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OOBEeKT — mnpojaBMXKEHHE Ou3Hec-meponpusTuil. llpenMer — HHCTPYMEHTHI
MapKETUHIOBBIX KOMMYHHUKAIMi, HCIOJIb3yEMbIE IJis MPOJBHKEHHUS OW3HEC-
mepornpustuii. Llenplo  naHHON  AUMIIOMHONW  paboOThI  SBJSIETCS  M3YYEHHE
MapKETHHTOBBIX KOMMYHHUKALMH, WCIONb3YEeMbIX JJis NPOABIKCHUS Ou3HEC-
MEPONpPUITHA. AKTYyaJdbHOCTh JWIJIOMHOM pabOTBl COCTOMUT B TOM, 4YTO Ha
CerOJHAIIHUN JeHb B benapycu MOsIBUIOCE MHOXKECTBO Pa3sHOOOpa3HBIX OH3HEC-
MeponpuaTuid. OHU OBIBAIOT pa3IMYHON TeMmaTuku U Qgopmara. M eciu pbeIHOK
OM3HEC-MepOIpUsATUI pa3BUBaeTcs B benapycu oueHb aKTUBHO, TO CIIELUAIUCTOB B
aToil cdepe aocratoyHOo Masio. OpraHuzanuss ¥ MOPOABUKEHUE MEPONPUATUN
ocTa€Tcss HAa  WHTYUTUBHOM  ypoBHE. lIpoaBukeHMeM  3aHUMAIOTCAd  HE
KBAIM(PUIIMPOBAHHBIE MAPKETOJIOTH, a CeUaNIUCThI Apyrux chep. I1o 3Toit npuunne
CTPYKTypa NPOJABHKEHUS OH3HEC-MEPONPUATUA HMMEET OYEHb PACIUIBIBYATHIN
XapakTep. OMIUPUYECKYIO OCHOBY AUIUIOMHON padOThl COCTAaBHJIM PE3YJIbTaThI
aHanM3a HSKCIEPTHOrO MOJYCTPYKTYPUPOBAHHOTO HWHTEPBbIO, a TAaKXKE OIMbIT
poBeleHusl Ou3HEC-MeponpusTUid aBTopa. B xome paboTbl ObLT  U3YyYEH
TEOPETUYECKHUI MaTepHuall 0 COOTBETCTBYIOLIEH T€Me, TPOBEACHO MCCIEAOBAHME, A
TaK)K€ CJEJIaHbl BBIBOJBI 00 MCHOJIb30BaHUM U IPPEKTUBHOCTH HHCTPYMEHTOB
MapKETUHIOBBIX KOMMYHHMKALMW JJIsl MPOABUKEHUSI OUM3HEC-MepornpusiTuil. [[aHHbIe
pe3ynbTaTbl MOTYT OBITh HMCIHOJIb30BaHbl MAapKETOJIOTAMHM Pa3IMYHbIX OW3HEC-
MEPOIPUATHM.

Kniwueevie cnoea:  uncmpymenmsl — MAPKEMUH208bIX  KOMMYHUKAYULL,
npoosudiceHue  OU3HeC-Meponpusimutl, — UeHmM-mapKemune,  3¢hpexmusHocms
UHCMPYMEHMO8 MAPKEMUH208bIX KOMMYHUKAYUL, PpeKIama, CmuMyIuposarue
cOvIma, nepconavbhvie NPOOAd!CU, NPAMOU MAPKEMUH2, C853U C 0OUeCmM8eHHOCbIO,
nuap, CnoOHCOpCmMe0, NapMHeEPCMe0.
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The object is business events promotion, the subject — marketing communication
tools used for business events promotion. The aim of this thesis is to study and
analyze marketing communications tools used to promote business events. They
come in various themes and formats. And whereas the market of business events
develops very rapidly, the number of specialists in this field is sufficiently small.
Organization and promotion of events remains at an intuitive level. The promotion is
implemented by unskilled marketers and experts from other fields. For this reason,



the structure of the promotion of business events is very vague. The empirical basis
of the thesis includes the results of analysis of the expert semi-structured interview,
as well as the author’s experience in the field of business events. As the result of the
study the theoretical material on the topic was studied, a field research was conducted
and the conclusions on the use and effectiveness of marketing communications tools
business events were made. These results can be used by marketers of various
business events.
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