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PEDEPAT
I'yceBa Kcenunst Uropesna
ba3oBble TepMHHBI IKOHOMHMKH, MEHEKMEHTA, PEKJIaMbl B
KHMTAHCKOM H PYCCKOM SI3bIKAX (OCHOBHbIE HCTOYHUKHU H CIIOCOOBI
00pa3oBaHuA)

Oo6wvem: 43 C. (OCHOBHOTO TeKcTa), TaONWI 3, MPHIOKESHUH 2,
WCTIOIb30BAHHBIX UCTOUHHUKOB 23 (BKIJIIOYAs CIIOBAPH).

KimoueBbie cmoa: OHOMACHOJIOI'NA, TEPMMHOJIOI'MA,
3AMMCTBOBAHMS, PYCCKUU S3bIK, KUTAUCKUI S3bBIK,
TEPMHWHBI D5DKOHOMUKU, MEHEJ’KMEHTA, PEKJIAMBI.

OO0bekr wuccnenoBanus: 100 xwuraiickux u 100 pycckux
OOILIEU3BECTHBIX  0a30BbIX  €AMHUI] TEPMUHOJIOTMH  SKOHOMUKH,
MEHEKMEHTA U PEKJIAMBI.

Lenpto ™Moel JUIUIOMHOM paboOThl OBUIO HW3YYHTh, KaKOBBI
MPUHIUIIB 0003HAYEHUSI SKOHOMHUYECKUX MOHIATHI B c(pepe SKOHOMUKH,
MEHE/UKMEHTAa M PEKJIaMbl B KUTAaHCKOM M PYCCKOM S3bIKAX, a TaKKe
OMPEJEICHUH CXOKUX U OTIMYHBIX YEPT COBPEMEHHBIX TEPMHHOCHCTEM
OaHHBIX oOnacteil. /[ Toro, 4TtoObl BBIABUTH pa3nuuus B (popme
o0O3HaYeHUsT M B CEMAHTUKE  Ha3BaHWIA, U3y4anoch
OHOMAaCHOJIOTHYECKOE CTPOCHHE SKOHOMUYECKUX MOHSATUH.

AKTyalnbHOCTh  MCCIEAOBAHMS  ONpENENsieTcsl  CIEAYIOLIUMHU
(dakropamu:

1) BaXXHOCTBIO 0Aa30BBIX TEPMHUHOB IKOHOMHUKH, MEHEIKMEHTAa WU
pEKJIaMbl U1 MacCOBBIM TMOSIBICHUEM HOBBIX TEPMUHOB;

2) HeAOoCTarouyHas W3YYEHHOCTh KUTAaWCKMX U  PYCCKHUX
HKOHOMUYECKHX TEPMUHOB B COIMOCTABUTEIILHOM acCIEKTe.

HccnenoBannue Mo3BOJISIET BBISIBUTh MEXbSI3bIKOBbIE COOTBETCTBUS
TEPMHUHOB, CIIOCOOCTBYET MOHUMAHHUIO CYHIHOCTH TEPMUHOCHUCTEM JIBYX
A3bIKOB. PaboTa maer BO3MOXKHOCTh CPaBHUTh TakKyl JIMHAMHYHO
pPa3BUBAIOILYIOCS OO0NACTh, KaK TEPMHUHOJOTHUS MEHEIHKMEHTa JBYX
SA3BIKOBBIX CHCTEM.



PODEPAT
I'yceBa Kcenist Irapayna
Bba3aBbisi TApMiHBI JKAHOMIKI, MEHEXKMEHTY, PIKJIaMbl § KiTalicKail
i pyckaii MoBax (aCHOYHBISI KPbIHILBI i CIOCA0BIYTBAPIHHS)

JpimioMuas npana «ba3aBeisi TepMIHBI 9KaHOMIKI, MEHE)KMEHTY,
pAOKIaMBbl ¥ KiTalicKail 1 pyckail MoBaxX (aCHOYHBISI KPBIHIIBI 1 CIIOCAOBI
YTBapaHHSA)».

A6'ém 43 C. (acHoyHara TAKCTy), TaoOmin 3, nanatkay 2,
BBIKAPBICTaHBIX KPBIHIL 23 (CIOYHIKI YKIIOUaHBbI).

Kmouaeist  cinosel: AHAMACIUIOITA, TOPMIHAJIOI'TA,
3AITA3BIYAHHI, PYCKAS MOBA, KITAUCKASI MOBA, TOPMIHEI
SKAHOMIKI, MEHEJIDKMEHTY, POKJIAMBI.

Ab'exkt  pacmemaBanHs. 100  xiraiickix 1 100  pyckix
aryJabHaBsIOMBIX 0a3aBBIX aJI31HaK TIPMIHAJIOT11 SKaHOMIKI,
MEHEDKMEHTY 1 PIKIIaMBI.

MbTait Maéil ABITITIOMHAN Mpalibl ObLJIO BBIBYYbILb, K1l TPHIHIIBIIBI
aba3HausHHS YKaHAMIYHBIX HNaHANUAY Y c(hepbl SKaHOMIKi, MEHEIKMEHTY
1 poKiaMbl ¥ KiTalickaii 1 pyckail MoOBax, a Takcama BbI3HAYDHHI
MagoOHBIX 1 aAPO3HBIX PBIC CYYACHBIX THPMIHACICTAM J1aJ13€HBIX
abnmacuei. [{ns Taro, ka0 BBIABILG aApO3HEHHI ¥ (popme Ma3HaY’HHA 1 ¥
CEMaHThIIIbl  Ha3Bay, BbIBy4ajacsi aHamacisjariuiasg CTPYKTypa
AKaHAMIYHBIX MMAHSIIILIAY.

AKTyanbHacIpb JaciaenaBaHHA BBI3HAYaeIIa HACTYIHBIMI
(dakrapami:

1) icToTHacIIO0 0a3aBbIX TAPMiHAY SKAHOMIKI, MEHEDKMEHTY 1 PIKJIAMBI 1
MacaBbIM 3'sIYJIEHHEM HOBBIX T3pMiHAY;
2) HemacTaTkoBas BBIByYaHACIllb KITaMCKIX 1 PYCKIX 93KaHAMIYHBIX
TIpPMIHAY Yy CyNacTaysiibHBIM ACTIEKIIE.

JlacnenaBaHHe J1a3Bajisi€ BBISABIIL MIKMOYHBIS — aJaBeaHACII
TOPMIHAY, CHOpbIAC Pa3yMEHHIO ICHACII TAIPMIHA-CICTOM J3BIOX MOY.
[Ipana gae maruysiMacilp napayHalb TaKylO JbIHAMIUYHYIO BOOJIaclb, SIK
TIPMIHAJIOTSI MEHEDKMEHTY JA3BIOX MOYHBIX CICTAM.



ABSTRACT
Ksenia Igorevna Guseva
The basic terms of economics, management, advertising in Chinese
and Russian (main sources and methods of production)

Key words: onomasiology, terminology, linguistic borrowing,
Russian language, Chinese language, economics, management,
advertisement terms.

The objects of this study were Russian and Chinese economy,
management and advertisement terms. Card-index size were 100 Chinese
and 100 Russian well-known basic units of economics, management and
advertising.

The aim of this study was to compare Russian and Chinese
economy, management and advertisement terms and to determine their
similarities and difference.

The aim my diploma work was to examine what principles refer to
certain terms in economy, management and advertising fields in Chinese
and Russian languages, as well as the determination of similar and
different features of modern terminology. Onomasiological study of
economic terms structure was held to identify differences in forms of
notation and terms semantics.

The relevance of the study is determined by the following factors:

1) the importance of basic terms of economy, management and
advertising and massive emergence of new terms;

2) insufficient knowledge about Chinese and Russian economic
terms in comparative aspect.

Study helps to solve actual problems of terminology and
lexicography, simplifies the process of learning new words. The work
provides an opportunity to compare such dynamic area as terminology of
management of two language systems.
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