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PED®EPAT
Jumnnomuas padota: 75 €., 9 puc., 7 Tabi., 39 UCTOUHUKOB, 6 TIPUJL.

KOHKYPEHTOCIIOCOBHOCTb, KOHKYPEHTHASI CTPATEIMS,
TOPTOBASI MAPKA «W3 PYK B PYKU», YACTHBIE OBBLIBJIEHUS,
PEKJIAMA, MEJMAHOCUTEJIN, TIEYATHBIE W3JIAHUS, CAIT,
MHTEPHET-PEKJIAMA.

OO6mwekT nccnenoBanust — koukypeHnTtHas ctpaterus CII «bemmponrTto» OOO.

[Ipeamer wuccienoBaHus — BIUSHUE WHHOBAIIMOHHBIX (DaKTOPOB HA
KoHKypeHTocrocoOHocTh  CII  «bemmponto» OOO Ha pbIHKE peKIaMHO-
UH()OPMAIMOHHBIX YCIIYT.

Ilenms paboOTBIl — MPOBECTHM aHAIM3 PBIHKA PEKJIAMHO-HH(POPMAITMOHHBIX
yCciayr, paspaboTarb  CTparerud MO  OOECMEUEHUIO UM TOBBIIIEHUIO
KOHKYPEHTOCTIOCOOHOCTH B COOTBETCTBUM C PHIHOYHBIMU TEHJICHIIUSMHU.

Meronbpl  HMCCIEAOBAHMS: CPABHUTEIBHBIM  AHAINA3, JUHAMUYECKUU,
AKCIIEPTHBIX OLICHOK.

JluruioMHass pa0oTa MOCBSIIEHA acleKTaM aHajdn3a PEKIAMHOIO pPbhIHKA
Pecniyomuku benapych, B 4YacTHOCTH pbIHKa TMe4aTHbIX W uHTepHeT CMU.
IIpoBeneH aHanmM3 KOHKYPEHTHOW CpeApl IIeYaTHBIX W3JaHUM W CAUTOB.
PazpaboTansl oOmme st Bcex NpoekToB « benmpoHTo» cTpareruu pa3BuTHs Ha
2015-2016 r.r. W JOKaJbHbIE, B 3aBUCUMOCTA OT pbIHKA, HA KOTOPOM
(GYHKIIMOHUPYET TPpOeKT. BHeapenue pa3paOOTaHHBIX MEPONPUITHH OyAayT
CIIOCOOCTBOBATH YNYUIICHHIO KaY€CTBA OKa3bIBAEMBIX YCIYT JIJIsl IOTpeOUTenen u
MOBBIIIEHUIO (PUHAHCOBOTO COCTOSIHUSI KOMIIAHUMU.

ABTOp pabOTBI TOATBEPKIACT, YTO MPHBEACHHBIH B HEH pacdeTHO-
AHATMTUYECKUM MaTepuall TPaBUILHO U OOBEKTUBHO OTPAKACT COCTOSHHE
HCCJIEYEMOTO TPOIECCa, a BCE 3aMMCTBOBAHHBIE M3 JIMTEPATYPHBIX U JIPYTUX
MCTOYHHKOB TEOPETUYECKHUE, METOAOJIOTHUECKHE IIOJIOKEHUA W KOHIETINU
COIPOBOXAAIOTCS CChUIKAMU HA UX aBTOPOB.



PO®EPAT

VY ABpIMIOMHYIO mpalty YyBaxoa3sih /5 CTapoHak., 9 Mamronkay, / Tadmi, 39
KpBIHILL, 6 1agaTkay

KAHKYPOHTA3/OJIBHACTD, KAHKYPOHTHAA CTPATOI'TA,
TFAHIUIEBAST MAPKA «3 PYK VY PVYKI», IIPLIBATHBISI AB'SIBBI,
POKJIAMA, MEJBISHOCBEUTAY, JPYKABAHBISI BBIJIAHHI, CAWT,
[HTOPHOT-POKIIAMA.

AO0'exT nacnenaBanHs — kankypaHTHas ctpataris CII "bemmponTta" TAA.

[lpanmer facnenaBaHHd —  yIUIBIY  IHaBalbIMHBIX  (pakTapay Ha
KaHkypaHTazaoapHacip CII  "bemmponta" TAA Ha PpBIHKY pAKIaMHa-
1H(p apMaIbIHHBIX TACIyT.

Mbdta gacienaBaHHs — MpPaBECIll aHANI3 PHIHKY pAKIaMHa-H(apManbliHbIX
nmaciayr,  pachpaiaBailb  CTpardri ma  3a0ecCHsiudHHI 1  MaBBIIIDHHIO
KaHKYPAHTA3/10JIbHACII ¥ aJraBeaHACIl 3 PIHKABBIMI TOH/IPHIIBIIMI.

Meransl nacnenaBaHHs: Mertaapl gaciiefaBaHHs: TMapayHalbHAbl aHAII,
JIIHAMIYHBI, DKCTIEPTHBIX allPHAK.

JIpIIOMHAsl Tpalia MpbhICBEYaHA AacTeKTax aHalidy pAKIaMHara pbIHKY
Pacny6Oniki benmapych, y mnpbIBaTHacIl pbIHKY JApyKaBaHbIX 1 HTIpHAIT CMIL.
[IpaBen3eHbl aHami3 KaHKYpPIHTHAM acsapo/3si IpyKaBaHbIX BbIJAHHSY 1 cauTay.
PacnpaniaBanbl arynbpHbIA Ui YCix npaektay «benarnponTo» cTpararii pa3Bilis Ha
2015-2016 r.r. 1 makadbHBISA, Yy 3aleKHACI aJl PBHIHKY, Ha AKIM (YHKIBISHYE
NpacKT. YKapaHeHHe pAaclpalaBaHbIX MEPANPHIEMCTBAY OYIyIlh CIPBIILb
NAJBNIIPHHIO  SIKAaClll aKa3BaeMbIX MACIyr Uil CHAXBIYLUOY 1 MaBBIIIIHHIO
¢iHaHCcaBara cTaHy KaMIaHii.

AyTap mpaipl nanBspikae, ITO MPBIBEA3CHBI ¥ € pa3ikoBa-aHATITHIYHBI
MaT3phISJT MpaBUTbHA 1 a0'eKThIYHA aJJIFOCTPOYBAae CTaH JOCJEIHAra Mmparpcy, a
yce 3ama3pluaHbld 3 JITapaTypHBIX 1 IHIOBIX  KPBIHI]  TAApITHIYHBIA,
MeTaIaJIar HBISA TTATaKdHHI 1 KAHIPIIIBI CyNpaBapKaroIla CIIachblIKaMi Ha iX

ayrapay.



ABSTRACT
Graduate work: 75 pages, 9 illust., 7 charts, 39 sources, 6 appendices.

COMPETITIVENESS, COMPETITIVE STRATEGY, “IZ RUK V RUKI”
TRADEMARK, PRIVATE INSERTIONS, ADVERTISING, MEDIA,
PRINTING, SITE, INTERNET ADVERTISING.

Subject of inquiry — JV “Belpronto” Ltd competitive strategy.

Subject of investigation — influence of innovative factors on JV “Belpronto”
Ltd competitiveness in the market of advertising and informational services.

Object of the work — to carry out an analysis of advertising and
informational services market, to generate strategy of assurance and competitive
recovery in line with the market tendency.

Such methods like comparative analysis, dynamic and judgement methods
are used in the work.

Thesis is devoted to the advertisement market of the Republic of Belarus
(printed and Internet mass-media market particularly) has been analyzed, analysis
of competitive environment of sites and printing has been done. General for all of
Belpronto’s projects development strategies for 2015-2016 have been elaborated,
as well as local strategies, subject to market where the project functions.
Introduction of elaborated measures will entail enhancement of quality of rendered
to customers services, as well as rise of financial condition of the company.

The author of the work affirm, that all adduced analytic material reflects the
process state correctly and objectively, and all taken from literary and other
sources theoretical, methodological and methodical statements and conceptions are
accompanied with references to its authors.



