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PE®EPAT

Junnomuast paboTa coaepkuT 43 cTpaHullbpl, 2 pucyHka, 2 tabnuusl, 41 uc-
M10JIb30BaHHBIN UCTOYHHUK.

MAPKETUHI'OBBIE BOWMHBI, THHOBAILIMM, PIHOYHBIE CYBBEK-
Thl, BBAUMOJIENCTBUE, KOHKYPEHILIN S, MAPKETHHTI .

OOBEKT uccienoBaHus — MoBeJeHUE (PUPM B X0J1€ KOHKYPEHTHON OOPBHOHI.

[IpenMer uccnenoBaHus — MHHOBALIMOHHBIE MPOIYKTHl KAK MHCTPYMEHT Map-
KETUHTOBBIX BOWH.

[enb manHOM pabOTHI — JaTh TEOPETUYECKOE OOOCHOBAHHUE U AMITUPUUECKYIO
MIPOBEPKY HCIOJIB30BAaHUS MHCTPYMEHTAa WHHOBAIIMOHHBIX MPOIYKTOB (pUpPMaMH B
X0J1€ KOHKYPEHTHOU OOpbOBI.

B numnnomuol paboTe MCHONB3YIOTCS TaKUE METOJIbI, KaK UCTOPUUYECKUM, CTa-
TUCTHUYECKUN, METOJI I€AYKIIMU U UHIYKIIUH, CPABHUTEIIbHBIA METOM, METOJ CUHTE3a
U aHau3a, rpadUuecKuii.

JurioMmHast paboTa MOCBSIIEHA MOUCKY MECTa KOHIIEHIIUU MapKETHHTOBBIX
BOMH B SKOHOMHYECKOW HAyKe, COEUHEHHS 3TOM KOHUEIINU C TEOPUEH MHHOBALIUN
U MIPOBEPKE €€ Ha NPAKTUYECKYI0 TPUMEHUMOCTb.

ABTOp paboThl TOATBEP)KIAET, UYTO TMPUBEICHHBIH B HEH pacyeTHO-
AHAJMTUYECKUN MaTepuas MPaBUILHO U O0OBEKTUBHO OTPAXKAET COCTOSIHUE UCCIIETY-
€MOro MpoIecca, a BCE 3aMMCTBOBAHHBIE U3 JUTEPATYPHBIX U JIPYTUX UCTOYHUKOB
TEOPETUYECKUE, METOJO0JIOTUYECKUE TOJIOKEHUSI W KOHIEIMIMH COMPOBOXKIAKOTCS
CCBUIKaMM Ha X aBTOPOB.



POD®EPAT

VY ApImoMHy0 paboTy YBaxoa3sih 43 CT., 2 MaroHKa, 2 Ta0miiel, 41 KpBIHII.

MAPKETBIHI'ABbIS BOWMHBI, IHABAIIbII, PhIHKABBISI CYB'EKTHI,
Y3AEMA/JIBEAHHE, KAHKYPOHIIbIA, MAPKETBIHI'.

AOG'exT gacnenaBaHHs - TaBOJ31HBI ipMay y X0/13¢ KaHKYPIHTHAW OapaibOobl.

[IpagmeT nacnenaBaHHs - 1HABAIBIMHBISA TPATYKTHI SIK IHCTPYMEHT MapKEThIH-
raBbIX BOWHAY.

Mbra maa3eHail mpailel - Jailb TIapIThIUHAEC aOTpyHTABaHHE 1 AMITIPHIYHYIO
MPaBEpPKy BBIKAPBICTAHHS 1HCTPYMEHTA 1HABAlLIBIMHBIX MpaaykTay (ipmami ¥ xonuze
KaHKypIHTHai OapaibObl.

Y nplmioMHai mpampbl BBIKAPBICTOYBAOIA TaKisl METaabl, SK TiCTapBIYHBI,
CTaTBICTBIYHBI, METAJ JPAYKIIBI 1 1HIYKIIBI, MapayHAIbHBI METaa, METaj CIHTI3Y 1
aHamizy, rpapiuHbI.

JlpiyioMHast Tpaia npbhiCBEYaHa MOIIYKY Mecla KaHIMIbIl MapKEThIHTABbIX
BOMHAY y 9KaHaAMIYHAW HABYIIbI, 3TYUIHHS TITAMl KAHIPMIIBI 3 TIOPHISHA 1HABAIIBIN 1
MpaBepIIbl € Ha MPAKTHIYHYIO 1aCTACABAIbHACIID.

A¥Tap mpanpl mauBsip/Kae, IITO MPBIBEA3CHbI ¥ €l pa3iiKoBa-aHATITHIYHBI
MaTIPBIST JakiagHa 1 a0'eKThlyHa aJUIFoCTpOyBae CTaH JocCieHara Imparpcy, a yce
3ama3bluyaHblsl 3 JITAPATYPHBIX 1 IHIIBIX KPBIHIL TIAPITHIYHBISA, METaJanariyHbls na-
JIAXAHHI 1 KaHIPIIIBI CYIpaBaKarollla crachlikaMl Ha 1X ayTapay.



ABSTRACT

The thesis includes43p., 2 fig., 2 tables, 41 sources.

MARKETING WARS, INNOVATION, MARKET ACTORS, INTERAC-
TION, COMPETITION, MARKETING.

The object of study - the behavior of firms in the competition.

Subject of research - innovative products as a tool of marketing wars.

The goal of the thesis is to provide a theoretical justification and empirical test-
ing for using a tool of innovative products by firms in the competition.

The thesisusesthe following methods: historical, statistical, method of induc-
tion and deduction, the comparative method, the method of synthesis and analysis,
graphic method.

Thesis is devoted to positioning of the concept of marketing wars in economic
science, dovetailingthis concept with the theory of innovation and its practical ap-
plicability verification.

The author of the work confirms that resulted in her settlement and analytical
materials correctly and objectively reflects the state of the test process, and all bor-
rowed from literature and other sources of theoretical, methodological positions and
concepts are accompanied by references to their authors.

The author confirms that the calculated and analytical material of the thesis
correctly and objectively reflects the research process, and all theoretical, methodo-
logical and methodical provisions and concepts, adopted from other sources are fol-
lowed by references to their authors.
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