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PE®EPAT
AMIJIOMHOM padoThI
Bapmagep Iomasl BiaaguMupoBHbBI

Tema aumaomHoi padorbl: MHIycTpus MOJbl Kak (EHOMEH MacCOBOM
KYJIbTYPBL.

CTpykTypa IMIUIOMHOH PpadoThl: paboTa COCTOUT U3 BBEACHHS, JBYX
pa3aenoB, 3aKJIOUYCHUS, CIIMCKA UCIIOJIb30BAHHBIX MCTOYHUKOB, BKIIKOUAOIIEro Sl
VMCTOYHUK.

[Tonubrit 066EM pabOTHI — 44 CTpaHHULIBI.

AKTYaJbHOCTh DPA0OTHl 3aKIIOYACTCS B TOM, YTO HWHIYCTPHUS MOJbBI —
BOKHBIN CEKTOpP SKOHOMHUKH, TJIOOQJIBbHAS CTPYKTypa, Ha TEMy KOTOPOW Mayio
HAyYHBIX MCCIIEJOBAaHUN. DTO Ba)KHAs COCTABJISIOLIAS COBPEMEHHOIO OOLIECTBA,
MOPTOMY €€ H3y4YeHHEe HEOOXOAUMO [UJIs JIyYIIero TOHUMAHHS TMPOIECCOB,
KOTOpBIE€ B HEM IPOUCXOIAT.

O0bekT uccienoBanus — GEHOMEH UHAYCTPUU MOJIbI B TieproJ KoHIa XIX
— Havasna XXI BB.

IIpeaMer uccinenoBanus — MOJIa KaK SIBJIEHUE MAaCCOBOU KYJIbTYPHI.

Hean qunioMHON pabOTH: ONpeieJIeHUE 3aKOHOMEPHOCTEN pa3BUTHS MO/IbI
KaK (heHOMEHA MaCCOBOU KYJIbTYPHI.

OCHOBHBIEC 32/1a4M UCCJICIOBAHMS:

- BBISIBUTh HUCTOPUYECKUE TMPEINOCHUIKHA, YCIOBUSA U OCOOECHHOCTHU
MOSIBJICHUS] UHTYCTPUH MOJIbI;

- paccMOTpPeTh crenupruueckue 4YepThl UHIYCTPUM MOJbI HA Pa3IMUYHbBIX
JTanax pa3BUTHS,

- BBISIBUTH 3HAYECHUE MOJIbI B 3amaHoi KyabType B XX — XXI BB.;

- 0003HAYUTH COIMAIBHO-TICUXOJIOTUUECKHE acrekThl ¢eHomeHa fashion-
VHYCTpPUH;

- ompeaenuth (GyHkuum CMUW B MaccoBBIX KOMMYHHUKAIIUM B
Pa3BUTUU MHIYCTPUU-MOJBI.

KaroueBble ciioBa: Moaa, CTHIb, HHAYCTPUS MOJbI, MAacCOBas KyJbTypa,
MaccoBo€ O0OIleCTBO, HMCKYcCTBO, jJoM wmoxabl, CMMU, nuzaiiHep, MoJeIbHbBIN
OouzHec, OpeHI.



PEDEPAT
ABIMJIOMHAN MpanbI
Bapmagep Ianinsl Yaaasimipaynbl

Tama apliioMHaili mapubl: [HAYCTphIT MOABI SK (QeHOMEH MacaBai
KYJbTYPBI.

CTpyKTypa ABLIIUVIOMHANH Npanbl: mparna CKiIaJaeiia 3 YBSA3EHHS, TBYX
paznzenay, 3aKJII0UdHHS, CIICY BBHIKAPBICTAHBIX KPBIHILL, 5Kl YKiI04ae 51 KpbIHIILY.

[Toyuer a6'ém mparisl — 44 cTapoHKI.

AKTyaJIbHACHb NPpanbl CKIajaena ¥ ThIM, IITO 1HAYCTPBIS MOJABI — I3Ta
BaXKHBI CEKTap IKaHOMIKI, Ii1adajabHasi CTPYKTYpa, Ha TAOMY SIKOM Majia HAaByKOBBIX
nacienaBaHHsy. ['9Ta BakHas yacTKa cydacHara rpamajiCTBa, Tamy sie¢ BBIByUSHHE
HeaOXo/Ha JJIs JIeTIara pa3yMeHHs mpatpcay, sKis ¥ iM ai0bIBaroNla.

AO'eKT nacjenaBanHs — GEHOMEH 1HAYCTPbIl MOJBI ¥ TIephlsa Kanma XIX —
nayarky XXI cTcCT.

IIpaagmer pacJjiefaBaHHsI — MOJIA SIK 3'1Ba MacaBail KyJbTYpHI.
MbsTta aAbIJIOMHAW Npanbl: BbI3HAYDHHE 3aKaHaAMEpHAcIed pas3Billllsd

MOJIbI SIK peHOMEHa MacaBail KyJIbTYpHI.

ACHOVHBIS 3a/1a4bl 1ac/ielaBaHHS .

- BBISBIIb TICTapbIYHBIS TEPATYyMOBBI, YMOBBI 1 acaOiBacil 3'sSyJeHHS
THTyCTPbI1 MO/IbI;

- pasriemsens ChenblQigHbIs PHICHI 1HAYCTPHII MOJBI Ha PO3HBIX AdTarax
pa3BIIILIS;

- BBIABILb 3HAUAHHE MOJIBI ¥ 3aX0AHAN KynbTyphl ¥ XX — XXI cTCT.;

- Ta3HAYBIb CallbIsJIbHA-TICIXaJIariyHblsl acmnekThl (peHomeHa fashion-
1HTyCTPHIi;

- BbI3HaubIb (yHKIBI CMI 1 MacaBbIX KaMyHIKAIbIM y pa3Billlll 1HAYCTPHI
MOJIBI.

KawuaBbisi €J10BBI: MOJa, CThUIb, IHAYCTPBIS MOJBI, MacaBasi KyJbTypa,
MacaBae rpamMajcTBa, MacTaiTBa, 7oM Mojael, CMI, nei3aitHep, MaadIbHBI O13HAC,
OpaHI.



ABSTRACT
Of thesis
Varshaver Polina

Thesis: The fashion industry as a phenomenon of mass culture.

The structure of the thesis: the work consists of an introduction, two
chapters, conclusion, list of sources used, including 51 source.

Total work — 44 pages.

Significance of this research lies in the fact that the fashion industry — an
important sector of the economy, the global structure, on which little research. This
IS an important component of modern society, its study is necessary to better
understand the processes that take place in it.

Object of study — the phenomenon of the fashion industry during the late
XIX —early XXI centuries.

Subject of research — fashion as a phenomenon of mass culture/

Aim of thesis: defining patterns of development of fashion as a phenomenon
of mass culture,

The main research goals are:

- identify the historical background, conditions and features the appearance
of the fashion industry;

- consider the specific features of the fashion industry at various stages of
development;

- identify the meaning of fashion in Western culture in the XX — XXI
centuries;

- to identify the socio-psychological aspects of the phenomenon of fashion-
industry;

- identify the functions of media and mass communications in the
development of industry-fashion.

Keywords: fashion, style, fashion, popular culture, mass society, art, fashion
house, designer ,model business, brand name.



