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Buxmopoena
OOBEKTOM HCCENOBaHUS SIBISICTCS KOPHNOPATHBHBIA CalT B  CHUCTEME
MAapKETUHIOBBIX ~ KOMMyHuKauuidi. Ilpenmer  wuccnemoBaHust — — CTpaTeruu

UCIOJIb30BaHUsl KOPIOPATUBHOIO caiiTa Al IPOJBUKEHUS OM3HEC - OpraHU3aliH.
[{enpro AUIUIOMHOM paOdOThI BHICTYNAET BBIBICHHE BO3MOXKHOCTEN KOPIOPATUBHOIO
calTa Kak MHCTPyYMEHTa MAapKETHHIOBBIX KOMMYHHMKAlUM{d KOMIAHUU C
NOTEHUUAIbHBIMU  KJIMEHTaMH M pa3paboTka IUIaHAa [0  IPOJBHKEHUIO
KOPIIOPaTUBHOI'O CalTa B MHTEpHETE. [IpoaHanu3npoBaB TEKYIIYI0 MAapKETUHIOBYIO
NEATENIBHOCTh KOMIIAaHUU «MHUp KyXHU» B MHTEPHETE, Mbl IPULIM K BBIBOLY, YTO
UHTEpHET KaK CpEICTBO MAPKETUHIOBBIX KOMMYHHUKAIMH HE 3aJE€UCTBOBAH B
JOCTATOYHOU crerneHu. [10 CyTH, eMMHCTBEHHBIM NPEICTABICHUEM KOMIIAHUU B CETH
ABJSUICS. KOPIOPATUBHBIM CaWT. bbUI NOpemIokeH psx Mep MO IOBBILICHUIO
3¢ (HEeKTUBHOCTH POABMKEHUS KOPIOPATUBHOTO cailTa U KoMIaHuu «Mup KyXHW» B
cetu MaTepHer. Ha nanHbIii MOMEHT PYKOBOACTBO KOMITAHMU «MHp KyXHW» Hadaa
BHEJIDEHUE IPEJIOKEHHBIX peKOMeHaanuu. JlauHple Mepbl MOTYT IIOMOYb
YBEJIIMYUTH Y3HABAEMOCTh KOMIIAHUU B LIEJIOM CPEAM IIMPOKON OOIECTBEHHOCTH, a
TaK>K€ MMOBBICUTB JIOSIIbHOCTh ayJJUTOPUHU K OpeHy.

Knioueevie cnoea: xopnopamugHvil caum, MAPKemMuH208ble KOMMYHUKAYUU,
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The object of study is the corporate website in the marketing communications.
Subject of research - strategy for the use of a corporate site to promote the business of
the organization. The aim of the thesis serves to identify opportunities corporate
website as a tool of marketing communications company with potential customers
and develop a plan to promote a corporate site on the Internet.After analyzing the
current marketing activities of the company «The World of kitchen» on the Internet,
we came to the conclusion that the Internet as a means of marketing communications
is not involved sufficiently. In fact, the only representation of the network is a
corporate site. Proposed a number of measures to increase efficiency and promote
corporate site of «The World of kitchen» on the Internet. At the moment, «The World
of kitchen» began implementing the recommendations. These measures can help
increase recognition of the company as a whole to the general public, as well as to
increase audience loyalty to the brand.
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