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PE®EPAT

JlumomHast paboTa npeacTaBieHa BBEICHHUEM, TPEMS IJIaBaMU, 3aKII0UCHHUEM,
CIHCKOM JIUTEpaTypbl M TpuioxkeHusMU. OOmmii o0bemM paboTbl cocTaBisieT 66
CTpPaHHIL.

PEKJIAMHBIN PBIHOK, PEKIJIAMA, PAJIMOPEKJIAMA,
TEJIEBU3MOHHAA PEKJIAMA, IIPAMASA PEKIIAMA, CIIOHCOPCTBO
[TPOI'PAMM, AYIMOBU3YAJIbHAS PEKJIAMA

O0beKTOM HCCIeA0BAHMSA SBIISETCS pPEKJIaMHBIA MenuapbiHOK PecryOmuku
bemapyce. Ilpeamerom mMcc/IelOBAaHMSl BBICTYIIAET pEKJIamMHasg MPOAYKUHS B
0enopyCcCcKUX ayIMOBU3YaAIbHBIX CPEJICTBAX MAacCOBOM MH(OpMALINH.

Hear wuccaenoBanusi AUIUIOMHOM paboOTbl — H3Yy4UTh OEIOPYCCKUU
PEKIIAMHBIN PBIHOK ayAuoBH3yaIbHBIX CMU.

Hcxonsg W3 MOCTAaBIEHHOM IE€NH, MOXHO C(HOPMHUPOBATH OIpPENEICHHBIE
3aa4um:

1. Omnucate CyIIHOCTh PEKJIaMbl B CPEACTBAX MacCOBOW MH(OpMaLIUU.

2. BbIIBUTH OCOOEHHOCTH pEKJIaMbl B ayJMOBHU3YaJbHBIX CPEACTBaX
MaccoBoi HHGOPMAIIUH.

3. [Ipoananu3upoBath pekjiaMy B  O€JIOPYCCKHUX  ayJHOBU3YaJbHBIX
CpelICTBAX MAacCOBON MH(POPMALIUH.

HecMoTpst Ha 1OCTAaTOUHYIO Pa3BUTOCTh PEKJIAMHOTO PbIHKAa B HAllIel CTpaHe,
Hay4YHbI€ MCCIIEIOBaHUS B JAHHON o0nacTu mo4TtH He BenyTcs. Teopernueckas 06aza
IPEICTaBICHa B OCHOBHOM paboTaMu 3apyOeKHbIX YUYEHBIX. AKTYaJbHOCTH
JTUIUIOMHOM paboThl Takke OOyCJIOBJIEHa BOCTPEOOBAHHOCTHIO TEOPETHUECKUX
MAaTEPUAJIOB JJIsl JATbHEUIIINX UCCIIEI0OBAHUM.



PODEPAT

JIpITIOMHAs TIpalia mpajcTayieHa YBoa31HaMi, TpbIMa IJIaBaMi, 3aKJIIOUIHHEM,
cricaM JiTapatypsl 1 Jagatkami. ATyapHBI a0'éM mparisl ckiianae 66 crapoHax.

POKJIAMHEI PEIHAK, POKJIAMA, PAJIBIEPOKIIAMA, TOJIEBI3IMHAS
POKIIAMA, I[IPAMAS  PAKIJIIAMA, CIIOHCAPCTBA  IIPAI'PAM,
AV JIBIEBI3YAJIbHAS POKJIAMA.

Ab'exTam JgacienaBaHHS 3'Synselia pIKIaMHBI MeIbIIphIHAK PacmyOmiki
bemapyce. IlpanmMeram pacnemaBaHHs BBICTYNAe pOIKIAMHas NOPAAYKIBI Y
Oenmapyckix ayapI€Bi3yalbHBIX CPOJIKaX MacaBail iH(papMalbli.

Mbsra [nacnepaBaHHs JABIIJIOMHAM mpaipl — JacjiefaBaHHe Oenapyckara
pAKJIaMHara pbiHKa ayapléBizyanbHbix CMI.

3bIX0/13514bl 3 MacTayJIeHa M3ThbI, MOKHA c(hapMipaBallb HACTYIIHBIS 3aa4bl:

1. Amicanb cyTHacUb paKiIamsbl ¥ CpoAKax MacaBai 1H(papMalpbli.

2. BpisgBilb aca0miBacil paKJIaMbl Y ayabl€BI3yalIbHBIX CPOJKAX MacaBail
1H(apMaupIi.

3. IlpaananizaBanp pakiiaMmy ¥ Oenapyckix ayapl€Bi3yalbHbIX CPOJKaX MacaBail
1H(apMaupIi.

Hsarnenssusl Ha JaCTaTKOBYIO pa3BiTaclb pAKJIaMHara pbIHKY Y Halllaid KpaiHe,
HABYKOBBISI JlaciefaBaHHl ¥ JdaA3eHaid BoOjacii amainb HE BsAylla. T3apaTeluHas
0a3a mpajcTaysieHa ¥ aCHOYHBIM Mparami 3aMEXKHBIX HaBYKOVYIay. AKTyaJlbHaCIb
JBIIUIOMHAN Tpambl  Takcama alOymoyjeHa 3amarpabaBaHACII0O  TIAp3THIYHBIX
MaTIpbIsUIAY IS JAICUIIBIX 1acIeIaBaAHHAY .



ABSTRACT

Research paper provides an introduction, three chapters, conclusion,
bibliography and appendices. The total amount of work is 66 pages.

Advertising market, advertising, Radio advertising, television advertising,
direct advertising, sponsorship PROGRAMS, audiovisual advertising.

The object of the study is the advertising media market of the Republic of
Belarus. The subject of research is the advertising products in Belarussian
audiovisual media.

The purpose of the research thesis is to study the Belarussian advertising
market of audiovisual media.

Based on the goal, one can generate specific tasks:

1. Describe the essence of advertising in the media.

2. Identify the characteristics of advertising in the audiovisual media.

3. To analyze the advertising of Belarusian audio-visual media.

Despite the sufficient development of the advertising market in our country,
research in this area is almost underway. The theoretical basis is presented in the
substantive work of foreign scientists. The relevance of the thesis is also due to
demand for theoretical materials for further research.



