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PEDEPAT
EnmnceenkoBori Mapuu BiraguMupoBHBI

CBsi31 ¢ 001IeCTBEHHOCTHIO0 KAK HHCTPYMEHT TPAHCJISIIMUA MACCOBOM KYJIbTYPBbI.

KawueBsbie caoa: CBA3U C OBILIECTBEHHOCTBIO (CO), ITNAP, PR,
AMEPUKA, MACCOBAA KVIIBTYPA, MACCA, KOPIIOPATUBHAA
KVJIbTYPA, KOPIIOPAIIMS, BHYTPEHHMU IIMAP, CPEJICTBA
MACCOBOM HH®OPMALIMM (CMM), WHAYCTPUSI, CTWIb, PR-
HNEATEJIBHOCTHD, TAPI'EHTUHI, STAKEHOLDERS, PEKIJIAMA,
MAPKETHUHI', DODEKT.

O0bexkTOM HCCIeA0BAHMS B JUINIOMHON paboTe SBISIETCS — CBA3U C
obmiectBeHHOCThIO (PR) 1 MaccoBas kynbrypa. IlpeameTromM paccMoTpeHHsi— poJib
CBsI3€M C OOIIECTBEHHOCTbIO B KOPHOPATUBHOM M MacCcOBOHM KyJbTypaxX, MOHSATHE
BHYTPEHHETO IHapa.

Heap padoTbl — U3y4YuTh, KaKUM OOpa3oM CBSI3U C OOLIECTBEHHOCTBIO
BBICTYIIAIOT HHCTPYMEHTOM TPAHCIJISILIUM MACCOBOM KYJIBTYPBI, @ TAKXKE PACCMOTPETH
POJIb BHYTPEHHETO NTMapa B YIIPABICHUN KOPIIOPATUBHOM KYJIBTYPOM.

3amayu padoThI:

1) onpeneanuThs OCHOBHBIX TEOPETHKO-METOJ0JIOTMUECKUX aCIIEKTOB
pOOJIEMBI, PACKPBITh TOYKH COPUKOCHOBEHMSI CBS3EH C 00IIECTBEHHOCTHIO U
MaCCOBOW KYyJIbTYPBHI;

2) NpoaHAIU3UPOBATH CYIMIHOCTh MOHATUSA “[labnuk PunedmHz”, a Takxe
YKa3aTh pa3IMuve MEXAY MHAPOM U CMEKHBIMU JUCIUIIIIMHAMY;

3) nmoka3arh BIMSIHUE CBSI3€H C 0OIIECTBEHHOCThIO HA KOPIIOPATUBHYIO
KyJIbTYypY,

4) paccMOTpETh CUCTEMY BHYTPEHHETO MHapa U MoKa3aTh KakuM o0pa3oM OH
SBJISICTCS TTIABHOM (DYHKIIMEW B YIIPABJICHUH KOPIIOPATUBHOUN KYJIbTYPOH.

MeToabl NMPOBEIEHHOI0 MCCICI0OBAHUSA: ONUCATEIBHBIA METOJ, UCTOPUKO-
KYJIbTYPOJIOTUYECKU I, KOMIUJIEKCHBIN aHAJIU3.

HayuyHasi HOBM3HA M 3HAYMMOCTH IMOJYYECHHBIX Pe3yJbTAaTOB. Pe3yibrarsl
JaHHOW JAMIUIOMHON paOOThI MOKa3bIBaIOT 3HAYMMOCTh TaKOTO SIBJICHUS KaK CBS3H C
OOILIECTBEHHOCTBIO B COBPEMEHHOM OOILIECTBE M KYyJNbTYpE, aKTyalbHOCTb 3TOU
ObICTpOpa3BUBAIOIIEHCS cPepbl KaK 3a TPaHULICH, TaK U B HAlIEH CTpaHe.

I[IpakTHyeckass 3HAYMMOCTb IOJIyYEHHBIX PpPe3yJbTaToB. Marepuansl u
pe3ynbTaThl UCCJIENOBAHUS MOTYT OBITh HMCHOJIb30BaHbI KaK B TPaKTHKE
CpeIHe0Opa30BaTENbHBIX YUPEKACHUM, TaK U B BBICIIUX YYEOHBIX 3aBEACHUSX.
Marepuanamu AgaHHOW pabOTbl MOXKHO BOCIIOJIB30BaThCA HAa JIGKUUAX U
MPAKTUUECKUX 3aHATHH MO KyJIbTYPOJOTHH, MApKETHUHTY W HH(YOPMAIMOHHOMY
MEHEKMEHTY. Tak ke OHH MOryT ObITh MPHUMEHHUMBbI B HamMcaHUM pedepaToB U
KYPCOBBIX paloT.



PO®EPAT
EniceenkaBait Mapbil ¥YianziMipayHsl

CyBs3i 3 rpaMajcKaciio K NPbLIAJa TPAHCIALbII MacaBail KyJbTYPBbI.

Kawuasbisa caoBel: CYBSA31 3 'PAMAJICKACIHIO (CA), TIMAP, PR,
AMEPBIKA, MACABAS  KVJIBTYPA, MACA, KAPIIAPATBIYHAS
KVIJIbTYPA, KAPITAPAILIbISI, YHYTPAHBI IIIIP, CPOJKI MACABAU
[HOAPMALBII (CMD), [HAYCTPBIA, CTbBUJIb, PR-JI3EMHACIIb,
TAPI'EHLIIHI', STAKEHOLDERS, POKJIAMA, MAPKETBIHI", D®EKT.

A0'ekTaM aacjelaBaHHA Y ABIVIOMHAW mpaubl 3'Ayjasienua - cyBs3i 3
rpamajckacifio (PR) 1 macaBas kynbTypa. IlpagmMeram pasrisiny- pojisi CyBA3sY 3
rpaMaJiCKacIlio ¥ KapnapaTblyHail 1 MacaBail KyJbTypax, NaHALILE YHyTpaHara mispy.

Mb3Ta npansl - BBIBYYbIlb, SKIM YbIHAM CYBsI31 3 TpaMaJICKacIll0 BBICTYIAIOLb
OpbUlaail  TpaHCHALBIL MacaBall KyJdbTypbl, a TakcaMa pasrieaselb poJlo
YHyTpaHara misipy ¥ KipaBaHHI KaprapaTblyHall KyJIbTypai.

3ajaubl npanml:

1) BbI3HAYBIIL ACHOYHBIX TAP3ThIKa-METaJalarigyHbIX acleKTay npadiieMsl,
pacubIHIlb KPOIIKI CYIOTBIKY CYBSI3Y 3 TpaMaJICKacIlto 1 MacaBail KyJIbTypbl;

2) npaaHaiizaBallb cyTHacupb nanamus "[ladnik Peuieitins”, a Takcama makasaib
aJpO3HEHHE MaMIX MISIpaM 1 CyMEXHBIMI JIBICIBITLTIHAMI;

3) makaszaup yIibly CyBs3sy 3 TpaMaJICKacIll0 Ha KapnapaTblyHYIO KyJIbTYpY;

4) pasrieaszenp CICTAIMY YHyTpaHara mispy 1 makasaib sSIKIM YblHaM €H 3'syiisiernia
rajJioyHail pyHKUBISH y KipaBaHHI KapnapaTblyHail KyJbTypail.

Meraasl mnpaBea3eHara JgacjieJaBaHHA: alliCalibHbl MeETaJ, TICTOpPbIKA-
KyJbTypajiariuibl, KOMIUIEKCHBI aHA3.

HaBykoBasi HaBi3Ha i 3HaYHAacHb aTPLIMAHBIX BbIHiIKay. BBIHIKI nan3eHait
JBITUIOMHAM TIpallbl aka3Barollh 3HAYHACIh TAKOU 3'SBBI SIK CYBSI31 3 TpaMaCKaCITo ¥
Cy4JaCHBIM T'pamaJICTBE 1 KYJbTYpbl, aKTyaJlbHaCllb IITail sikasg XyTKa pa3BiBaellla
cdepsl K 32 MKOH, Tak 1 Y Haiai KpaiHe.

IIpakThluyHasi 3HAYHACHBL ATPLIMAHBIX BbIHIKAY. MaTAIpbIsIBl 1 BBIHIKI
JaciieflaBaHHsI MOTYLb OBbILb CKapbICTaHbl SIK y MPAKTBIKY CpeaHeaayKalblIHbIX
YCTaHOY, Tak 1 Y BBIIDUIIBIX HAaBY4YaJbHBIX yCTaHOBaxX. MarapbisyiaMi Jlaa3eHail
npaibl MOKHA CKaphICTalllla Ha JIEKUBISAX 1 MPAKTBIYHBIX 3aHATKAY Ta KyJIbTypasorii,
MapKeTBIHTY 1 1H(papMalbliHaMy MOYH3DKMEHTY. [DTak ka sIHbI MOTYIhb OBbIlb
JACTAaCOYHBIS ¥ HamicaHHi padepaTay 1 KypcaBbIX Mpall.



ABSTRACT
Eliseenkova Maria Vladimirovna

Public relations as the tool of translation of mass culture.

Keywords: PUBLIC RELATIONS (WITH), PR, AMERICA, MASS
CULTURE, WEIGHT, CORPORATE CULTURE, CORPORATION, INTERNAL
PUBLIC RELATIONS, MASS MEDIA (mass-media), the INDUSTRY, STYLE,
PR-ACTIVITY, TARGENTING, STAKEHOLDERS, ADVERTISING,
MARKETING, EFFECT.

Object of research in the thesis is - public relations (PR) and mass culture. A
subject of consideration - a role of public relations in corporate and mass cultures,
concept of internal public relations.

The work purpose - to study, how public relations act as the tool of translation
of mass culture, and also to consider a role of internal public relations in management
of corporate culture.

Work problems:

1) to define basic teoretiko-methodological aspects of a problem, to open
things in common of public relations and mass culture;

2) to analyse essence of concept "public relations”, and also to specify
distinction between public relations and related subjects;

3) to show influence of public relations on corporate culture;

4) to consider system of internal public relations and to show how it is the main
function in management of corporate culture.

Methods of the conducted research: a descriptive method, the istoriko-
cultural urological, complex analysis.

Scientific novelty and the importance of the received results. Results of the
given thesis show the importance of such phenomenon as to public relation in a
modern society and culture, an urgency of this 6sictpopasBuBaroreiics spheres as
abroad, and in our country.

The practical importance of the received results. Materials and results of
research can be used both in practice of comprehensive establishments, and in higher
educational institutions. Materials of the given work can use at lectures and a
practical training on cultural science, marketing and information management. As
they can be applicable in a writing of abstracts and term papers.



