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РЕФЕРАТ 
 

ɼʠʧʣʦʤʥʘʷ ʨʘʙʦʪʘ: 56 ʩ., 8 ʨʠʩ., 50 ʠʩʪʦʯʥʠʢʦʚ. 
 

ʂʆʄʄʋʅʀʂɸʎʀʗ, ʉʊɽʁʂʍʆʃɼɽʈʓ, ʂʆʈʇʆʈɸʊʀɺʅɸʗ 
ʂʋʃʔʊʋʈɸ, ʂʆʄʄʋʅʀʂɸʊʀɺʅɸʗ ʉʊʈɸʊɽɻʀʗ, ɹʈɽʅɼ, BENTLEY. 

 

Цель ʥʘʩʪʦʷʱʝʛʦ ʠʩʩʣʝʜʦʚʘʥʠʷ ï ʠʟʫʯʠʪʴ ʩʧʝʮʠʬʠʢʫ ʢʦʤʤʫʥʠʢʘʮʠʡ ʩʦ 
ʩʪʝʡʢʭʦʣʜʝʨʘʤʠ ʥʘ ʧʨʠʤʝʨʝ ʘʚʪʦʤʦʙʠʣʴʥʦʡ ʢʦʤʧʘʥʠʠ Bentley. 

Объект ï ʩʪʨʘʪʝʛʠʯʝʩʢʘʷ ʢʦʨʧʦʨʘʪʠʚʥʘʷ ʢʦʤʤʫʥʠʢʘʮʠʷ ʩʦ 

ʩʪʝʡʢʭʦʣʜʝʨʘʤʠ.  

Предмет ï ʩʧʝʮʠʬʠʢʘ ʢʦʤʤʫʥʠʢʘʪʠʚʥʳʭ ʩʪʨʘʪʝʛʠʡ ʣʶʢʩʦʚʳʭ ʙʨʝʥʜʦʚ 

ʥʘ ʧʨʠʤʝʨʝ ʢʦʤʧʘʥʠʠ çɹʝʥʪʣʠè. 
Методы исследования: ʘʥʘʣʠʟ ʪʝʦʨʝʪʠʯʝʩʢʠʭ ʧʦʣʦʞʝʥʠʡ ʠ ʣʠʪʝʨʘʪʫʨʳ 

ʧʦ ʪʝʤʘʪʠʢʝ, ʢʘʯʝʩʪʚʝʥʥʳʡ ʘʥʘʣʠʟ, ʩʠʩʪʝʤʥʳʡ ʘʥʘʣʠʟ ʠʩʩʣʝʜʫʝʤʳʭ ʷʚʣʝʥʠʡ ʠ 

ʨʝʟʫʣʴʪʘʪʦʚ 

Актуальность ʨʘʙʦʪʳ ʟʘʢʣʶʯʘʝʪʩʷ ʚ ʪʦʤ, ʯʪʦ ʩʪʨʘʪʝʛʠʯʝʩʢʦʝ 

ʫʧʨʘʚʣʝʥʠʝ ʢʘʢ ʩʬʝʨʘ ʜʝʷʪʝʣʴʥʦʩʪʠ ʥʘʮʝʣʝʥʦ ʥʘ ʬʦʨʤʠʨʦʚʘʥʠʝ ʠ ʧʦʜʜʝʨʞʘʥʠʝ 

ʫʩʪʦʡʯʠʚʳʭ ʢʦʥʢʫʨʝʥʪʥʳʭ ʧʨʝʠʤʫʱʝʩʪʚ ʦʨʛʘʥʠʟʘʮʠʠ, ʢʦʪʦʨʘʷ ʚʟʘʠʤʦʜʝʡʩʪʚʫʝʪ 

ʩ ʤʥʦʛʦʯʠʩʣʝʥʥʳʤʠ ʛʨʫʧʧʘʤʠ ʠ ʠʥʜʠʚʠʜʘʤʠ, ʧʦʩʢʦʣʴʢʫ ʠʭ ʧʦʜʜʝʨʞʢʘ 

ʥʝʦʙʭʦʜʠʤʘ ʧʨʠ ʨʝʘʣʠʟʘʮʠʠ ʩʪʨʘʪʝʛʠʠ. ʋʧʨʘʚʣʝʥʠʝ ʩʪʝʡʢʭʦʣʜʝʨʘʤʠ ʥʘ 

ʧʨʝʜʧʨʠʷʪʠʷʭ ʘʚʪʦʤʦʙʠʣʴʥʦʡ ʧʨʦʤʳʰʣʝʥʥʦʩʪʠ ʠʤʝʝʪ ʦʩʦʙʦʝ ʟʥʘʯʝʥʠʝ, ʪʘʢ ʢʘʢ 

ʯʠʩʣʦ ʩʪʝʡʢʭʦʣʜʝʨʦʚ ʚʝʣʠʢʦ, ʘ ʚʣʠʷʥʠʝ, ʢʦʪʦʨʦʝ ʦʥʠ ʦʢʘʟʳʚʘʶʪ ʥʘ 

ʦʨʛʘʥʠʟʘʮʠʶ ʩʫʱʝʩʪʚʝʥʥʦ ʠ ʙʝʟ ʯʝʪʢʦ ʧʦʩʪʨʦʝʥʥʦʡ ʩʠʩʪʝʤʳ ʫʧʨʘʚʣʝʥʠʷ 

ʟʘʠʥʪʝʨʝʩʦʚʘʥʥʳʤʠ ʩʪʦʨʦʥʘʤʠ ʥʝʚʦʟʤʦʞʥʦ ʫʩʧʝʰʥʦʝ ʬʫʥʢʮʠʦʥʠʨʦʚʘʥʠʝ 

ʦʨʛʘʥʠʟʘʮʠʠ ʚ ʮʝʣʦʤ.  
Полученные результаты. ɺ ʭʦʜʝ ʨʘʙʦʪʳ ʙʳʣ ʧʨʦʚʝʜʝʥ ʘʥʘʣʠʟ 

ʢʦʤʤʫʥʠʢʘʮʠʠ ʢʦʤʧʘʥʠʠ çɹʝʥʪʣʠè ʩ ʧʦʟʠʮʠʡ ʪʝʦʨʠʠ ʩʪʝʡʢʭʦʣʜʝʨʦʚ. 
ʉʜʝʣʘʥʥʳʝ ʚ ʜʠʧʣʦʤʥʦʡ ʨʘʙʦʪʝ ʚʳʚʦʜʳ ʧʨʠʤʝʥʠʤʳ ʜʣʷ ʧʦʩʪʨʦʝʥʠʷ 

ʵʬʬʝʢʪʠʚʥʳʭ ʢʦʤʤʫʥʠʢʘʪʠʚʥʳʭ ʩʪʨʘʪʝʛʠʡ ʣʶʢʩʦʚʳʭ ʙʨʝʥʜʦʚ. ʈʘʟʨʘʙʦʪʘʥʳ 
ʧʨʘʢʪʠʯʝʩʢʠʝ ʨʝʢʦʤʝʥʜʘʮʠʠ ʧʦ ʫʩʦʚʝʨʰʝʥʩʪʚʦʚʘʥʠʶ ʢʦʤʤʫʥʠʢʘʪʠʚʥʦʡ 

ʩʪʨʘʪʝʛʠʠ ʢʦʤʧʘʥʠʠ. 

Степень внедрения и рекомендации по внедрению. ʈʝʟʫʣʴʪʘʪʳ, 

ʧʦʣʫʯʝʥʥʳʝ ʚ ʭʦʜʝ ʘʥʘʣʠʟʘ, ʤʦʛʫʪ ʙʳʪʴ ʠʩʧʦʣʴʟʦʚʘʥʳ ʜʣʷ ʧʨʦʚʝʜʝʥʠʷ 

ʘʥʘʣʦʛʠʯʥʳʭ ʠʩʩʣʝʜʦʚʘʥʠʡ, ʘ ʪʘʢʞʝ ʚʥʝʜʨʷʪʴʩʷ ʚ ʧʨʘʢʪʠʢʫ ʧʦʩʪʨʦʝʥʠʷ 

ʢʦʤʤʫʥʠʢʘʪʠʚʥʳʭ ʩʪʨʘʪʝʛʠʡ ʧʨʝʜʧʨʠʷʪʠʡ, ʨʘʙʦʪʘʶʱʠʭ ʚ ʩʝʛʤʝʥʪʘʭ çʣʶʢʩè.  
ɸʚʪʦʨ ʨʘʙʦʪʳ ʧʦʜʪʚʝʨʞʜʘʝʪ, ʯʪʦ ʧʨʠʚʝʜʝʥʥʳʡ ʚ ʥʝʡ ʨʘʩʯʝʪʥʦ-

ʘʥʘʣʠʪʠʯʝʩʢʠʡ ʤʘʪʝʨʠʘʣ ʧʨʘʚʠʣʴʥʦ ʠ ʦʙʲʝʢʪʠʚʥʦ ʦʪʨʘʞʘʝʪ ʩʦʩʪʦʷʥʠʝ 

ʠʩʩʣʝʜʫʝʤʦʛʦ ʧʨʦʮʝʩʩʘ, ʘ ʚʩʝ ʟʘʠʤʩʪʚʦʚʘʥʥʳʝ ʠʟ ʣʠʪʝʨʘʪʫʨʥʳʭ ʠ ʜʨʫʛʠʭ 

ʠʩʪʦʯʥʠʢʦʚ ʤʝʪʦʜʦʣʦʛʠʯʝʩʢʠʝ ʠ ʤʝʪʦʜʠʯʝʩʢʠʝ ʧʦʣʦʞʝʥʠʷ ʠ ʢʦʥʮʝʧʮʠʠ 

ʩʦʧʨʦʚʦʞʜʘʶʪʩʷ ʩʩʳʣʢʘʤʠ ʥʘ ʠʭ ʘʚʪʦʨʦʚ.  
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РЭФЕРАТ 
 

ɼʳʧʣʦʤʥʘʷ ʧʨʘʮʘ: 56 ʩ., 8 ʤʘʣ., 50 ʢʨʳʥʽʮ. 

 

ʂɸʄʋʅɯʂɸʎʓʗ, ʉʊʕʁʂʍʆʃɼʕʈʓ, ʂɸʈʇɸʈɸʊʓɶʅɸʗ 

ʂʋʃʔʊʋʈɸ, ʂɸʄʄʋʅɯʂɸʊʓɶʅɸʗ ʉʊʈɸʊʕɻɯʗ, ɹʈʕʅɼ, BENTLEY. 

 

Мэта даследавання ï ʚʳʚʫʯʳʮʴ ʩʧʝʮʳʬʽʢʫ ʢʘʤʫʥʽʢʘʮʳʡ ʩʘ 

ʩʪʵʡʢʭʦʣʜʵʨʘʤʽ ʥʘ ʧʨʳʢʣʘʜʟʝ ʘ˄ʪʘʤʘʙʽʣʴʥʘʡ ʢʘʤʧʘʥʽʽ Bentley. 

Аб'ект - ʩʪʨʘʪʵʛʽʯʥʘʷ ʢʘʨʧʘʨʘʪʳ˄ʥʘʷ ʢʘʤʫʥʽʢʘʮʳʷ ʩʘ ʩʪʵʡʢʭʦʣʜʵʨʘʤʽ. 

Прадмет ï ʩʧʝʮʳʬʽʢʘ ʢʘʤʫʥʽʢʘʪʳ˄ʥʳʭ ʩʪʨʘʪʵʛʽʡ ʣʶʢʩʦʚʳʭ ʙʨʵʥʜʘ˄ ʥʘ 

ʧʨʳʢʣʘʜʟʝ ʢʘʤʧʘʥʽʽ çɹʵʥʪʣʽè. 

Метады даследавання: ʘʥʘʣʽʟ ʪʵʘʨʵʪʳʯʥʳʭ ʧʘʣʘʞʵʥʥʷ˄ ʽ ʣʽʪʘʨʘʪʫʨʳ ʧʘ 

ʪʵʤʘʪʳʮʳ, ʷʢʘʩʥʳ ʘʥʘʣʽʟ. 

Актуальнасць працы ʩʢʣʘʜʘʝʮʮʘ ˄ ʪʳʤ, ʰʪʦ ʩʪʨʘʪʵʛʽʯʥʘʝ ʢʽʨʘʚʘʥʥʝ ʷʢ 

ʩʬʝʨʘ ʜʟʝʡʥʘʩʮʽ ʥʘʮʵʣʝʥʘ ʥʘ ʬʘʨʤʽʨʘʚʘʥʥʝ ʽ ʧʘʜʪʨʳʤʘʥʥʝ ˄ʩʪʦʡʣʽʚʳʭ 

ʢʘʥʢʫʨʵʥʪʥʳʭ ʧʝʨʘʚʘʛ ʘʨʛʘʥʽʟʘʮʳʽ, ʷʢʘʷ ˄ʟʘʝʤʘʜʟʝʡʥʽʯʘʝ ʟ ʰʤʘʪʣʽʢʽʤʽ ʛʨʫʧʘʤʽ ʽ 

ʥ̔ʜʳʚʽʜʘʤʽ, ʧʘʢʦʣʴʢʽ ʽʭ ʧʘʜʪʨʳʤʢʘ ʥʝʘʙʭʦʜʥʘʷ ʧʨʳ ʨʵʘʣʽʟʘʮʳʽ ʩʪʨʘʪʵʛʽʽ. ʋ 

ʩʫʚʷʟʽ ʟ ʛʵʪʳʤ ʢʘʤʫʥʽʢʘʮʳʷ ʟ ʟʘʮʽʢʘ˄ʣʝʥʳʤʽ ʙʘʢʘʤʽ ʟ'ʷ˄ʣʷʝʮʮʘ ʘʜʥʳʤ ʟ ʚʘʞʥʳʭ 

ʥʘʧʨʘʤʢʘ˄ ʪʵʦʨʳʽ ʩʪʨʘʪʵʛʽʯʥʘʛʘ ʢʽʨʘʚʘʥʥʷ. ʂʽʨʘʚʘʥʥʝ ʩʪʵʡʢʭʦʣʜʵʨʘʤʽ ʥʘ 

ʧʨʘʜʧʨʳʝʤʩʪʚʘʭ ʘ˄ʪʘʤʘʙʽʣʴʥʘʡ ʧʨʘʤʳʩʣʦʚʘʩʮʽ ʤʘʝ ʘʩʘʙʣʽʚʘʝ ʟʥʘʯʵʥʥʝ, ʙʦ 

ʩʪʵʡʢʭʦʣʜʵʨ r ʘʢʘʟʚʘʶʮʴ ʚʷʣʽʢ ̔ ˄ʧʣʳ˄ ʥʘ ʘʨʛʘʥʽʟʘʮʳʶʙ ʘ ʙʝʟ ʚʳʨʘʟʥʘ 

ʧʘʙʫʜʘʚʘʥʘʡ ʩʽʩʪʵʤʳ ʢʽʨʘʚʘʥʥʷ ʟʘʮʽʢʘ˄ʣʝʥʳʤʽ ʙʘʢʘʤʽ ʥʝʤʘʛʯʳʤʘ ʧʘʩʧʷʭʦʚʘʝ 

ʬʫʥʢʮʳʷʥʘʚʘʥʥʝ ʘʨʛʘʥʽʟʘʮʳʽ ˄ ʮʵʣʳʤ. 

Атрыманыя вынікі. ʋ ʭʦʜʟʝ ʨʘʙʦʪʳ ʙʳ˄ ʧʨʘʚʝʜʟʝʥʳ ʘʥʘʣʽʟ 

ʢʘʤʫʥʽʢʘʮʳʽ ʢʘʤʧʘʥʽʽ çɹʵʥʪʣʽè ʟ ʧʘʟʽʮʳʡ ʪʵʦʨʳʽ ʩʪʵʡʢʭʦʣʜʵʨʘ˄. ɿʨʦʙʣʝʥʳʷ ˄ 

ʜʳʧʣʦʤʥʘʡ ʧʨʘʮʳ ʚʳʩʥʦʚʳ ʜʘʩʪʘʩʘʚʘʣʴʥʳʷ ʜʣʷ ʧʘʙʫʜʦʚʳ ʵʬʝʢʪʳ˄ʥʳʭ 

ʢʘʤʫʥʽʢʘʪʳ˄ʥʳʭ ʩʪʨʘʪʵʛʽʡ ʣʶʢʩʦʚʳʭ ʙʨʵʥʜʘ˄. ʈʘʩʧʨʘʮʘʚʘʥʳ ʧʨʘʢʪʳʯʥʳʷ 

ʨʵʢʘʤʝʥʜʘʮʳʽ ʧʘ ˄ʜʘʩʢʘʥʘʣʝʥʥʽ ʢʘʤʫʥʽʢʘʪʳ˄ʥʘʡ ʩʪʨʘʪʵʛʽʽ ʢʘʤʧʘʥʽʽ. 

Ступень ўкаранення і рэкамендацыі па ўкараненні. ɺʳʥʽʢʽ, 

ʘʪʨʳʤʘʥʳʷ ˄ ʭʦʜʟʝ ʘʥʘʣʽʟʫ, ʤʦʛʫʮʴ ʙʳʮʴ ʚʳʢʘʨʳʩʪʘʥʳ ʜʣʷ ʧʨʘʚʷʜʟʝʥʥʷ 

ʘʥʘʣʘʛʽʯʥʳʭ ʜʘʩʣʝʜʘʚʘʥʥʷ˄ ʙʨʵʥʜʘ˄ ʢʣʘʩʘ çʣʶʢʩè. 

 

ɸ˄ʪʘʨ ʧʨʘʮʳ ʧʘʮʚʷʨʜʞʘʝ, ʰʪʦ ʧʨʳʚʝʜʟʝʥʳ ˄ ʸʡ ʨʘʟʣʽʢʦʚʘ-ʘʥʘʣʽʪʳʯʥʳ 

ʤʘʪʵʨʳʷʣ ʧʨʘʚʽʣʴʥʘ ʽ ʘʙ'ʝʢʪʳ˄ʥʘ ʘʜʣʶʩʪʨʦ˄ʚʘʝ ʩʪʘʥ ʜʦʩʣʝʜʥʘʛʘ ʧʨʘʮʵʩʫ, ʘ ˄ʩʝ 

ʟʘʧʘʟʳʯʘʥʳʷ ʟ ʣʽʪʘʨʘʪʫʨʥʳʭ ʽ ʽʥʰʳʭ ʢʨʳʥʽʮ ʤʝʪʘʜʘʣʘʛʽʯʥʳʷ ʽ ʤʝʪʘʜʳʯʥʳʷ 

ʧʘʣʘʞʵʥʥʽ ʽ ʢʘʥʮʵʧʮʳʽ ʩʫʧʨʘʚʘʜʞʘʶʮʮʘ ʩʧʘʩʳʣʢʘʤʽ ʥʘ ʽʭ ʘ˄ʪʘʨʘ˄. 
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ABSTRACT 
 

Thesis: 56 p. 8 fig., 50 sources. 
 

COMMUNICATION, STAKEHOLDERS, CORPORATE CULTURE, 

BRAND, COMMUNICATION STRATEGY, BENTLEY. 

 

The purpose of this study ï to examine the specifics of communication with 

stakeholders on the example of Bentley Company. 

Object ï strategic corporate communication with stakeholders.  

Subject ï specificity of communicative strategies of luxury brands on the 

example of Bentley. 

Methods: analysis of theory and literature on the subject, a qualitative 

analysis. 

Relevance of the work is related to the fact that strategic management as a 

field of activity is aimed at creating and maintaining sustainable competitive 

advantages for an organization that works with numerous groups and individuals, as 

their support is needed in the implementation of the strategy. In this respect, 

communication with stakeholders is one of the important areas of strategic 

management theory. Management of stakeholders in the automotive industry is of 

particular importance, as the number of stakeholders is large, and the impact that they 

have on the organization is significant. Moreover, without clearly constructed system 

stakeholder management one can not achieve successful functioning of the 

organization as a whole. 

Results. In the course we performed an analysis of the communication of 

Bentley company from the point of view of stakeholders theory. Practical 

recommendations for improving the communication strategy of the company were 

worked out. 

The degree of implementation and recommendations for implementation. 

The results obtained during the analysis can be used in similar studies of luxury 

brands. 

 

The author confirms that all analytical materials correctly and objectively 

reflect the state of the process under investigation, and all borrowed from literature 

and other sources of methodological and methodical terms and concepts are 

accompanied by references to their authors. 
 

 


