OMpENeieHbl  OCOOEHHOCTH
dbopMHUpOBaHUS KOHKYPEHTOCIIOCOOHOCTH TYPUCTCKOTO MPOJIYKTa, MIPOBEICH aHAIIN3

CYILIECTBYIOLINX METOIMYECKUX MOJX0/10B K OLICHKE dakTopoB
KOHKYPEHTOCIIOCOOHOCTU TYPUCTCKOTO TMpOJyKTa. M3ydeHo cocTosiHue pBhIHKA
aBTOOYCHBIX ~TypOB 1O  HampaBjieHuio EBpoma, TmpoBeleHa OLICHKA

KOHKYPEHTOCTIOCOOHOCTH TYPHCTCKOTO Tpojaykra kommanuu «J-Travel» Ha phIHKe
BBIC3HOTO Typu3Ma bemapycu u omnpenencHbl HampaBlICHUS IOBBIMICHUS €ro
KOHKYPEHTOCTIOCOOHOCTH.

B pabore mcnonp30BaHbl OOIICHAYYIHBIE METOJIBI MCCICAOBAHUS: 00O0IICHHE,
aHalln3, CHHTE3, CpaBHEHHUE. Takke NMPUMEHSIIUCh WHCTPYMEHTBI CTPATETHYECKOTO
MEHE/DKMEHTa (ITOCTPOCHHE KapThl CTPATETHMUSCKUX TPYII, IMOCTPOCHHE MPOodus
KOHKYPEHTHBIX NPEHMYIIECTB). B3BelICHHAs OICHKA TYPHpPOAYKTa MPOBOIUIACH C
TIOMOIIHI0 MHTETPAILHOTO ITOKa3aTelsi KOHKYPEHTOCIIOCOOHOCTH.

[TpakTHdeckasi 3HAYMMOCTh TUTIIIOMHOM PaOOTHI 3aKIFOYAETCS B BOBMOXHOCTH
UCTIOJTb30BaHUS IIPEJICTaBICHHOM METOIUKH OIICHKH dakTopoB
KOHKYPEHTOCIIOCOOHOCTH ~TYPHPOAYKTa B IEIAX BBIABICHHS KOHKYPEHTHBIX
MIPEUMYIIIECTB KOMITAHUU M YKPEIUICHUS €€ KOHKYPEHTHBIX IMO3HUIIAN Ha PHIHKE.



PODEPAT
[BanoBa Ansikcanzapa FOp’eyna

AHaJui3 ¢pakTapay KaHKYpPIHTa310JIbHACHI TypPbICHKAIa NPAAYKTY Ha PbIHKY
BbIfI3HOTa TypbI3My Pacnyoaiki Besnapycb
(na npeikiaaa3e npaanpsiemcrsa «J-Travel»)

AG'ém npprruioMHail mpanel  ckinagae 60 craponak, mpama  yxmodae 11
umroctpanslii, 18 tabmin, 7 magarkay. [laguac HamicanHs mpaiibl Oblila BBIKapbICTaHA
41 kphIHITIA.

[Mepanik xmouaBbix cnoy: KAHKYPOHTA3JIOJIBHACLb, TYPBICLKI
[MPAAYKT, KAHAKYPOHTHBIA ITEPABAT'l, TYPBICLKI PEIHAK, ®AKTAPBI
KAHKYPOHTA3AOJIBHACIII.

Mbsrait JBITIIIOMHAM Tparbl 3'synsenna  BbIByYIHHE daxrapay
KAHKYpPIHTA3/10JIbHACIl TypbICLKara NpaayKTy Ha PBIHKY BBISI3HOTA TYpPbI3MY
benapyci. AG'ektam nacnenaBaHHs 3'syJseniiia pelHak ayToOycHbIX Typay y Eyporny,
npajgMeTaM — TypbICUKI TpaaykT mnpananpeiemctBa «J-Travel» ma panzenamy
HaIlpaMKy, paJcTayJIEHbl Ha PIHKY BBIsI3HOTA TypbI3My benapyci.

Jns pramizanpll nmacrayieHail M3Thl BbI3HauaHbl acaOiiBacui (hapMipaBaHHS
KaHKYpPIHTAa3/0JbHACIl TyphICIKara MpagyKTy, HpaBeA3€Hbl aHANI3 1CHYIOUBIX
METaJbIUYHbIX MaJbIX0Aay J1a alPHKI (akrapay KaHKypIHTa3[JO0JbHACI TyphICIKara
npaaykry. BelBydaH craH peIHKY ayToOyCHBIX Typay y Eypony, mpaBeaseHa anpHka
KaHKYpPIHTa3/10JbHACI]l TypbICLKAra npagaykTy npaanpsieMcTBa «J-Travel» Ha peIiHKY
BBISI3HOTA  Typhi3My bemapyci 1 BbI3HA4aHbl  KipyHKI  TaBBIIIDHHS  SITO
KaHKYpPIHTa3/101bHACII].

VY xon3e pacnenaBaHHs ObUIl BBIKAPBICTaHbl aryJbHAHABYKOBBIS META[Ibl:
abaryJlbHEHHE, aHaji3, CIHT33, NapayHaHHe. BrIkapblCTOYBalliCS 1HCTPYMEHTHI
CTpaTiaTiyHara MEHEDKMEHTY (madyoBa KapThl CTPATATIYHBIX Tpym, MNadyoBa
podillI0 KAHKYPAIHTHBIX IepaBar). Y3BakaHas aJ3HaKa TYPIPaLYKTy IIpaBo3iiacs 3
JlariaMoraii IHTArpajibHara naka3ublka KaHKYp3HTa340JbHACII].

[IpakThiuHasi 3HA4YHACILH JBITJIOMHAW Mpaibl CKJIaJaenia Yy MardbIMacil
BBIKAPBICTAHHS MpaJICTayJIeHail METOJABIKI alPHKI (akTapay KaHKYpIHTA3[40JbHACLI
TYypHpagyKTy 3 MITall BBISIYJICHHSI KAHKYPIHTHBIX NIEpaBar KaMIiiaHii 1 yMalaBaHHs sie
KaHKYPIHTHBIX Ma3ilblid Ha PHIHKY.



ABSTRACT
Ivanova Alexandra Yuryevna

Analysis of the factors of the tourist product competitiveness on the
Belarusian outbound tourism market (on the example of
«J-Travel» company)

The thesis consists of 60 pages, and includes 11 illustrations, 18 tables, 7
applications. Working on the thesis demanded the use of 41 sources.

Key words: COMPETITIVENESS, TOURISM PRODUCT, COMPETITIVE
ADVANTAGES, TOURISM MARKET, COMPETITIVENESS FACTORS.

The objective of the thesis is to study competitiveness factors of the tourism
product on the Belarusian outbound tourism market. The object of the research is the
market of bus tours to Europe, the subject — the tourism product of the «J-Travel»
company in this direction presented on the market of outbound tourism.

In order to realize the objective, there were defined the features of the tourism
product competitiveness, in addition the existing competitiveness evaluation methods
were analyzed. Furthermore the market of bus tours to European countries was
characterized, after that the assessment of the competitive strengths of «J-Travel»
tourism product was carried out.

The following research methods were applied: generalization, analysis,
synthesis, comparison. The methods of strategic management were also used:
strategic group mapping, profile of competitive abilities.

The practical significance of the thesis lies in the possibility of using the
presented method for assessing the factors of competitiveness of tourism products in
order to identify competitive advantages of the company and strengthen its market
position.



