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PE®EPAT JJMIIJIOMHOM PABOThHI

JumiomHast pabota coaepkuT: 54 crpanunel, 39 wucTOYHWKOB, 12
IIPUIIOKECHUM.

[lepeyeHp  KIIFOYEBBIX  CJIOB: KPEATHMBHBIM  MEHEJ)KMEHT,
AKTUBU3ALA TBOPYECKOI'O [TIOTEHIHNAIJIA, MOTHUBALNA,
KOJIJIEKTUB, CTUMYJIMPOBAHUE, MBILLIJIEHUE, PEJAKIINA CMU.

OOBeKT uccienoBaHUs — TBOPYECKUE OTAENbI peaakiuu ra3ersl «CoBeTckas
benopyccus».

[Ipenmer wuccnenoBaHuss — KPEAaTUBHBIM MEHEI)KMEHT B  KOHTEKCTE
aKTHUBU3alMU TBOPYECKOTO MOTEHIMAIA KOJUIEKTHBA.

Lens naHHOM pabOTHI — paccMOTPETh ()EHOMEH KPEATUBHOIO YIPABJICHHS B
KOHTEKCTE€ aKTUBH3alMM TBOPYECKOIO IOTEHUHANA KOJUIEKTHBA KakK MPsSMOro
OTPaXXEHUSI MOJEIN COBPEMEHHOIO MEHEKMEHTA. Ero riaBHOM XapaKTEpUCTHKON
ABJIIETCSI KPEAaTUBHOCTh, TO €CThb CHOCOOHOCTh K TE€HEpallud HOBBIX HJIEUH H
WCIIOJIb30BAaHUIO METO/IOB €€ CTUMYJIMPOBAHUS Yy OTYNHEHHBIX.

Mertonsl  ucciaegoBaHus: OOIIEHAyYHbIE — aHalu3, Kiaccudukausi,
000011IeHHE, YaCTHBIE — AHKETUPOBAHUE, KAUECTBEHHOE HHTEPBBIO.

[lomy4yeHHble pe3ynbTaThl U UX HOBHM3HA. B numsomHoi pabore moapoOHO
U3ydeH (PEHOMEH KpEaTMBHOIO MEHEI)KMEHTa MMEHHO B KOHTEKCTE aKTHBHU3aLUU
TBOPYECKOTO TNOTEHIMAJa KOJUIEKTHBA Ha IIPUMEpPE HCCIEIOBAaHMS  Tpyda
PYKOBOJIUTENEH M COTPYAHUKOB TBOPYECKHX OTIEIOB PEAAKIUU OOLIECTBEHHO-
nonutudeckor raszersl «Coerckas benopyccus». OTO 1NO3BOJIWIO  BBISIBUTH
KPEAaTUBHBIM TOTEHIMAJ PYKOBOJAWUTENEH OTAEIOB UM  ONPENEIUTh METOJBI
KPEAaTUBHOI'O MEHE/HKMEHTA, IPUMEHSAEMBIE ISl PELIEHUS YIIPABICHUYECKON 3a0a4u —
AKTHUBU3alMU TBOPYECKOTO MBIIIJIEHUS COTPYIHUKOB.

HoBusHna paboThel 00ycioBi€Ha TEM, YTO MPUPOJA U XApAKTEP KPEaTUBHOTO
MEHEKMEHTAa HM3Y4YE€Hbl IIyTEM JETaJbHOIO aHAJIN3a JESITENbHOCTH TBOPUYECKUX
OTJIEJIOB PENAKIMU KPYIHEHIIEro 00111eCTBEHHO-TTOJIMTHYECKOTO IEYaTHOrO U3JaHus
CTpaHbl.

O6macTb BO3MOXHOTO MPAaKTUYECKOrOo MNpUMeHeHus. Marepuanbl padoThl
MOTYT OBITh HCIOJIb30BaHbl B yueOHOM mnponecce MHCTUTyTa KYpHAJTUCTUKU TPU
MOJATOTOBKE 10 crienualibHOCTH « KypHannctuka. Menemxment CMMN», a Taxxke nipu
ONTUMM3AIMHU JCITEIbHOCTH peaakiui neyatuieix CMU benapycu.

ABTOp paboThl MOJATBEPXKAAET TOCTOBEPHOCTH MATEPUAIOB U PE3yJbTAaTOB
JTUTIIIOMHOM pabOoThI, 8 TAK)KE CAMOCTOSITEIbBHOCTD €€ BhITIOJHEHUS.



PO®EPAT JABIMJIOMHAM MPALBI

JlpImioMHast mpana 3msiirgae: 54 crapoHki, 39 kpeiin, 12 ganatkay.

[epamnix KJIFOYaBbIX CIOY: KPDATBIYHBI MEHE/UKMEHT,
AKTBIBI3BALIBISI TBOPUATA TTATOHIBISITY, MATBIBALIBIS, KAJIEKTEIY,
CTBIMVYJIABAHHE, MBICJIEHHE, POJIAKIBIA CMI.

AG'exT nacienaBaHHsS — TBOPYBIA aAJ3€Nbl p3Jakibli razersl «CaBernkas
bemapyce».

[IpanMer nacienaBaHHsI — KPIaThIYHBI MEHEIKMEHT Y KaHTIKCIIE aKThIBI3aIlbll
TBOpYAra NaTIHUBIUTY KaJEKThIBA.

Mbra nanzeHail mpaupsl — pasrieaselb (EHOMEH KpiaTblyHara KipaBaHHS ¥
KAHTAKCIE  aKThIBI3albll TBOpYara NaTAHUBLULY KaJEKThiBa SK  MpaMora
aJUTIOCTPaBaHHS MaJdJll CydacHara MEHEKMEHTY. Sro rajioyHail XxapakTapbICThIKA
3'syisiena KpaaTblyHacllb, IITa 3HAYbIb 310JIbHACIb Jla T€Hepallbll HOBBIX 1791 1
BBIKAPBICTAHHS META/1ay si€ CTHIMYJISIBAHHS Y MaJHAYAICHbIX.

Mertanbl naciieaBaHHs: aryJbHAaHAaBYKOBBISI — aHai3, Kiaciikaibls,
abaryJbHEHHE, IPBIBATHBISI — AaHKETABaHHE, SIKACHAE IHTAPB'IO.

ATpbIMaHbIsl BBIHIKI 1 1X HaBi3HA. Y JBIIJIOMHAN Mpailbl JaKjaajgHa BbIByYaHbI
(eHOMEH KpiaTblyHara MEHEXKMEHTY MEHaBITa ¥ KaHTIKCLE aKThIBI3allbll TBOpYAra
NaTAHUBIUTY KaJEeKThiBA Ha TMPBIKJIAA3€ Jacie/laBaHHs IMpalbl KIpayHIKOY 1
CynparoyHikay TBOPYBIX ajj3enay pdJakipli TpaMajicKa-TadiThlYHall Ta3eThl
«Cageukas benapycb». ['3Ta 1a3Bosina BbIABILE KPIaThIYHBI MATIHUBIS KipayHIKOY
aj/13enay 1 BbI3HAYbIlb METaAbl KpIaThlyHAra MEHEIXKMEHTY, SIKisl IPBIMAHSIOLUA JJIs
BBIpAIIIHHS TrajoyHa 3a7ja4bl — aKThIB13allbll TBOpUYAra MbICJICHHS CyIIpalloyHIKaY.

HagizHa mpanel aOymoyijieHa ThIM, IITO MOPBIPOJA 1 XapakTap KplaTblyHara
MEHEIP)KMEHTY BBIBYYaHBI HUISIXaM J3TajaéBara aHami3dy J3eiHaclll TBOPUbIX aj3enay
pAAaKbll HalOyiHeHara rpaMaicka-nanThlyHara JpyKaBaHara BbIIaHHs KpaiHbl.

["ayjina MarybiMara mpakTblYHAra MpeIMSHEHHS. MaTaphisuibl pabOThl MOTYIb
ObILlb BBIKAPBICTAHBI Y HaBy4YaJbHBIM TMpandce I[HCTHITYTa >KYpPHATICTBIKI MBI
NaJpbIXTOYIBI Ma crnenbisibHacll «KypHanicteika. Menemxment CMIy», a Takcama
MIPBI aNThIMI3aIbIl I3eHHACI paakibii ApykaBanbix CMI bemapyci.

A¥Tap mpaiibl manBspKae JakiagHacllb MAaTAIphIsaay 1 BbIHIKAY JBITUIOMHAR
npaiibl, a TaKCamMa CaMacTOMHACLD € BbIKAaHAHHSI.



RESUME

Thesis contains of 54 pages, 39 sources, 12 applications.

List of keywords: CREATIVITY MANAGMENT, ACTIVATION OF
CREATIVE POTENTIAL, MOTIVATION, TEAM, STIMULATING, THINKING,
EDITORIAL OF MASS MEDIA.

The object of study — the creative department of the newspaper "Sovetskaya
Belorussia".

Subject of research - a creative management in the context of enhancing the
creative potential of the collective.

Purpose of the work — to examine the phenomenon of creative control in the
context of enhancing the creative potential of the collective as a direct reflection of
modern management models. The main characteristic of which is the creativity, that
is, the ability of experts to generate new ideas and methods encouraging the
subordinates in.

Methods: analysis, classification, generalization, private method — survey,
qualitative interviews.

The results and their novelty: in research papers studied in detail the
phenomenon of creative management in the context of activating the creative
potential of the team on an example of research managers and employees of creative
departments edition of socio-political newspaper "Sovetskaya Belorussia™. This
allowed to identify the creative potential of heads of departments and define methods
of creative management solutions for management tasks — activation of creative
thinking of employees.

The novelty of the work due to the fact that the nature and character of creative
management studied on the example of a detailed analysis of all the creative
departments of the largest edition of socio-political publication of the country.

The area of possible practical applications: work's materials can be used in the
educational process of the Institute of Journalism of BSU in the preparation of
the specialty «Journalism. Management of Media»,

The work's author confirms the authenticity of materials and results of the
thesis, as well as the independence of it's implementation, as well as in a process of
optimization an editorial’s board of printed media in Republic of Belarus.



