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РЕФЕРАТ 

 

ɼʠʧʣʦʤʥʘʷ ʨʘʙʦʪʘ ʩʦʜʝʨʞʠʪ: 65 ʩ., 37 ʠʩʪʦʯʥʠʢʦʚ, 2 ʧʨʠʣʦʞʝʥʠ.̫ 

ʆʈɻɸʅʀɿɸʎʀʗ, ɺʅʋʊʈʀʂʆʈʇʆʈɸʊʀɺʅɸʗ ʂʆʄʄʋʅʀʂɸʎʀʗ, PR-

ɼɽʗʊɽʃʔʅʆʉʊʔ, ʉʊʈʋʂʊʋʈʅʆ-ʌʋʅʂʎʀʆʅɸʃʔʅʓʁ ɸʅɸʃʀɿ, ɺʅʋʊ-

ʈʀʂʆʈʇʆʈɸʊʀɺʅɸʗ ɻɸɿɽʊɸ, ʆʇʊʀʄʀɿɸʎʀʗ ɺʅʋʊʈʀʆʈɻɸʅʀɿɸʎʀ-

ʆʅʅʆʁ ʂʆʄʄʋʅʀʂɸʎʀʀ, ʀʇ çɹʈʀʊʀʐ ɸʄɽʈʀʂɸʅ ʊʆɹɸʂʂʆè. 

ʆʙʲʝʢʪʦʤ ʠʩʩʣʝʜʦʚʘʥʠʷ ʜʘʥʥʦʡ ʜʠʧʣʦʤʥʦʡ ʨʘʙʦʪʳ ʷʚʣʷʝʪʩʷ ʚʥʫʪʨʠʦʨʛʘ-

ʥʠʟʘʮʠʦʥʥʘʷ PR-ʜʝʷʪʝʣʴʥʦʩʪʴ ʀʇ çɹʨʠʪʠʰ ɸʤʝʨʠʢʘʥ ʊʦʙʘʢʢʦè ʚ ɹʝʣʘʨʫʩʠ. 

ʇʨʝʜʤʝʪ ʠʩʩʣʝʜʦʚʘʥʠʷ ï ʚʥʫʪʨʠʢʦʨʧʦʨʘʪʠʚʥʘʷ ʢʦʤʤʫʥʠʢʘʮʠʷ ʢʘʢ ʬʘʢʪʦʨ ʬʦʨ-

ʤʠʨʦʚʘʥʠʷ ʣʦʷʣʴʥʦʛʦ ʦʪʥʦʰʝʥʠʷ ʩʦʪʨʫʜʥʠʢʦʚ ʢ ʢʦʤʧʘʥʠʠ çʩʦʤʥʠʪʝʣʴʥʦʛʦè 

ʙʠʟʥʝʩʘ. 

ʎʝʣʴ ʜʠʧʣʦʤʥʦʡ ʨʘʙʦʪʳ ï ʚʳʷʚʠʪʴ ʨʦʣʴ ʚʥʫʪʨʠʢʦʨʧʦʨʘʪʠʚʥʦʡ ʢʦʤʤʫʥʠ-

ʢʘʮʠʠ ʀʇ çɹʨʠʪʠʰ ɸʤʝʨʠʢʘʥ ʊʦʙʘʢʢʦè ʚ ʬʦʨʤʠʨʦʚʘʥʠʠ ʣʦʷʣʴʥʦʛʦ ʦʪʥʦʰʝʥʠʷ 

ʩʦʪʨʫʜʥʠʢʦʚ ʢ ʢʦʤʧʘʥʠʠ çʩʦʤʥʠʪʝʣʴʥʦʛʦè ʙʠʟʥʝʩʘ. 

ʄʝʪʦʜʳ ʠʩʩʣʝʜʦʚʘʥʠʷ: ʩʪʨʫʢʪʫʨʥʦ-ʬʫʥʢʮʠʦʥʘʣʴʥʳʡ ʘʥʘʣʠʟ, ʩʠʩʪʝʤʥʳʡ 

ʧʦʜʭʦʜ, ʧʨʦʛʥʦʟʠʨʦʚʘʥʠʝ, ʥʘʙʣʶʜʝʥʠʝ. 

ʇʦʣʫʯʝʥʥʳʝ ʨʝʟʫʣʴʪʘʪʳ: ʚʥʫʪʨʠʢʦʨʧʦʨʘʪʠʚʥʘʷ ʢʦʤʤʫʥʠʢʘʮʠʷ ʚʳʩʪʫʧʘʝʪ 

ʟʥʘʯʠʤʳʤ ʵʣʝʤʝʥʪʦʤ PR-ʜʝʷʪʝʣʴʥʦʩʪʠ ʣʶʙʦʡ ʦʨʛʘʥʠʟʘʮʠʠ ʠ ʜʦʣʞʥʘ ʚʢʣʶʯʘʪʴ 

ʚ ʩʝʙʷ ʥʝ ʪʦʣʴʢʦ ʠʥʬʦʨʤʘʮʠʦʥʥʳʝ, ʥʦ ʠ ʦʙʨʘʟʦʚʘʪʝʣʴʥʳʝ ʠ ʮʝʥʥʦʩʪʥʦ-

ʦʙʨʘʟʫʶʱʠʝ ʠʥʩʪʨʫʤʝʥʪʳ, ʧʨʠʤʝʥʷʝʤʳʝ ʢʦʤʧʣʝʢʩʥʦ ʠ ʩʠʩʪʝʤʥʦ. ʂʦʨʧʦʨʘʪʠʚ-

ʥʘʷ ʢʦʤʤʫʥʠʢʘʮʠʷ ʚ ʪʘʙʘʯʥʳʭ ʦʨʛʘʥʠʟʘʮʠʷʭ, ʦʪʥʦʩʷʱʠʭʩʷ ʢ çʩʦʤʥʠʪʝʣʴʥʦʤʫè 

ʙʠʟʥʝʩʫ, ʠʤʝʝʪ ʢʦʥʩʪʠʪʫʠʨʫʶʱʝʝ ʟʥʘʯʝʥʠʝ. ɺʥʫʪʨʠʢʦʨʧʦʨʘʪʠʚʥʘ ̫ʢʦʤʤʫʥʠʢʘ-

ʮʠ̫ ʀʇ çɹʨʠʪʠʰ ɸʤʝʨʠʢʘʥ ʊʦʙʘʢʢʦè ʚ ʮʝʣʦʤ ʩʦʦʪʚʝʪʩʪʚʫʝʪ ʪʨʝʙʦʚʘʥʠʷʤ. 

ʇʨʝʜʣʦʞʝʥʳ ʨʝʢʦʤʝʥʜʘʮʠʠ ʧʦ ʦʧʪʠʤʠʟʘʮʠʠ ʢʦʨʧʦʨʘʪʠʚʥʦʡ ʢʦʤʤʫʥʠʢʘʮʠʠ ʀʇ 

çɹʨʠʪʠʰ ɸʤʝʨʠʢʘʥ ʊʦʙʘʢʢʦè ʚ ɹʝʣʘʨʫʩʠ. 

ʅʦʚʠʟʥʘ ʨʘʙʦʪʳ ʟʘʢʣʶʯʘʝʪʩʷ ʚ ʘʥʘʣʠʟʝ ʚʥʫʪʨʠʢʦʨʧʦʨʘʪʠʚʥʦʡ ʢʦʤʤʫʥʠʢʘ-

ʮʠʠ ʢʘʢ ʬʘʢʪʦʨʘ ʬʦʨʤʠʨʦʚʘʥʠʷ ʣʦʷʣʴʥʦʛʦ ʦʪʥʦʰʝʥʠʷ ʩʦʪʨʫʜʥʠʢʦʚ ʢ ʢʦʤʧʘʥʠʠ 

çʩʦʤʥʠʪʝʣʴʥʦʛʦè ʙʠʟʥʝʩʘ ʚ ʫʩʣʦʚʠʷʭ ʩʦʚʨʝʤʝʥʥʦʡ ɹʝʣʘʨʫʩʠ ʠ ʜʦʢʘʟʘʪʝʣʴʩʪʚʝ 

ʝʛʦ ʵʬʬʝʢʪʠʚʥʦʩʪʠ. 

ʆʙʣʘʩʪʴ ʚʦʟʤʦʞʥʦʛʦ ʧʨʘʢʪʠʯʝʩʢʦʛʦ ʧʨʠʤʝʥʝʥʠʷ: ʚʳʚʦʜʳ ʜʠʧʣʦʤʥʦʡ ʨʘʙʦ-

ʪʳ ʤʦʛʫʪ ʙʳʪʴ ʠʩʧʦʣʴʟʦʚʘʥʳ ʧʨʠ ʦʨʛʘʥʠʟʘʮʠʠ ʩʠʩʪʝʤʳ ʚʥʫʪʨʠʢʦʨʧʦʨʘʪʠʚʥʦʡ 

ʢʦʤʤʫʥʠʢʘʮʠʠ ʥʝ ʪʦʣʴʢʦ ʩ ʮʝʣʴʶ ʠʥʬʦʨʤʠʨʦʚʘʥʠʷ ʩʦʪʨʫʜʥʠʢʦʚ ʧʦ ʢʣʶʯʝʚʳʤ 

ʚʦʧʨʦʩʘʤ ʦʨʛʘʥʠʟʘʮʠʠ, ʥʦ ʠ ʜʣʷ ʬʦʨʤʠʨʦʚʘʥʠʷ ʠʭ ʣʦʷʣʴʥʦʩʪʠ ʠ ʢʦʨʧʦʨʘʪʠʚʥʦʡ 

ʠʜʝʥʪʠʯʥʦʩʪʠ. 

ɸʚʪʦʨ ʨʘʙʦʪʳ ʧʦʜʪʚʝʨʞʜʘʝʪ ʜʦʩʪʦʚʝʨʥʦʩʪʴ ʤʘʪʝʨʠʘʣʦʚ ʠ ʨʝʟʫʣʴʪʘʪʦʚ ʜʠ-

ʧʣʦʤʥʦʡ ʨʘʙʦʪʳ, ʘ ʪʘʢʞʝ ʩʘʤʦʩʪʦʷʪʝʣʴʥʦʩʪʴ ʝʝ ʚʳʧʦʣʥʝʥʠʷ.  
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РЭФЕРАТ 

 

ɼʳʧʣʦʤʥʘʷ ʧʨʘʮʘ ʟʤʷʰʯʘʝ: 65 ʩ., 37 ʢʨʳʥʽʮ, 2 ʜʘʜʘʪʢʽ. 

ɸʈɻɸʅɯɿɸʎʓʗ, ʋʅʋʊʈʓʂɸʈʇɸʈɸʊʓɶʅɸʗ ʂɸʄʋʅɯʂɸʎʓʗ, PR-

ɼɿɽʁʅɸʉʎʔ, ʉʊʈʋʂʊʋʈʅɸ-ʌʋʅʂʎʓʗʅɸʃʔʅʓ ɸʅɸʃɯɿ, 

ʋʅʓʊʈʓʂɸʈʇɸʈɸʊʓɶʅɸʗ ɻɸɿɽʊɸ, ɸʇʊʓʄɯɿɸʎɯʗ 

ʋʅʋʊʈʓɸʈɻɸʅɯɿɸʎʓʁʅɸʁ ʂɸʄʋʅɯʂɸʎʓɯ, ɯʇ çɹʈʓʊʓʐ ɸʄɽʈʓʂɸʅ 

ʊɸɹɸʂʂɸè. 

ɸʙ'ʝʢʪʘʤ ʜʘʩʣʝʜʘʚʘʥʥʷ ʜʘʜʟʝʥʘʡ ʜʳʧʣʦʤʥʘʡ ʧʨʘʮʳ ʟ'ʷ˄ʣʷʝʮʮʘ 

ʫʥʳʪʨʳʘʨʛʘʥʽʟʘʮʳʡʥʘʷ PR-ʜʟʝʡʥʘʩʮʴ ɯʇ çɹʨʳʪʳʰ ɸʤʝʨʳʢʘʥ ʊʘʙʘʢʘè ˄ 

ɹʝʣʘʨʫʩʽ. ʇʨʘʜʤʝʪ ʜʘʩʣʝʜʘʚʘʥʥʷ - ˄ ʥʫʪʨʳʢʘʨʧʘʨʘʪʳ˄ʥʘʷ ʢʘʤʫʥʽʢʘʮʳʷ ʷʢ ʬʘʢʪʘʨ 

ʬʘʨʤʽʨʘʚʘʥʥʷ ʣʘʷʣʴʥʳʭ ʘʜʥʦʩʽʥʘ˄ ʩʫʧʨʘʮʦ˄ʥʽʢʘ˄ ʜʘ ʢʘʤʧʘʥʽʽ çʩʫʤʥʝ˄ʥʘʛʘè 

ʙʽʟʥʝʩʫ. 

ʄʵʪʘ ʜʳʧʣʦʤʥʘʡ ʧʨʘʮʳ - ʚʳʷʚʽʮʴ ʨʦʣʶ ˄ʥʫʪʨʳʢʘʨʧʘʨʘʪʳ˄ʥʘʡ ʢʘʤʫʥʽʢʘʮʳʽ 

ɯʇ çɹʨʳʪʳʰ ɸʤʝʨʳʢʘʥ ʊʘʙʘʢʘè ˄ ʬʘʨʤʽʨʘʚʘʥʥʽ ʣʘʷʣʴʥʳʭ ʘʜʥʦʩʽʥʘ˄ 

ʩʫʧʨʘʮʦ˄ʥʽʢʘ˄ ʜʘ ʢʘʤʧʘʥʽʽ çʩʫʤʥʝ˄ʥʘʛʘè ʙʽʟʥʝʩʫ. 

ʄʝʪʘʜʳ ʜʘʩʣʝʜʘʚʘʥʥʷ: ʩʪʨʫʢʪʫʨʥʘ-ʬʫʥʢʮʳʷʥʘʣʴʥʳ ʘʥʘʣʽʟ, ʩʽʩʪʵʤʥʳ 

ʧʘʜʳʭʦʜ, ʧʨʘʛʥʘʟʘʚʘʥʥʝ, ʥʘʟʽʨʘʥʥʝ. 

ɸʪʨʤrʘʥʳʷ ʚʳʥʽʢʽ: ˄ʥʫʪʨʳʢʘʨʧʘʨʘʪʳ˄ʥʘʷ ʢʘʤʫʥʽʢʘʮʳʷ ʚʳʩʪʫʧʘʝ ʟʥʘʯʥʳʤ 

ʵʣʝʤʝʥʪʘʤ PR-ʜʟʝʡʥʘʩʮʽ ʣʶʙʦʡ ʘʨʛʘʥʽʟʘʮʳʽ ʽ ʧʘʚʽʥʥʘ ˄ʢʣʶʯʘʮʴ ʫ ʩʷʙʝ ʥʝ ʪʦʣʴʢʽ 

ʽʥʬʘʨʤʘʮʳʡʥʳʷ, ʘʣʝ ʽ ʘʜʫʢʘʮʳʡʥʳʷ, ʽ ʢʘʰʪʦ˄ʥʘʩʥʘ-˄ʪʚʘʨʘʶʮʴ ʽʥʩʪʨʫʤʝʥʪʳ, 

ʷʢʽʷ ʧʨʳʤʷʥʷʶʮʮʘ ʢʦʤʧʣʝʢʩʥʘ ʽ ʩʽʩʪʵʤʥʘ. ʂʘʨʧʘʨʘʪʳ˄ʥʘʷ ʢʘʤʫʥʽʢʘʮʳʷ ˄ 

ʪʳʪʫʥʸʚʳʭ ʘʨʛʘʥʽʟʘʮʳʷʭ, ʷʢʽʷ ʘʜʥʦʩʷʮʮʘ ʜʘ çʩʫʤʥʝ˄ʥʘʛʘè ʙʽʟʥʵʩʫ, ʤʘʝ 

ʢʘʥʩʪʳʪʫʮʳʡʥʘʝ ʟʥʘʯʵʥʥʝ. ɶʥʫʪʨʳʢʘʨʧʘʨʘʪʳ˄ʥʘʷ ʢʘʤʫʥʽʢʘʮʳʷ ɯʇ çɹʨʳʪʳʰ 

ɸʤʝʨʳʢʘʥ ʊʘʙʘʢʘè ˄ ʮʵʣʳʤ ʘʜʧʘʚʷʜʘʝ ʧʘʪʨʘʙʘʚʘʥʥʷʤ. ʇʨʘʧʘʥʘʚʘʥʳ 

ʨʵʢʘʤʝʥʜʘʮʳʽ ʧʘ ʘʧʪʳʤʽʟʘʮʳʽ ʢʘʨʧʘʨʘʪʳ˄ʥʘʡ ʢʘʤʫʥʽʢʘʮʳʽ ɯʇ çɹʨʳʪʳʰ 

ɸʤʝʨʳʢʘʥ ʊʘʙʘʢʘè ˄ ɹʝʣʘʨʫʩʽ. 

ʅʘʚʽʟʥʘ ʧʨʘʮʳ ʩʢʣʘʜʘʝʮʮʘ ˄ ʘʥʘʣʽʟʝ ˄ʥʫʪʨʳʢʘʨʧʘʨʘʪʳ˄ʥʘʡ ʢʘʤʫʥʽʢʘʮʳʽ ʷʢ 

ʬʘʢʪʘʨʫ ʬʘʨʤʽʨʘʚʘʥʥʷ ʣʘʷʣʴʥʳʭ ʘʜʥʦʩʽʥʘ˄ ʩʫʧʨʘʮʦ˄ʥʽʢʘ˄ ʜʘ ʢʘʤʧʘʥʽʽ 

çʩʫʤʥʝ˄ʥʘʛʘè ʙʽʟʥʝʩʫ ʚʘ ˄ʤʦʚʘʭ ʩʫʯʘʩʥʘʡ ɹʝʣʘʨʫʩʽ ʽ ʜʦʢʘʟʝ ʷʛʦ ʵʬʝʢʪʳ˄ʥʘʩʮʽ. 

ɺʦʙʣʘʩʮʴ ʤʘʛʯʳʤʘʛʘ ʧʨʘʢʪʳʯʥʘʛʘ ʧʨʳʤʷʥʝʥʥʷ: ʚʳʩʥʦʚʳ ʜʳʧʣʦʤʥʘʡ 

ʧʨʘʮʳ ʤʦʛʫʮʴ ʙʳʮʴ ʚʳʢʘʨʳʩʪʘʥʳ ʧʨʳ ʘʨʛʘʥʽʟʘʮʳʽ ʩʽʩʪʵʤʳ 

˄ʥʫʪʨʳʢʘʨʧʘʨʘʪʳ˄ʥʘʡ ʢʘʤʫʥʽʢʘʮʳʽ ʥʝ ʪʦʣʴʢʽ ʟ ʤʵʪʘʡ ʽʥʬʘʨʤʘʚʘʥʥʷ 

ʩʫʧʨʘʮʦ˄ʥʽʢʘ˄ ʧʘ ʢʣʶʯʘʚʳʭ ʧʳʪʘʥʥʷʭ ʘʨʛʘʥʽʟʘʮʳʽ, ʘʣʝ ʽ ʜʣʷ ʬʘʨʤʽʨʘʚʘʥʥʷ ʽʭ 

ʣʘʷʣʴʥʘʩʮʽ ʽ ʢʘʨʧʘʨʘʪʳ˄ʥʘʡ ʽʜʵʥʪʳʯʥʘʩʮʽ. 

ɸ˄ʪʘʨ ʧʘʮʚʷʨʜʞʘʝ ʜʘʢʣʘʜʥʘʩʮʴ ʤʘʪʵʨʳʷʣʘ˄ ʽ ʚʳʥʽʢʘ˄ ʜʳʧʣʦʤʥʘʡ ʧʨʘʮʳ, ʘ 

ʪʘʢʩʘʤʘ ʩʘʤʘʩʪʦʡʥʘʩʮʴ ʷʝ ʚʳʢʘʥʘʥʥʷ..  
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ABSTRACT 

 

Thesis contains: 65 p., 37 sources, 2 applicatiosn. 

ORGANIZATION, INTERNAL COMMUNICATIOS, PR-ACTIVITIES, 

STRUCTURAL AND FUNCTIONAL ANALYSIS, CORPORATE NEWSPAPER, 

OPTIMIZATION OF INTERNAL COMMUNICATIOS, ñBRITISH AMERICAN 

TOBACCOò. 

The object of study of this thesis is intraorganizational PR-activities of the 

ñBritish American Tobaccoò in Belarus. Subject of investigation - internal 

communication as a factor of the employees loyalty formation to the company of 

ñquestionableò business. 

The aim of the thesis - to identify the role of internal communications of the 

employees loyalty formation in the ñBritish American Tobaccoò, the company of 

ñquestionableò business. 

Methods: structural and functional analysis, a systematic approach, prediction, 

observation. 

Results: internal communications performs a significant element of PR-activity 

of any organization and should include not only information, but also educational and 

value-forming tools used comprehensively and systematically. Corporate 

communication in tobacco organizations related to ñdubiousò business has 

constitutive significance. Internal communications in the ñBritish American 

Tobaccoò is broadly consistent with the requirements. There are optimization 

recommendations of corporate communication ñBritish American Tobaccoò in 

Belarus. 

The novelty of the work lies in the analysis of internal communications as a 

factor in the formation of loyalty of employees to the company of ñquestionableò 

business in Belarus and the proof of its effectiveness. 

Area of possible practical application: findings of the thesis can be used in the 

organization of internal communications system is not only to inform employees on 

key issues of the organization, but also to develop their loyalty and corporate identity. 

The author confirms the authenticity of the materials and the results of the 

thesis, as well as the independence of its implementation. 
 


