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PE®EPAT JJMIILJIOMHOM PABOThHI

Obvem ounnomnoti pabomwl — (0 CTpaHUL.

Konuuecmeo unnrocmpayuii — 2.

Konuuecmeo mabauy — 0.

Konuuecmeso npunoscenuii — 14.

Konuuecmeo ucnonvzosannvix ucmounuxos — 50.

Knwouesvie  cnosa: CMHU, TIO3MIHHMNOHHMPOBAHUE, MAPKETHHI,
AYJIUTOPUSA, HNHDOOPMAILIMA, PEKJIIAMA, IIPEAIIPUATHUE, BHU3HEC-
KYPHAIJL PBIHOK, CTPATEI'MS, KOHKYPEHILIM L.

Obvexkm uccnedos8aruss — MApPKETUHTOBas ACATEILHOCTh PENAKIIUNA KYypHAJIOB
«Jleno» u «busHec-peBroy.

Ilpeomem uccneoosanuss — KOHIEMIUS TO3UIMOHUPOBAHUS COBPEMEHHBIX
OCIOPYCCKUX JENOBBIX KYPHAJIOB M WX TNPaKTUYECKas peaau3amnus B CHCTEME
PEIAKIIMOHHOTO MAPKETUHTA.

Llenv Oannoti pabomer — ONPENCIUTh 3HAUYCHUE TIO3UIIMOHUPOBAHUS B CUCTEME
MAapKETUHTOBBIX KOMMYHHUKAIIUM PEIAKIUKA JEJIOBBIX KYPHAUIOB M  OLICHUTh
3 PEKTUBHOCTD €0 MPUMEHEHHUSI B CYIIECTBYIOIIUX PHIHOYHBIX YCIOBUSIX.

B numiioMHoOM paboTe UCIIOIB30BaHbI OOIICHAYYHBIC Memo0bl aHAIN3a, CHHTE3a,
JeIyKIUMK W 00o00menus. Kpome TOro, NpUMEHSJICA HMIIUPUYSCKUN METOI
CpPaBHCHHUs, a TaKXKE COIMOJOTHYECKHE METOJIbl HCCIEA0BAHUS: TPYMNIIOBOE
AHKETUPOBAHUE U DKCIIEPTHOE HHTEPBBIO.

[Io cnenuambHO pa3pabOTAaHHOMY aBTOPOM QITOPUTMY OBUIM  H3YYCHBI
KOHLENIHNK  TO3UIMOHUPOBAHUA B  MApKETUHIOBBIX  CTPATETHUsIX  BEAYIIUX
OCIOpPYyCCKUX JEJOBBIX JKypHalIoB «Jlemo» wu «busHec-peBro», mpoBelAeH UX
CPaBHUTEJBbHBIN aHAJIN3, YTO MO3BOJIMJIO OLIEHUTh 3HAYUMOCTh IMO3UIMOHUPOBAHUS B
CYLWIECTBYIOIIMX PBIHOYHBIX YCJIOBUSX UM  BBISIBUTH PSJI  HEJOCTAaTKOB B
MO3UITMOHUPOBAHUN MCCIICAYEMBIX JKypHaJIOB. B murimomMHOi paboTe BBIpaOOTaHBI
MPAKTUYECKUE PEKOMEHAAIMU I10 YIYYIICHUIO KOHUEHIHUM TO3UIHMOHUPOBAHUS
KypHaJoB «/lemo» u «busHec-peBro».

Martepuanbl U BBIBOABI PabOTHl AKTyaJIbHBI JIJII TEOPETUYECKUX W HAy4YHO-
MPAKTUYECKUX UCCIAEAOBAHMM TeMbl mo3ulmoHupoBanus B CMMU. Pe3ynbTaThl
WCCJICIOBAHUSI MOTYT OBITh MCIIOIB30BaHbI MPH MOJTOTOBKE YYEOHBIX MaTEpHAIOB
JUTSL CTYAICHTOB, 00YyJaronuxcs 1mo cneruanbHocTu MenemxmMeHnT CMU, a taxoke juist
aHaNM3a CYNIECTBYIOIIMX K Ppa3paOOTKU HOBBIX CTPATETUH MO3UIIMOHUPOBAHUS
MeHekepamu CMMU, paGoTaromuMu B ACIOBBIX U3TaHUSX.

ABTOp paboThl TOATBEPKIACT TOCTOBEPHOCTH MaTEPHUAIOB M PE3YyIbTaTOB
JTUTIIOMHOM pabOThI, @ TAK)KE CAMOCTOSTEIIBHOCTD €€ BBITIOJTHCHUS.
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Knrouaewis cnosui: CMI, ITA3ILBIIHABAHHE, MAPKETBIHI',
AVJIBITOPBISI, THOAPMAIIBIS, POKIIAMA, ITPAJIIIPEIEMCTBA, BI3HEC-
KYPHAIJIL PBIHAK, CTPATOI'TA, KAHKYPOHIIBIA.

Ab'exm OacnedasanHs — MapKEThIHTaBas Ja3€HMHACIL PAAAKIBIA dacoricay
«Jlemo» 1 «buzHec-peBroy.

Ilpaomem OacneoasanHs — KaHUPMIBI Na3ilbIIHABAHHS CyYacHBIX OelapycKix
J3eJIaBbIX yacomicay 1 1X TMpaKThlYHAs poajizanbisi Yy CICTAME pdIJIaKilblifHara
MapKETHIHTY.

Mb>ma oaoszenaii npayvl — BBI3HAYBIIL POJIIO TMAa3ilbITHABAHHS ¥ CICTAIME
MapKETBIHTABbIX KaMyHIKallbId PAOAAKIBINA  J3€NaBbIX dYacomicay 1  alaHiib
3 EKTHIYHACIH SITO MPBIMSIHEHHS ¥ 1ICHYIOUBIX YMOBAX PHIHKY.

VY nplmioMHal mpaibl BRIKAPBICTAHBIS Memaosl aHami3y, CIHTA3Y, JIAYKIbI 1
abaryynbHeHHS. AKpaMs Taro, OPBIMSHSYCS SMIIPBIYHBI METaj] TapayHaHHA, a
Takcama callbIsUIariyHbld  METajbl JlacjelaBaHHS: TpylaBoe aHKETaBaHHE 1
AKCIIEPTHAE THTIPB'TO.

[la crenplssibHA pacmpaliaBaHbIM ayTapam airapeiTMe ObUTI MpaaHalli3aBaHbISA
KaHIDMIIBI Ta3ilbIIHABaHHS ¥ MapKETHIHTABBIX CTPATATISIX BAIYYBIX OeIapycKix
n3enaBbix yacoricay «Jlemo» 1 «buzHec-peBioy», mpaBeA3eHbl 1X MapayHaIbHbI aHAi3,
IITO J1a3BOJIIA alaHillb 3HAYHACIh TMa3ilbITHABAHHS Y 1CHYIOUBIX YMOBax PBIHKY 1
BBIABIIIp IIPpar HeJaxoray y masinblssHaBaHHI yacomicay. Y JIbITUIOMHAM Ipalibl
MpajCTayJICHbI MPAKTHIYHBIS  pPIKAMEHAANBIl Ta TAISAMIDHHI  KaHIDIIIIA
nasinpissHaBaHHs yacornicay «Jlemo» 1 «buzHec-peBroy.

MaTapbIsiibl 1 BBICHOBBI pa0OThl aKTyallbHBISL JJISi TIAPATBIYHBIX 1 HaBYKOBa-
MPAKTHIYHBIX JacieAaBaHHAY TOMbI nasinpisHaBands ¥ CMI. Beiniki qacnenaBans
MOTYIIb OBIIlb BBIKAPBICTAHBIS 1 MAAPBIXTOYKI ByUSOHBIX ~ MATIPBIsUIAY  JUIS
CTYJPHTAY, sIKiS HaByYaloIlla ma cnernsisuibHac MeHemkMenT CMI, a takcama mis
aHaTI3y ICHYIOUBIX 1 pacmpaioyki HOBBIX CTPaTATii Ma3ilbITHABAHHS MAHIKIPaMi
CMI, sikist Ha 1a3€HBI MOMAHT MPAITYIOIb Y A3€TaBbIX BBIJTAHHSX.

A¥Tap mpaiisl manBsppKae JakiagHaclb MATIPhIIIAY 1 BIHIKAY JBITUIOMHAN
mparipl, a TakCcaMa CaMacTOWHACIIb SI€ BHIKaHAHHS.



ABSTRACT THESIS WORK

The pages amount of diploma work — 70 pages.

The amount of images — 2.

The amount of tables — 0.

The amount of appendixes — 14.

The amount of sources — 50.

The main words: MASS MEDIA, POSITIONING, MARKETING,
AUDIENCE, INFORMATION, ADVERTISING, ENTERPRISE, BUSINESS-
JOURNAL, MARKET, STRETEGY, COMPETITION.

Object of research is the marketing activity of Delo and Business-revue
magazines.

Subject of research is the positioning concept of the Belarusian modern business
magazines and their practical realization in the editors marketing system.

The work purpose is to define the role of positioning in the marketing
communication system of business magazines editions and to evaluate the
effectiveness of its application in the existing market conditions.

In the diploma work the methods of analysis, synthesis, deduction and
generalization were used. Besides there were also used an empirical comparison
method and sociological methods of research: group surveys and expert interviews.

The positioning concepts of the modern Belarusian business magazines Delo
and Business-revue were studied using a specially developed algorithm. Moreover a
comparison analysis of the magazines made it possible to evaluate the role of
positioning in the existing market conditions and to reveal some disadvantages in the
positioning of these magazines. In the diploma work there were also developed some
practical recommendations for the Delo and Business-revue positioning concepts
improvement.

The work materials and conclusions are actual for theoretical and practical
researches of positioning process in mass media. The research results can be used for
the preparation of education materials for students with «Management in mass
media» specialization as well as for existing positioning strategies analysis and new
positioning strategies development by business magazines managers.

The author confirms the accuracy of the information and results of the diploma
work as well as the independence of work writing.



