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PE®EPAT

OPT'AHU3AIINA U YIIPABJIEHUE MAPKETUHI' OBOM
AEATEJBHOCTBIO TYPUCTCKOI'O IPEAIIPUATHUA

Jluninomuas pabota: 75 cTpaHull, 5 pUCYHKOB, 9 Tabiuu, 4 npuiioxeHus, 51
VCIIOJIb30BaHHBIN UCTOYHUK.

MAPKETHUHI', VIIPABJIEHUE MAPKETHUHI'OM, IIPEJIIPUATHE,
OTHAEJI MAPKETHUHI'A, PBIHOK, TVYPU3M, TOBAPHAA IIOJIMTUKA,
KOHKYPEHIVA, CBbIT, PEKIIAMA, CTUMYJIMPOBAHUE.

O6mbekt nccnenoBanusi: OAO «ArpokoMOHHAT «J[3epKUHCKUII

Lenp paOoThl: aHANW3 OpraHW3alMyd W YNOPABICHUS MAapKETUHTOBOM
nesarenbHocThi0 OAO  «ArpokoMOMHAT «/[3€pKUHCKUI», BKIHOYAas TYPUCTCKYIO
NEATEIBHOCTh BXOJSIIETO B HEro LEHTPa IKOJIOTHYECKOro Ttypusma «CTaHbKOBOY,
BBISIBJICHWE  Cla0bIX CTOPOH, a Takxke pa3paboTka peKOMEHJauuid Mo HX
COBEPILIEHCTBOBAHUIO JJIA Opranu3auuu Oosiee 3(p(PEeKTUBHOTO (PYHKIIMOHMPOBAHUS
NPEANPUATHS.

OO0macTpl0  BO3MOYKHOTO  MPAKTUYECKOIO OPUMEHEHUS  SBIISIIOTCA
c(OpMYJIMPOBAHHBIE B HACTOSIIEH padoOTe MNPEIOKEHUs IO PECTPYKTypHU3aLUU
MapKETUHIOBOI'0 OT/ENA, €r0 B3aMMOJECUCTBUIO C IPYTUMHU CIIYKOAMH TIPEANPUSATHSA,
a TaKKe peanu3alus HEKOTOPbIX MEPONPUATHIA 110 U3MEHEHUIO KOMMYHHUKAIIMOHHOU
MOJINTUKH, YTO OTPA3UTCA HA MOBBIIICHUH TPOU3BOAUTEIBHOCTH BCETO MPEAIPHUITHS.

[IpuBeneHHBIN pacueTHO-aHATUTUUYECKUI MaTepHUall MPABHIBHO U OOBEKTUBHO
OTPaXXaeT COCTOSIHWE HCCIENyEMOro Ipolecca, a BCE 3aMMCTBOBAHHBIE U3
JUTEPATYPHBIX M JPYTUX HMCTOYHUKOB TEOPETHUECKUE, METOJO0JIOTHUECKHE H
METOAMYECKUE TIOJIOKEHUSI M KOHLEINIMU COMPOBOXKIAIOTCS CChUIKAMU Ha MX
aBTOPOB.



PODEPAT

APTAHI3AIBIA | KIPABAHHE MAPKETBIHI'ABAW I3EMHACIIIO
TYPBICHKAT'A HPAIAITPBIEMCTBA

JlpimuioMHas pabora: 75 crapoHak, 5 mamoHkay, 9 tabmin, 4 mamatki, 51
KPBIHIIIA.

MAPKETBIHI', KIPABAHHE MAPKETBIHI'Y, TIPAJIIPBIEMCTBA,
AJIBEJIA MAPKETBIHI'Y, PbIHAK, TYPBLI3M, TABAPHAS IIAJIITBIKA,
KAHKYPOHIIbIA, 36bIT, POKJIAMA, CTBIMYJISIBAHHE.

AbG'ext nacnenaBanus: AAT «ArpakamOiHaT «J[3sp>KbIHCKI

MbTa mparpl: aHaii3 apraHizanbli 1 KipaBaHHS MapKeTbIHTaBal J[3€MHACITIO
AAT «Arpakam0OiHaT «JI3sIp>KBIHCKI», YKJIIOYAIOUbl TYPBICHIKYIO A3€MHACIb LPHTpA
sKanariyHara TypbI3My «CTaHbKaBa», BbISYJIEHHE claObIx Oakoy, a Takcama
pacrpalioyka piaKamMeHJalbli Ma 1X yJAacKaHaJeHHIO [Jisg apraHizaibll  OOJIbII
s¢eKThIyHara (GyHKIBITHIPBAHHS MPaAIPhICMCTBA.

Bob6nacito MarybiMara IpaKThlYHAra MPBIMSIHEHHS 3'syIIstona
chapMmynsiBaHblsl § campaynHail pabolle mpamaHOBBI MMa PAICTPYKTYphI3allbli
MapKeThIHTaBara ajjzena, siro y3aeMaa3esiHHl 3 1HIIbIMI Cyk0ami mpaAnpbIeMCTBa,
a Takcama plaji3alblsl HEKaTOPBhIX MepanpbleMCTBay IMa 3MSHEHHI KaMyHIKalbliHAN
NaJiThIKI, IITO afa0'era Ha MaBbIIIPHHI TPATYKIBIMHACII YCATO MPapPhIEMCTBA.

[IppiBea3eHbl pa3iliKoBa-aHANITBIYHBI MAaT3pbIsUl MpaBUibHA 1 a0'eKThIyHA
aJUTIOCTPOYBae CTaH Jaciieyemara mpaiacy, a yce 3ama3bluaHbld 3 JITapaTypHbIX 1
IHIIBIX KPBIHIL TAAPATHIYHBIS, METAJAJIariuyHbll 1 METaJIbIYHbISI MAJTAKIHHI 1
KaHIPIIBI CympaBajKarolliia cracblIikaMmi Ha 1X ayTapay.



ABSTRACT

ORGANIZATION AND MANAGEMENT OF MARKETING ACTIVITY
OF TOURIST ENTERPRISE

Diploma work: 75 pages, 5 figures, 9 tables, 4 attachments, 51 bibliographic
sources.

MARKETING, MARKETING MANAGEMENT, ENTERPRISE,
MARKETING DEPARTMENT, MARKET, TOURISM, PRODUCT POLICY,
COMPETITION, SALES, ADVERTISING, PROMOTION.

The object of research: publicly traded company «Agrokombinat
«Dzerzhinsky».

The purpose of research: To analyze the organization and management of
marketing activity of «Agrokombinat «Dzerzhinsky», that also includes a tourism
sphere — an ecotourism center «Stankovoy», to identify weaknesses and develop
recommendations for improving them in order to become a more effective enterprise.

The scope of possible practical applications are set in the proposals of this
research including restructure of the marketing department and its interaction with
other enterprise departments, as well as the implementation of some measures to
change the communication policy that will lead to a more effective work of
enterprise.

The calculated and analytical material correctly reflects the state of the
research process, moreover all theoretical, methodological and methodical materials,
which are taken from literature and other sources, have references to their authors.



