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OOBEKTOM JaHHOW JUIUIOMHOM paboThl CTal HOBBIM OpeHja, NpeaMeT —
KOMMYHUKAIIMOHHAsl COCTaBJISIIOINAs Ipollecca ero 3amycka Ha pbiHke. Llenbro
JTAHHOW PabOTHI SABISETCA pa3pabOTKa KOMMYHHUKAITMOHHOW CTPATETHH BBIBEICHUS
HOBOTO OpeHJa Ha pPBIHOK. JlumimomHas paboTa BBITIOJHEHA C HWCIIOIH30BAHHEM
MeTofa Keic-ctamu u meroaukn SWOT-ananuza. PaboTra HOCHUT NpPOEKTHBIN
xapaktep. [IpoekT, oTpakarommii KOMMYHUKAIIMOHHYIO CTPATETUIO BBIBOJA HOBOTO
OpeHIa Ha PBIHOK, YCIICIIHO PEaju30BaH B MpakThke Kommanuu «IIuBHOU psim» B
paMkax 3amycka nepBoro B bemapycu Openga kpadroBoro nuBa «BrewDog» nmerom
2014 rona. ITpu pazpaboTKe DUIIIOMHOTO MPOEKTa OBLIM MCIOIb30BaHbI OCTYITHBIC
MaTtepuaibl kKomnanuu «IIuBHOM psiay», HApaOOTKK OT/AeNIa MAPKETUHTa KOMIIaHUH, a
TaK)Ke MPAKTUYECKUM OMBIT aBTOpa paboThl. B pe3ynbrare mpojieaHHOM paboThI ObLT
YCIEIIHO BBIBEJICH HA PHIHOK HOBBIM OpeHJI, a TaKke pa3padoTaHbl pEKOMEHIAIH 110
BBIBOJIY HOBBIX OpPEHJIOB Ha PBIHOK (Ha MpUMEpe MUBHOTO OpeHnaa). AKTyallbHOCTb
MpOeKTa ¢ TOJYYEHHBIX PEKOMEHJAIMN TMOJTBEPKAACTCS HMX  YCHEIIHBIM
UCITI0JIb30BAaHUEM Ha TIPAKTUKE MPEATPUSTHS.
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The object of this thesis is the new brand, the subject - the communicational
component of the process of its launch on the market.The aim of this thesis is to
develop a communication strategy for a new brand launch on the market. The thesis is
based on the research methods of case study and situational analysis. This thesis
serves for practical purposes and involves project developments. The project reflects
the communication strategy of the new brand launch on the market. This project is
successfully implemented in the practice of the company "Pivnoy Ryad Ltd." within
the launch first craft beer brand on the Belarusian market ‘BrewDog’ in summer
2014.The company "Pivnoy Ryad Ltd." provided its internal materials and
documentation for the project development. This thesis is based on the practical
experience of the marketing department of the company and the author.As a result of
this project the new craft beer brand has been successfully launched on the Belarusian
market. On the basis of the craft beer launch experience, the author also offers
recommendations on the communication strategy development for a new brand
launch.The importance of the project can be proved by the fact that it is successfully
implemented by the company.
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