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OOBEKT [UINIOMHOM padOThl: HMMHIK KOoMIaHuu-padoromarens. Ilpenmer
JTUTUIOMHOW pabOThI: CTPYKTYpPHBIE JIEMEHTHl U MHCTPYMEHTHI (OPMHUPOBAHUS
UMUKa KOMIIAHMU Kak padoroxarens. Llenp numiaoMHON pa®OThI: BbIACIECHHE
OCHOBHBIX XapaKTEPUCTUK W HWHCTPYMEHTOB Iporecca (pOPMUPOBAHUS HMMHJIKA
KOMIIAHUM Kak paboronartens. B pesynbTare nccienoBanusi ObLIO BBISBICHO, YTO
umMuk  Mo3ssipckoro HII3  sBisercs KOMITIEKCHBIM, C(OPMHUPOBAHHBIM U
NOJJIEP)KUBAETCS BCEMH CTPYKTYPHBIMH TMOAPA3ACICHUSIMH KOMIAHUHU, YTO
MO3BOJIIET TOBOPUTH O c(hOpMOBaHHOM OpeHjae paboromarens. Tak ke ObLI
OTMEUYEH BBICOKMH YPOBEHb 3aMHTEPECOBAHHOCTH XUTEISIMU ropoga Mo3bips B
paboTe Ha IPEANPUATHH.
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paboroaaresns, ULeneBas AyAUTOpUS HMHJKA, KOPIOpAaTUBHAs KyJIbTypa,
MOTHUBALMS [IEPCOHAJIA, KOPIIOPATUBHAS COLMATIbHAS OTBETCTBEHHOCTD.
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Object of work: employer image. Subject of work: major features and tools of the
employer image formation. The aim of work: to identify the major features and
tools of the employer image formation.
The aim of research: to study the current employer image on the example of JSC
“MNPZ”.Method: a questionnaire survey of JSC "Mozyr" employees, semi-
structured interviews with the heads of departments who work with employees, a
questionnaire of the Mozyr city residents, analysis of the company’s site, event’s
plan and the collective agreement, a content analysis of corporate newspaper.As a
result of the work there were found that the image of the JSC “MNPZ” is complex,
formed and is supported by all the business units, which is indicative of molded
employer brand. The study noted the high level of interest of Mozyr city residents
in work in the enterprise.
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