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PE®EPAT

AnpuamamBuiau Huno 3e3BoBHa
IlepeBox Ha3BaHM i MHOA3BIYHBIX OPEH/I0B
HA KUTAHCKUH A3BIK

O0béM  TUIIIIOMHOW pabOThl cocTaBisieT 52 cTpanumbl (0e3 yuéra
npuiiokeHus). Pabora cocTOMT M3 JBYX IIaB W NPWIOKECHHS. [Ipyu HamucaHuu
MCIIOJb30BaHO 48 MCTOYHUKOB.

KioueBble ciaoBa: BPEHJI, HABBAHUE BPEHJA, KUTAWCKUN

A3BIK, ITEPEBO/I, CIIOCOBBI ITTEPEBO/IA.
O0beKTOM HCCIeI0BAHNS : TIEPEBO]T HA3BaHUMN OPEH/IOB.

HpeleeT HCcCJIeJ0BaHUA . CIIoco0bl 1 0COOEHHOCTH IIepeBoOaa Ha3BaHUM
HHOA3BIYHBIX 6peHI[OB Ha KUTalCKUU S3bIK.

Heab uccienoBanus: yCTaHOBUTH HAIWYUE WA OTCYTCTBHUE 3aBUCUMOCTH
crnocoba mepeBojia Ha3BaHUMM OPEHIOB B TOBApPHBIX IpyMNIax «MapKh OACKIbI U
o0OyBU» U «TEXHHMKAa W aBTOMOOWIM» OT TpyNmbl TOBapa U pa3padoTaTb CBOU
BapUAHTHI IIEPEBOJAa HEKOTOPBIX Ha3BaHUN OPEH/IOB.

MeToabl MCCIEAOBAHMS: JIMHTBUCTUYECKUI aHAIN3, KIACCU(PUKALINS, METO]T
BBIOOPKHU.

IMonyuyeHHnbie pe3yabTaThl U UX HOBM3HA. B manHoil paGoTe 00001IEHBI
TpeOOBaHMS K TIEPEBOlY HA3BaHUM OpPEH/IOB Ha KMUTAMCKUH S3bIK, 1aHO MOAPOOHOE
OMMCAHKWE HCIOJIb3YEMBIX B HACTOSIIEE BpeMsl CIOCOOOB IMepeBOAa, TaKMX Kak
TpaHcnuTepauus, OyKBaJIbHBIN MepeBoj, cBOOOAHBIN mepeBoj, agantamus. Jlanee
MIPEICTABIICHBl TOJIYYEHHbIE B XOJ€ HCCICAOBAHMS JaHHBIE O 3aBUCUMOCTH
crnocoba mepeBoja Ha3BaHU OPEHJ0B HAa KUTAWCKUI A3BbIK OT IPYIIbI TOBAapOB, a
TaK)Ke MPEAJIOKEHBI BAPUAHTHI MIEPEBOJIa HEKOTOPHIX Ha3BaHUW OPEHJIOB.

PexoMeH1allMu MO0 MCIOJIB30BAHUIO. Pe3ylbTaThl JTaHHOTO UCCIIEIOBAHUS
MOTYT OBITb HCHOJB30BAHBI B JlaJbHEHIIEM HW3YYEHUU MpPOOJIEMbI MEepeBOa
WHOSI3BIYHBIX Ha3BaHWU OpEHJOB Ha KUTAWCKUI A3BIK, a TAaKXE€ NPUMEHEHbI
3apyO€KHBIMU KOMITAHUSIMU, TUIAHUPYIOIIMMHU peaTn3alyio CBOeH MpOIyKIMU Ha
KUTANCKOM PBIHKE.

O0s1acTh NpPpUMEHEHHUsI: COBPEMEHHBIM KUTAHCKUH A3bIK, TEOpUS U
MpaKTUKa MepeBojia, MapKETUHT, peKiiama.



PODEPAT

Anpbsiamamsuin Hino 333Bayna 333BayHa
Ilepakisiag Ha3Bay iHIIaMOYHBIX Op3HIAY
HA KiTalicKy10 MOBY

AG’ém neiTuTOMHAK paboThl ckiamae 52 crapoHki (6e3 yimiKy aamaTky).
Pabota ckmagaemnua ¢ a3BIoX riay 1 gaaarky. IIpsl HamicaHHi BbikapacTtana 48
KPBIHIII.

KarwuaBbisa caoBbsl. bBPOH/[, HASBA BPOHJIA, KUTAVMCKAS MOBA,
I[TEPAKJIAZL, CIIOCABBI ITEPAKJIAZTY.

AO0’eKTaMm aacjielaBaHHs: TIepakiiaj Ha3Bay OpIH/aY.

IIpanmer pacjegaBaHHsA: crocaObl 1 acaOiiBacii TMepakiaay Ha3Bay
1HIIAMOYHBIX Op3H/1ay Ha KITaliCKYIO MOBY.

MbsTa gacieaBaHHsl: YcTaldBalpb HasyHaclpb a00 aJCyTHACIb 3aJeKHaCIl
cnocaba mepakiaqy Ha3zBay OpsHAAY y TaBapHBIX TIpymax «MapKi aa3eHHs 1
a0yTKy» 1 «T3XHIKa 1 ayramaOur» aj Tpylbl TaBapy 1 pacmpalnaBalb CBae
BApBISIHTHI MIEPaKIIaly HEKaTOPhIX Ha3Bay OpaHay.

Metaabsl gacjieBaHHSI. JIIHTBICTBIYHBI aHami3, Kiacidikaipls, MeTaj
BBIOApKI.

ATpbIMaHbIsl BBbIHIKI i ix HaBi3HAa. Y nan3eHail mpansl abaryjbHEHBI
narpabaBaHHl Ja Mepakiaay HazBay OposHay Ha KITaCKyl0 MOBY, ajJ3€Ha
najpalsA3Hae amicaHHe crocaday nepakiany, SKis MPBIMSHSONNA Y LArepaniHi
yac , TakKiX SK TpaHCIiTapaubls, JITapalbHbl TNEpakiad, cBaOOAHBI MEpakial,
apanrtanplsa. Jlanein npaacTayiaeHbl aTpbIMaHbId ¥ XOJ3€ JACICIaBaHHS 1a13CHbIS
a0 3anexHacii  crnocaly mepakiagy Ha3Bay OpoHIay Ha KITaCKyl0 MOBY aj
rpynbl TaBapay, a Takcama MparaHaBaHbl BAPBITHTHI MEPaKIIaly HEKaTOPbIX Ha3Bay
OpaHay.

Pykamennanbli ma BbIKapbicTaHHI. BbIHIKI Jaa3eHara aciiejlaBaHHs
MOTYLb OBII[b BBIKAPBICTAHBl Y JaJCHIIBIM BBIBYYIHHI MpabiieMbl Mepakiagy
1HIIAMOYHBIX Ha3Bay OpaHAAY Ha KITallCKyl0 MOBY, a TaKCaMa Y KbIThl 3aMEKHbBIM1
KaMIMaHisMI, SIKis TUTAHYIOLb paajiizalblio cBaéil MpaayKUbll Ha KITAUCKIM PBIHKY.

I'ajnina BbIKApPBICTAHHS: CyyacHas KiTallCKas MOBA, TIOPBIS 1 MPaKTbIKA
nepaxsaay, MapKeThIHT, paKjama.



ABSTRACT

Apryamashvili Nino Zezvauna
Translation of foreign brand names into the Chinese language

The following diploma work consists of 52 pages (two chapters and
application). 48 sources were used when writing.

Key words: BRAND, BRAND NAME, THE CHINESE LANGUAGE,

TRANSLATION, TRANSLATION METHODS.
Object of the research: brand name translation.

The subject of the research: methods and peculiarities of the translation of
foreign brand names into the Chinese language.

The purpose of the research: to determine whether in the commodity
groups "brands of clothing and footwear" and "machinery and vehicles" there is a
relation between the translation method and the commodity group, and to work out
our own translation of certain brand names.

Research methods: linguistic analysis, classification, sampling method.

The obtained results in terms of novelty. This paper summarizes the
requirements for the translation of brand names into the Chinese language, and
provides a detailed description of the currently used brand name translation
methods, such as transliteration, literal translation, liberal translation, adaptation.
Then the data obtained in the course of the research about the relation between the
methods of translation of foreign brand names into Chinese language and the
commodity groups are presented, and our own alternatives of certain brand names
translation are suggested.

Recommendations for use. The results of this study can be used in the
further research of the problem of translation of foreign brand names into Chinese
language, and also by foreign companies planning to sale their products in the
Chinese market.

Scope of use: contemporary Chinese language, translation theory and
practice, marketing, advertising.



