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PE®EPAT
MHTEPBbBIO B IIEHATHbLIX CMU 'EPMAHNUA

JunjomHas padora: 66 crpanul, 20 ICTOYHUKOB.

KuiroueBble ci10Ba: HHTEPBBIO, KaHpP IEPUOJAMYECKOW II€YaTH, CPEACTBA
maccoBoi nnpopmanmu ['epmanuu, xypuan «llnurensy», razeta «/u BenpT», razera
«Pycckas I'epmanusy».

Hear padoThl: MpoaHATU3UPOBATh KAaHP HMHTEPBHIO B mnedaTHbix CMU
['epmanun.

IIpakTH4Yeckass 3HAYMMOCTD . MTOJTYYEHHBIX PE3YyJbTAaTOB 3aKIIOYAETCA B TOM,
YTO JaHHas paboTa MOXKET OBbITh TOJIE3HON IS JKypPHAJIUCTOB, TIEIaroros,
COLIMOJIOTOB, CTYJAEHTOB M BCEX TE€X, KTO CBS3aH C YPHAIUCTCKON MNpodecchen.
Pe3ynpTaThl uccienoBaHus MOTYT ObITh MPUMEHEHBI KaK Marepuan A Oyayuien
MOJATOTOBKH YPHAJIUCTOB.

AKTYaJIbHOCTh TPEANPUHATOIO HCCIEAOBAaHUS OO0YyCIOBJIEHA HaJIU4YHEM
OOBEKTHUBHOW NOTPEOHOCTH B OCMBICICHHHM CHEUU(DUKUA HHTEPBBIO B OTPAXKEHUU
HOBBIX COIIMOKYJBTYPHBIX SIBI€HMI. BaXXHOCTh aHanmm3a COCTOSIHUS U TEHACHLIMMA
pa3BuTHs MHTEpBBIO B mnedatHbix CMMU ['epmanum oOyciioBieHa, NpexJe BCEro,
JTUHAMUYHO Pa3BUBAIOIIMMUCA NPOLECCAMH MOJEpPHU3AIMN  HWHPOPMALUOHHOM
MH(PACTPYKTYPBl CTPAHbI, PAJUKAIbHBIMU W3MEHEHUSIMU B HJI€OJIOTHH, TOJUTHUKE,
HPKOHOMMKE, COLIMAIIBHON cepe, a TaKxKEe HEOOXOIUMOCTBIO IEPEOCMBICIICHHS] MECTA
KOMMYHUKAaIMKU HaceneHus ['epmanus.

Hayynasi HOBHM3HA!  MCCIEJOBAaHMsS  3aKIIOYAETCS B KOMIUIEKCHOM
MCCIIENOBAaHUH UHTEPBBIO B IeyaTHbix CMU ['epmanum.



SUMMARY
THE PRINT MEDIA IN GERMANY

Thesis: 66 pages, 20 sources.

Tags: interview, a genre of the periodical press, the media of the German
magazine «Der Spiegel», the newspaper «Die Welt» newspaper «Russian Germanyy.

Objective: To analyze the genre of interviews in the print media in Germany.

The practical significance of the results: this work can be useful for
journalists, educators, sociologists, cultural scientists, anthropologists, students and
all those associated with photojournalism and journalism. The results can be used as
material for the preparation of future journalists.

The relevance of the research: undertaken due to the presence of objective
need for understanding the specifics of the interview in addressing new socio-cultural
phenomena. The importance of analyzing the status and trends of the interviews in
the print media in Germany is due, above all, dynamic processes of modernization of
the information infrastructure of the country, radical changes in ideology, politics,
economy, social sphere, as well as the need to rethink the place of the communication
of the German population.

The scientific novelty of the study: is a comprehensive study of the the print
media in germany.



