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OOBEKT TUIIIOMHOM padOThI — MOAUTHYECKas pekiama. [Ipeagmer — cylmHocTh U
KOMMYHUKATHUBHBIE aCIEKThl MOJUTHYECKON pekiambl. Llenpro ITUIaoMHON padboThl
SBIISIETCS. U3YUYEHUE PA3IMYHBIX aCIEKTOB MOJIUTUYECKON pekiambl. B nanHoit pabote
OBUIM PAacCMOTPEHbI BONPOCHI O METOAOJOTMYECKHUX MMOAXOAAX K OMNPEIEIICHUIO
MOJUTUYECKOH peKiIaMbl, O ee (QYHKIUSAX, BHJAX, dSTamax co3gaHus. Taxke
PacCMOTPEHBI IICUXOJIOTHYECKHUE ACIIEKTHI MOJTUTHYECKOU pEeKIaMbl, METO/IbI, KOTOPBIE
IPUMEHSIOTCS B HETaTUBHOM MOJUTHYECKOM pekiname. B paMkax AUIIOMHOM pabOThI
OBUIO  TPOBEJACHO  MCCIEJOBAHUE  BOCHPUATHA  HM30UpaTeiaedl  HEeraTUBHOU
MOJINTUYECKON PEKJIaMbl METOJOM ceMaHTH4eckoro auddepenuana. C noMoUIso
MOJIYYCHHBIX JAHHBIX ObUI BBISIBIEH HauOosee 3(P(EKTUBHBIA MPUEM CO3JaHUSA
MOJINTUYECKON peKiaMbl. B pe3ynbpTare ncciieoBaHus MoiayyeHa OLUeHKa pa3IndHbIX
MPUEMOB UCIOJIb3YEMbIX B HETAaTUBHOW MOJIUTUYECKON PEKIIaMeE.
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The subject is the nature and communicative aspects of political advertising. The
object of the thesis is a political advertising. The aim of the thesis is to study the various
aspects of political advertising. In this work we discussed the issue of methodological
approaches to the definition of political advertising, functions, types, stages of
development. Also examined the psychological aspects of political advertising, methods
that are used in a negative political advertising. The research of perception of voters of
negative political advertising was carried out in the thesis work by the semantic
differential. With the help of the data has been identified the most effective method of
creating political advertising. As a result, we evaluated the different methods used in the
negative political advertising.
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