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OOBbEeKTOM JaHHOU PabOTHI SBISIOTCS MOOUIIbHBIE TPUIIOKEHHUS, TPEIMETOM
— MOOWJIbHBIE TPUIIOKEHHsSI KaK HampasiieHue uudpoBoro mapkerunra. lLlenb
JAHHOW pabOThl — HM3YYUTh BO3MOXKHOCTH TPOJABMKEHHUS C HCIOIb30BAHUEM
MOOWJIBHBIX ~ TPUIOKEHUH  Kak  HampaBieHHe UU(POBOrO0  MapKeTHHTA.
AKTYyanpHOCTh JUIUIOMHOM pabOThl COCTOHMT B TOM, YTO MApPKETOJOIM BCE Yallle
CTaJIi UCTIOIb30BaTh HUPPOBON MAPKETUHT sl MPOJIBUIKEHUS MPOAYKTOB B I[EJIOM
¥, B YaCTHOCTH, MOOWIbHBIE TPUIOKEHHUS. MOOUIbHBIE MPHIOKEHHUS Kak
HampaBlieHue LU(POBOro MapKeTHHra ObUIM pPacCMOTPEHBl Ha TpPUMEPE
oenopycckoro npuiiokeHus: Discovermore, a uMeHHO peanu3anuu digital-npoexra
JUIs  KPYNHON KOMIIAHMM C UCHOJb30BAaHUEM MOOWJIBHOTO IPHJIOKEHUS.
OMIIMPUYECKYI0 OCHOBY JHIIJIOMHOM pa0OThl COCTaBWJIM BHYTPEHHUE JaHHBIC
digital-arenTcTBa getbob, manHble cucTeM BeO-aHATUTUKU U aHATUTUKA PaOOTHI
MOOUJIBHBIX MPHJIOKEHUHN, a TaKkKe MpakTUUYeCKHe HapaOOTKH aBTOpa B 00JIacTH
OPOABMKEHUSI ~ MOOWJIBHBIX — NPUIIOKEHUM. B xome pabGotsl  Oblia
npoaHanu3upoBaHa  pabora  Hax  HpwiokeHueM  Discovermore,  ero
(YHKIIMOHUPOBAHUE W €ro NpPOABMKEHHE, W BBIHECEHBl PEKOMEHIAIUHU s
YIIyUIIeHHs JajdbHenen nesarenbHocTd. Pekomennauun 0butn u3ydensl B digital-
areHrcTBe getbob m OyayT peann3oBaHbl Ha MPAKTHKE, YTO MOJITBEPKIAAETCS
COOTBETCTBYIOILIUM JJOKYMEHTOM.
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The object of this work is a mobile applications, the subject — the mobile
applications as the direction of digital-marketing. The purpose of this work isto
explore opportunities to promote the use of mobile applications such as digital
marketing direction.The relevance of the thesis is that marketers are increasingly
began to use digital marketing to promote products in general and mobile
applicationsin particular.Mobile applications as the direction of digital marketing
have been considered by the example of the belarusian application
“Discovermore”, the creation of digital-project for a large company with a mobile
application.The empirical basis of the thesis constituted internal data digital-
agency ‘“‘getbob”, information systems, web analytics and analysis of mobile
applications, as well as practical experience of the author in the field of mobile
applicationspromotion.In the course of the work has been analyzed on an
application Discovermore, its functioning and its promotion. According to the
results in recommendations to improve future activities. Recommendations have



been noted in digital-agency “getbob” and will be implemented in practice, as
evidenced by the corresponding document.
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