MHMUHHUCTEPCTBO OBPA30BAHUSA PECITYBJIMKU BEJIAPYCb
BEJIOPYCCKHWM I'OCYJAPCTBEHHBIV YHUBEPCUTET
HHCTUTYT ) KYPHAJIMCTUKHA
DOAKVYJIBTET KYPHA/IUCTUKHU

Kadenpa ucropuu :xypHaauctuku u Mmenexxxkmenra CMU

I'VCEBA

Bepa Cepreesna

HOBEWIIHUE TEXHOJIOTUU MPOJABUXKEHUSA BPOHJIA
«Cb. BEJIAPYCDb CETI'OJ1HS»

AHHOTaIMs K JUTIOMHON padoTe

Hayunsb1ii pykoBoauTens —
JOLIEHT Kadeapbl UCTOPUU
KYPHAJIMCTUKH U
Mmenemmkmenra CMHA

E. Il. bepecuena

Mumnck, 2015



PE®EPAT JJMILJIOMHOM PABOThHI

Jlunimomuas paboTa COAEPXKUT: S5 CTpaHuIbl, 22 HWCTOYHUKA, 2
CpPaBHUTENbHBIEC TAOJINLIBI, 4 WIUTFOCTPALIMH, 5 TPUIIOKECHHIM.

[lepeyenb KimoueBblx cinos: HOBEMWIIME TEXHOJIOTHM, BP3H],
BPOH/IMHI, PEJAKIMA CMH, IIPOABMXEHUE, OCOBEHHOCTHU
BPOH/IA CMMU.

OObeKT uccienoBaHus — OTAeN pa3BuTHs peaakiuu razetsl «Ch. benapyce
Ceronss».

[IpeameT uccnenoBaHus — HOBEHMIIME TEXHOJOTHMU U CTPATErMH, KOTOPBIE
UCITIOJIB3YIOTCS JJIsl POABMKEHUS C(OOPMHUPOBAHHOTO Op3Ha Ha pbiHOK CMMU.

Llens npanHOW pabOTBI — paccMOTpPeTb (PEHOMEH Op3HIMHra M €ro
TEXHOJIOTU B KOHTEKCTE NPOJABHKEHUA YXe€ C(HOPMUPOBAHHOrO OpisHIA Kak
IpUMEpP YCHEHNTHOro Op3HAMHIa CPEeNr CPEACTB MAacCOBOM MH(OpMaALUU, KOTOPHIE
pactipocTtpansitoTcsi B Pecniyonuke bemnapyce.

Meroabl uccienoBaHusA: OOIEHAy4YHbIE — aHaiuu3, Kiaccuukanus,
0000111eHHEe, YaCTHbIE — HAOIIOJEHUE 3a pabOTON OT/AeNa Pa3BUTHS, CPABHEHUE U
U3y4YEeHUE TUTaHA MOAIMUCHON KaMIIaHUU.

[Tonyuennsie pe3ynbTaThl U UX HOBHM3HA. HoBM3HA IaHHOU pabOTHI B TOM,
YTO H3YYalOTCs HOBEWIHME TEXHOJOTHM MPOJBHKEHHS HMEHHO KOHKPETHOIO
oenopycckoro Opsnga CMU — razerst «Cb. benapycs Ceromusi». bnaromaps
COTPYIHUYECTBY C OTAEJIOM PA3BUTHUS I'a3eThl YCIEUIHO U3YYEHbl MAPKETHUHIOBbIE
XO0/J1bl, KOTOpbIE 0JIArOTBOPHO BIIMSIOT HA CTAHOBJIEHUE W pa3BUTHE OpaHaa. Takxke
O3HAKOMJIEHBI C JI€ATEIbHOCTBIO, KOTOPYIO LEJIEHANPAaBICHHO OCYIIECTBISIOT
COTPYIHHKH OTJIEJIa Pa3BUTHUS, CIOCOOCTBYS OPIHIUHTY BBICOKOTO YPOBHS.

[IpakThueckass 3HAYUMOCTb JAHHOTO MCCJENOBAHUS 3aKJIIOYAeTCs B
u3ydeHuu (peHoMeHa OpIHAMHIa U €ro TEXHOJOTMH B KOHTEKCTE MPOABMKEHUS
yke CcPOpMUPOBAHHOTO OpdHJA KaK SIBJICHUE YCHEHIHOTO MPOJBHXCHUS
NeYaTHOTO H3JAaHHUS HAa OEJIOPYCCKOM pbhIHKE. DTO 3HAYMMO TEM, 4YTO PBIHOK
benapycu nmeeT ornpeaesieHHble 0COOEHHOCTH, KOTOPhIE HEOOXOJUMO YUUTHIBAThH
Opy TPOJBIKEHHMH CBOEro TOBapa, OCOOEHHO TaKOro, KOWM  SIBJISIOTCA
MH(OPMAIIMOHHBIE YCIIYTH.

ABTOp pabOTHI MOATBEPKIAET JOCTOBEPHOCTh MH(POPMALIUU U PE3YIbTATOB
JTUTIIIOMHOM paboThI, 8 TAKKE CAMOCTOSITEIbBHOCTD €€ BhITIOJHEHUS.



PO®EPAT JABIMJIOMHAM MPALBI

JIpITIOMHAs mparna 3Msirgae: 55 crtapoHak, 22 KpbIHIIBL, 2 MapayHaIbHbISA
Ta0miIeL, 4 UTIOCTpAaIbli, 5 qagaTkay.

Iepanik kmouabix cios: HAWUHOVIIBIS TOXHAJIOTI, BPDHJ,
BPOH/IBIHI, POAAKIBIA CMI, , ACABJIIBACUI BPOHIA CML.

AG'exT macnemaBaHHS — ana3en pas3Binus pagakubi razetsl «Chb. benapychb
Ceronss».

[Ipanmer pnacnenaBaHHS — HAWHOVIIBIA TOXHANOTIL 1 CTpaTATil, SIKis
BBIKapBICTOYBAIOIIIIA AJIs TTpacoyBaHHs capMaBaHara OpaHaa Ha peiHak CMI.

Mbra najnzeHai npaiisl - pasrieaselb GeHOMEH OpIHJIBIHTY 1 ATOTAIXHAIOTH
y KaHT3KCLE MpacoyBaHHS YKo capmaBaHara Op3HJa SK MPBIKIa] NacmsxoBara
Op3HIBIHTY CSIpOJ CpoJKay macaBail iH(apmalpli, siKis pacrnaycropKBaroIa ¥
benapyci.

Mertanpl naclielaBaHHs: aryJbHAaHABYKOBBISI - aHadi3, Kiaciikaibis,
abaryJibHEHHE, IPBIBATHBISA - HA31paHHE 3a Mpanai ajaja3ena pas3Billsd, NapayHaHHE
1 BBIByUSHHE IJ1aHa NaAMICHOW KaMIaHil.

ATpbIMaHbIs BBIHIKI 1 1X HaBi3Ha. HaBi3Ha nan3eHail mpaibl ¥ ThIM, IITO
BBIBYYAIOIIa HAWHOYIIBIA THXHAJIOTl MPAacOyBaHHS MEHaBiTa KaHKpATHara
oemapyckara Op3anma CMI - razetst «Cb benapycs Cerogus». J34Kyrousl
CYyNparoyHINTBY 3  ajJ3ejaM pasBillsl Ta3eThl MAaclsAXxoBa  BBIByYaHbI
MapKEThIHTaBBIsSl Xa/bl, sIKid Ja0paTBOpHA YIUIBIBAIOIb HA CTAHAYJIEHHE 1 pa3BILLE
OpsHna. Takcama a3HaéMieHbIsl 3 J3€MHACIO, SKYHO  MdITaHaKipaBaHa
QXKBIIAYIISAIONG  CYNPALOYVHIKI  aAja3eia pas3Billllsd, CHOPBISIIOYbl  OpIHIBIHTY
BBICOKAra y3poyHIO.

[IpakThiuHas 3HAYHACIL JajJ3€Hara JacjefaBaHHS 3aKioyvaenua Yy
BBIBYUSHHI (DEHOMEHY OpPI3HIBIHTY 1 Ar0 TIXHAJIOTIN y KaHTIKCLE MpPacoyBaHHS
VK0 capmaBaHara Op3HIa K 3'dBa MacHsxoBara IMpacoyBaHHsS JApyKaBaHara
BbIJIaHHS Ha OenapyckiM pbIHKY. ['3Ta 3HayHa ThIM, IITO pblHaK bemapyci mae
MOYHBIA acabiBaciii, siKis HeaOXoJIHa YiiyBallb Mpbl MIPAcOyBaHHI CBAWTO TaBapy,
aca0JiiBa Takora, siKiMm 3'ayistonia iHpapMarbIiHbIS TaCIyTI.

A¥Tap mpaibl nmauBsipjKae MdyHaclb iH(apMalbll 1 BbIHIKAY ABIIIJIOMHAM
npaiibl, a TaKCamMa CaMacTOMHACLD € BbIKAaHAHHSI.



RESUME

Graduation work contains 55 pages, 22 source, 2 comparative tables, 4
illustrations, 5 applications.

List of key words: LATEST TECHNOLOGY, BRAND, BRANDING,
MEDIA OUTLET, PROMOTION, FEATURES BRAND MEDIA.

The object of study - the development department of the newspaper "SB.
Belarus Today".

Subject of research - the latest technologies and strategies that are used to
promote the brand in the market generated media.

The purpose of this work - consider the phenomenon of branding and
technology in the context of promoting the brand already formed as an example of
successful branding to the media, which are distributed in the Republic of Belarus.

Methods: general scientific - analysis, classification, generalization, private -
supervise the work of the department, and a comparison study of the plan
subscription campaign.

The results and their novelty. The novelty of this work is that we study the
latest technology advancement is a particular brand of Belarusian mass media -
newspaper "SB. Belarus Today". Through collaboration with the development
department of the newspaper successfully studied marketing courses that are
beneficial to the formation and development of the brand. Also aware of the
activities that purposefully carried out by employees of the development
department, contributing to a high level of branding.

The practical significance of this study is to examine the phenomenon of
branding and technology in the context of promoting the brand has generated the
phenomenon of successful promotion of publications in the Belarusian market. It is
significant that the Belarusian market has certain characteristics that must be
considered when promoting its product, especially one which is the information
services.

Author work confirms the authenticity of the information and results of the
thesis, as well as the independence of its implementation.



