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PE®EPAT

HunuioMHas padota coaepxkuT 50 cTpaHMILl, BKIIFOYas CIUCOK HUCIIOIb30BaHHON
JUTEPATYPBHIL.

PEKIIAMA, PAIMODO®UP, HNMHOPOPMAIIMOHHOE COOBIIEHHUE,
TUIIOJIOI'MA, CIIEHUOUKA, POJIMK, OBBABJIEHUE, 3BVK, I'OJIOC,
MYV3bIKA, IPEUMYILIECTBA, KOMMEPYECKAA NEATEJIbHOCTD.

OOBeKkTOM HCCIenoBaHMsl SBISETCA pekiamMa Kak 3JIEMEHT OelopyccKOro
panuosdpupa. Ilpeamer wuccinenoBaHus - pekigaMa B 3(uUpe paanOCTAHIMM
«¥OHnucrap» n «MuHCKas BOJHA.

AKTyaqbHOCTh TEMBI 3aKJIOYaeTcs B TOM, 4YTO OJHHM H3 CaMbIX
MaJIOM3yYEHHBIX BOIPOCOB B O0JIACTH PEKJIAMOBEACHHMS SBIISETCS MMEHHO peKJiaMa
Ha paauo. OngHako konmuyecTBo FM-paanoctaniuii ¢ KaKIbIM I'OJ0OM B Halllel CTpaHe
YBEJIMYMBAETCS, @ 3TO BJEUYET 3a COOOM M YBEIWYEHUE KOJUYECTBA PEKJIAMHBIX
cooO1eHui B 3dupe.

Ilens uccnenoBaHWsl -  pPacCMOTPEHHME  OCOOEHHOCTEM  pEKJIaMbl B
OTEYECTBEHHOM PaJino3(hupe U BBISIBICHUE AKTYaAJIbHBIX MPOOJIEM B JaHHOH cdepe.

Hcxong u3 uenu, s JeTalbHOrO MCCIEI0BAHUS TEMbI aBTOPOM IOCTABIICHBI
CJIEYIOINE 3aJauH:

1. U3YYUTh UCTOPUYECKUE MPEATIOCHUIKN PA3BUTHSI PEKIIAMBI;

2.  pPAacKpHITh MOHATHE PEKIaMbl U BBISIBUTH €€ (DYHKIINY;

3. paccMOTpeTh KJIACCU(PHUKAIMIO U CUCTEMATH3AINIO BUIOB PEKIAMBI,

4, U3YYUTh PEKIAMHYIO JEATENbHOCTh panuoctanuuil «lOHucrap» u

«MuHCKas BOJIHAY;

S. IIPOBECTH  CPABHUTEJBHBIA  KAYECTBEHHO-KOJMYECTBEHHBIM  aHAJIN3
pPEKJIaMBbl HA pacCMaTPUBAEMBIX PAAUOCTAHIUSAX.

HecmoTpss Ha OousibllIo€  KOJMYECTBO OTEUECTBEHHOW M NEPEBOJIHOM
JUTEPATYPHI N0 pPeKIame, aBTOp padOThI OLIYTHII HETOCTATOK TEOPETUUYECKO Oa3bl,
Kacarolleiicsi UIMEHHO BOIIPOCOB PEKJIAMbl B CPEJICTBAX MAaCCOBOM MH(OpManuu, a
KOHKpeTHee — He paauo. B xoxe wuccrnenoBanus ObUIO OTMEUYEHO HECKOJIBKO
MH()OPMATUBHBIX UCTOYHUKOB, KOTOPBIE MOMOIJIA pa3o0paThCsi B CYTHU PEKJIaMbl Ha
paauo. JlanHele ydyeOHbIE MOCOOMS, CTaTbU U COIIMOJIOTUYECKUE HCCIIEIOBAHUS U
COCTaBUJIM TEOPETUUECKYIO 0a3y AUTIIIOMHOMN paOOThI.

N3 uucna 3akOHOAATENbHBIX AaKTOB, aBTOPOM pabOThl ObUT H3y4yeH 3aKOH
Pecnyonuku benapych «O pexinamey. DOMmupuueckorl 0a30il mig HCCIeT0BaHUS
CTalln pekiamHble Oyioku paauoctaHuui «lOnucrap» um «MwuHckas BojHa». B
KaueCTBE MPUJIOKEHUS K paboTe ObLIN MCIIOJIb30BAHbI PE3ECHTAIMOHHBIE MaTepUAIbI
YaCTHOUW HE3aBHUCUMOU HcciieqoBaTebckoil koMmnaunun «I EBCy.



PE®EPAT

Hprmuiomuass  Pabora 3wmsmgae 50 Craponak, Y  Teim Jliky Cric

Brikapreictanbiii JIiTapaTypsi.

POKIIAMA, PAJIBIED®IP, IHOAPMALIBITHAE
I[TABEJAMIJIEHHE, TBhIITAJIOT'IA, CITELIBI®IKA, POJIIK, AB’IBA, I'VK,
I'OJIAC, MV3BIKA, ITEPABAT |, KAMEPLIBIMHA S J3EMHACIIb.

Al'ektam nacnenaBaHHS 3'SYIS€IIa pIKiIaMa K dJEMEHT Oermapyckara
panpiéadipy. Ilpammer nacnemaBaHHS - poKiIaMa V A3Qipbl pagbIECTAHIIBINA
«HOHicrapy» 1 «MiHCKast XBaJISD».

AKTyanpHacup T3MBbI 3aKJIIOYaelia y TbIM, IITO aJHbIM 3 CaMbIX
MaJjaBbIByYaHbIX MBITAHHSAY Yy TalllHE PEKJIaMOBEIaHHs 3'syisenia MeHaBiTa
poKJIaMa Ha paabi€é. AqHak KoyibKaclh FM-paaplécTanIlbiil 3 KOKHBIM TOJIaM Y
Halllai KpaiHe maBsuliuBaela, a raTa Israe 3a cadoi 1 maBeiudHHE KOJIbKACIIl
PAKJIAMHBIX MTaBEIaMJIEHHAY Y 3(I1pHbI.

Mbra pacnenaBaHHs - pasrisj acabiiBaclsgy piIKJIaMbl § alubIHHBIM
paabI€3(iphl 1 BRITYJIECHHE aKTyaJIbHBIX MpalieM y IaTail cepsl.

Jliist rarara HeaOXo/JHA BBIPALLBIIb HACTYIIHBIS 33/1a4bl:

1. mpaanasizaBallb riCTapbIYHBIS TIEPATYMOBEI Pa3Billllsl PIKIAMEI;

2. pacKphblilb NaHALLE PIKIAMBbI 1 BBISBILb 5i€ (YHKIBI;

3. pasriien3ine Kiaciikaiplio 1 CicTIMATHI3AIBIIO BiAay pIKIaMBbI;

4. nacnenaBallb PIKJIAMHYIO JI3eMHACIL paablécTaHibiil «FOHICTapy 1
«MeHcKkas XBajs»;

5. mpaBeclli mapayHaIbHBI SKACHA-KOJIBKACHBI aHAJII3 PIKIaMbl ¥ ddipax
JIaclIeyeMbIX paIbIECTAHIIHIM.

Hsarnen3stupl Ha BsUTIKYIO KOJIBKACllh allUblHHAM 1 MepakiIagHoOM
JiTapaTypbl Ma paIKjiIame, ayTap mpaibl aauyy HeIaxoml T ap3ThluyHail 0asbl,
sIKasi ThIYBILIA MEHABITA MBITAHHAY PIKJIaMbl ¥ CpOJIKax mMacaBail 1H(papmalpli,
a Oompmn kaHkpaTHa - Hf pamei€. YV xom3e maciensaHst ObUTO aj3HavaHa
HEKaJIbK1 1H(papMaThIYHBIX KPBIHIL, fAKis Jamamarii paszaOpaunua y cyTHacli
pokiaMbl Ha panblé. Jlag3eHblss HaBy4yasjbHBIS JAMaMOXKHIKI, apTHIKYJbI 1
calblsUIariyHbls Jaciae1aBaHH1 1 CKIIail T2apAThIYHYI0 0a3y JIBIIUIOMHAN Mpalibl.

3 rajiHe 3aKaHaJay4bIX aKTay, ayTapaM Mpaibl Obly BHIByYaHbI 3aKOH
Pacny6miki benapycs "AO pakiame". DMmipblyHail 0azail ajis gaciegaBaHHs
cTaji pIkiIamMHblsA Oyioki paabi€écranipiii «fOHicTapy 1 «MiHckas xBais». Y
AKacll JaJaTKy Ja Mpaibl ObUIl BHIKAPBICTAHBI MPI3EHTAIBIMHbBIA MaTIPbISIIbI
NpbhIBaTHAM He3anexHah nacinequait kammnaHii «['EBCy.



SYNOPSIS

Thesis work consists of 50 pages total including list of references.

The object of research is advertising as an element of belarusian radio
broadcast. The subjects of research are the advertisements on air of “Unistar” and
“Minskaya volna” stations.

The relevance of the topic is based on the fact that advertising on the radio is
one of the most poorly studied aspects of advertology. And as the number of FM
radio stations grows annually, so does the number of commercials aired.

The goal of the study is to examine advertisement peculiarities in domestic
broadcast and to identify problems in the field.

Due to the goal of the study and in order to conduct a detailed research of the
topic the author has set the following objectives:

6. to study the historical background of advertising development;

7. to define the concept of advertising and to identify its functions;

8. classify and organize types of advertising;

9. examine the promotional activities of “Unistar” and “Minskaya volna”
radio stations;

10. conduct a comparative qualitative and quantitative analysis.

Although there is a large number of a domestic and translated study on
advertising, the author of the thesis faced lack of theoretical framework for questions
related to advertising in the media, and more specifically - not radio. We picked
several information sources that helped to clarify the essence of radio advertising.
These tutorials, articles, case studies have made up the theoretical basis of the study.
As for the legislation, the author studied the Law of the Republic of Belarus "On
Advertising".

Radio ad units of “Unistar” and “Minskaya volna” stations have served as the
empirical base for the study.

As an appendix to the study materials have been used presentation materials by
an independent research company "GEVS."



