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PE®EPAT

Jurnmomuas pabota: 06beM — 56 ctpanuil, 30 HCTOYHUKOB.

AYINOBU3YAJIbBHAA  PEKIIAMA  TOBAPOB  MACCOBOI'O
IIOTPEBJIEHWS: DTUYECKUN ACITEKT

[lepedeHb KIIIOUEBBIX CIIOB: ayJMOBU3yalbHasl pekiama, STUYECKUN ACIIEKT,
pPEKJIAMHBIE POJMKHU, ITUYECKHUE HOPMBI, OOIIECTBEHHAs MOpaJb, 3aKOHOIaTEIbHOE
pEeryJupoBaHHe pEKJIAMHOM JEsTENbHOCTH, TOBapbl MAacCOBOTO MOTpeOsIeHHUS,
CTpaTeruu BO3JIEUCTBUSI PEKJIaMBbl, TICUXOJIOTUSI BOCIIPUATHS PEKIAMBI.

OOBEKT WHCCIEOBAaHUA: ayJAMOBHU3yallbHAasl pekjlaMa KaK COILUaJIbHO-
KOMMYHUKATUBHBINA (DEHOMEH.

[IpenMeT uccneqoBaHus: COOTBETCTBUE ayIMOBU3YaJIbHOW pPEKJIaMbl TOBapOB
MacCOBOTO MOTPEOJICHHS OOMICTIPUHATHIM dTUYECKUM HOPMaM.

[leas pabOTHI: COOTHECTU AYJUOBU3YAIbHYIO pEKJIaMy TOBapOB MacCOBOTO
NOTPEOJICHHS C OOIICTIPUHATHIMU ATHYECKUMU HOPMaMH.

MeTonbl uccnea0BaHus: CUCTEMHBIN MOAXO0, CTPYKTYPHO-(DYHKITMOHAIbHBIN
aHanu3, GoKyc-rpymrna.

[Tony4yeHHble pe3yiabTaThl U WX HOBU3HA: aBTOP, OMHUPAsACh Ha CHEUU(UKY
ayMOBU3yallbHOM  pEeKJIaMbl,  pacKphlla  CTPATeTMd  KOMMYHHUKATHBHOTO
BO3JICHCTBUSI ayJMOBU3YaJIbHOM pEKJIaMbl Ha 4YeJIOBeKa W OOINEeCTBO, BBISBUIIA
OCHOBHBIE HApYIIEHUS HJTUYECKHUX HOPM B peKJIaMe TOBapOB MacCOBOTO
noTpeOyieHns Ha O€NOpPYCCKMX KaHajax. BeisiBUia OOIIECTBEHHOE MHEHHE O
COOTBETCTBUHM ay/HOBU3YaJIbHOM pEKJIaMbl TOBAPOB MAaCCOBOTO IMOTPeOICHUs
ATUYECKUM HOPMaM.

OO6yacTb  BO3MOXXHOTO  MPAKTUYECKOTO MPUMEHEHUS: PEryJupoBaHHE
PEKIIAMHOM eI TEIbHOCTH, ayIMOBU3YaJbHAs peKIaMa.

OMmupuyeckas ©0a3a: aynuoBHU3yallbHas peKjamMa TOBAapOB MacCOBOTO
notpebaenus B a¢pupe «HTB-benapyce» u «OHT» B 2014 rony.

ABTOp pabOThl TIOATBEPIKIACT, YTO MPUBEICHHBIN B HEH aHATUTHYCCKUUN
MaTtepHuas MPaBWIbHO U O0BEKTUBHO OTPAXKAET COCTOSTHUE MCCIIEyeMOro MmpoIiecca,
a BCE 3aMMCTBOBAaHHBIC W3 JIUTEPATYPHBIX M JIPYTUX WCTOYHUKOB IOJOXKEHUS U
KOHIIENIMU COMPOBOXKIAIOTCA CChLIIKAMU HA UX aBTOPOB.

bepecnesuu A.C.




PODEPAT

Jlprmuiomuas padota: a6'ém - 56 craponak, 30 KpbIHIIL.

AVIBIEBI3YAJIbHASI ~ POKJIAMA ~ TABAPAY ~ MACABATA
CITAKbIBAHHA: OTBhIYHbBI ACIIEKT

[lepanik KIIOYaBBIX CIIOY: ayAbIsSBI3yalbHas pIKjiamMa, OTBIYHBI AacCHeKT,
POKJIAMHBIS  POJIKi, OTBIYHBIA HOPMBI, Tpamajckas Mapajib, 3aKaHajayyae
pPOTYISIBAaHHE pOKJIAMHAW J3€HHACI, TaBapbl MacaBara CITaKbIBaHHS, CTPAaTATil
V3I3esTHHS PAKIIaMBl, ncixanoris YycpbIMaHHS PAKJIAMBI.
AO'exT nacieaBaHHs: ayAbIsIBI3yallbHas pIKIaMa SIK calplsJIbHA-
KaMYHIKaThIYHbBI ()EHOMEH.

[IpanMeT nacnegaBaHHs: aANaBeIHACIbL ayAbISIBI3yalibHA pIKIaMbl TaBapay
MacaBara Cla)KbIBaHHS aryJIbHaIPbIHATHIM 3TBIYHBIM HOPMaM.

MbpTa mpaibl:  cyagHecHl ayAbIABI3yalbHYIO p3KJIaMy TaBapay Macapara
CHAXXbIBaHHS 3 aryJbHAIPBIHATHIMI 3TBIYHBIMI HOPMaMI.

Meranpl JacIie/IaBaHHS: CICTOMHBI MaJIbIX0J, CTPYKTYpHA-
GyHKIBISTHATBHBI aHaMi3, (PoKyc-rpyma.

ATppiMaHbld  BBIHIKI 1 IX HaBi3Ha: ayrtap, abamiparoybicsi  Ha
cneuplpiky ayaplsiBi3yalibHAl pIKJIaMbl,  pacKpblia CTPATAril  KaMyHIKaTblyHara
V3I3€esiHHS aybIsiBI3yallbHA pAKJIaMbl Ha yYajaBeKka 1 TIpaMaJiCTBa, BbISBLIA
ACHOYHBISl MapYIIAHHI 3TIYHBIX HOPMaY y pIKJiaMe TaBapay MacaBara CraKbIBaHHS
Ha OeslapycKixX KaHajax. BrisiBina rpamMajiCKyIo TyMKY ab
ajJimaBeHACIl ayAbISBI3yallbHAMl paKiIaMbl  TaBapay  MacaBara  CHaXKbIBaHHS
ATBIYHBIM HOPMaM.

Bo6nacus MardysiMara mpakThlUHAra MpbIMSHEHHS: PATYJIsIBAHHE PIKJIaAMHAM
n3eiHacIll, ayapI€Bi3yalbHas pIKIaMa.

OwmmipblyHast ~ 0a3za:  ayaplsBI3yajbHas paKjamMa  TaBapay  MacaBara
cnaxsbiBaHHs ¥ 3¢dipel «HTB-benapyce» 1 «OHT» y 2014 roaze.

A¥Tap mpansl NauBsp/Kae MAIYHACHb MaTApPbIAiay 1 BbIHIKAY ABIMJIOMHAM
npaiibl, a TaKCaMa CaMacTONHACIb 5i€ BbIKAHAHHS.

bepacuesiu A.C




SYNOPSIS

Diploma: volume — 56 pages, 30 sources.

Audiovisual advertising of consumer goods — the ethical aspect.

The list of core vocabulary: audiovisual advertising, ethical aspect,
commercials, ethic norms, public moral, legislative regulation of advertising
activities, consumer goods, strategies of the influence of advertising, the
psychology of perceiving advertising.

Object of research: audiovisual advertising as a social phenomenon.

Subject of research: compliance of audiovisual advertising of consumer
goods with conventional ethical norms.

Aim of research: to correlate audiovisual advertising of consumer goods with
conventional ethical norms.

Methods of research: systematic approach, structural-functional analysis,
focus group.

Received results and their novelty: basing on the peculiarity of audiovisual
advertising the author described the tools of communicative influence of
audiovisual advertising on human and society, revealed the main deviations from
ethical norms in commercials shown on Belarusian television. The author depicted
the public opinion about the compliance of audiovisual advertising with ethical
norms.

Area of possible practical application: regulation of advertising activity,
audiovisual advertising.

Impirical basis: commercials based on ‘NTV-Belarus’ and ‘ONT’ channels in
2014.

The author of research confirms that the analytical material mentioned in the
work correctly and objectively depicts the state of the process being researched, and
all the regulations and conceptions adapted from literary and other sources are
accompanied with references to the authors.

Beresnevich A.S.




