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PE®EPAT

Ob6beM — 68 crtpanun. B npannoit pabote mpucytcTByeT 8 nuarpamMm, B
oubnmuorpaduueckoM criucke 41 mo3urus.

KiroueBble ci10Ba: OHOMAacTHKa, UMs COOCTBEHHOE, JprOHUM, OpeH[,
HOMMHALIMA, MOTHB HOMHUHAIMM, BHYTpPEHHSS (opMa, CTPYKTYpHBIM THII
HOMHUHAIlMU Mara3uHoOB.

O0bekTOM WuCCienoBaHHs B padOTe SABISIOTCS Ha3BaHHMS TOPrOBBIX
OpEeIIpUITHI, & UMEHHO HaUMEHOBaHUS MarasMHoOB OAEKIbl U 00yBU r.MHHCKa;
npeAMeTOM — HUX s3bIKOBas (opMa M TIpamMMaTHuecKas CTPYKTypa, a TaKxke
MOTHBBI HOMUHAIIMU B IaHHOM cdepe.

Heab nunnomMHOW paboOTbl — YCTAHOBUTH CTPYKTYPHO-TpaMMaTHUYECKUE
0COOEHHOCTH, a TaKK€ OCOOCHHOCTH MOTHBOB HOMHHAIIMM B OOJIACTH Ha3BaHUM
Mara3suHOB OJEKIbl U OOYBH.

MarepuajioMm U1 JaHHOTO MCCIECJOBAaHUS INOCIYKWJIA HAaWMEHOBAaHHUS
Mara3uHOB OJEX]bl U 00yBU I'.MMHCKa; UCTOYHHUKOM MaTepHajla — UX CAUTHl B
cetu MHTEepHeT, conepxkaliue MOAPOOHYI0 MH(POPMALUIO O PA3IUYHBIX CEPUSLX
NPOJAYKIMA W KOHKPETHBIX TOBapax. B pabore mpoanamusupoBaHo okoiyio 240
HOMMHALIAM.

IIpakTH4Yeckasi 3HAYUMOCTB JJAHHOTO JUIUIOMHOI'O HCCIEA0BAHUS COCTOUT B
TOM, YTO COOpaHHBIA B HEM MAaTE€pUal U €ro MHTEPIIPETAIUS IPUMEHUMBI:

a) B TEOpUU U MPAKTUKE HEMMUHTa — KaK B 00J1aCTH HAMMEHOBAHUI OJIEXK bl U
00yBH, TaK U CMEXHBIX 00JIACTSAX HOMHUHAIIHH;

0) B JaJbHEHWIIMX HM3BICKAHUAX [0 TEOPUM OHOMACTUKM — B KauecTBe
UCCIIEIOBaHMsI, TPEACTABISAIONIEIO CIOXKHBIA W JAMHAMUYHBIA  (pparMeHt
OHOMAaCTUYECKOTO MPOCTPAHCTBA, OTPAXKAIOIIMKA Kak oOIlIue 3aKOHOMEPHOCTH
CJIIOBECHBIX TOBAPHBIX 3HAKOB, TAK M CIIEHU(PUKY UMEHYEMOW MPeAMETHOU chepsl
(Ha3BaHUS OJEXKIbl U OOYBHM), a TaKKe HAIMOHAIbHO-KYJIBTYPHYIO CHEHU(pUKY
HeiimuHra B PecriyOnmke benapych;

B) B Ipoliecce Mpeno/iaBaHusi By30BCKMX KYpPCOB IO OHOMAcTHKE, peKiame,
MapKETUHTY JIJIsl Pa3IUYHbIX CHEHUAIBbHOCTEH, UMEIOUMX MPEIMETOM H3YYCHUS
MpOLIeCChl UHANBUIYATU3UPYIOLIEH HOMUHAIUY.



SUMMARY

A workload is 68 pages. 8 charts and 41 bibliographic literature sources are
presented in this work.

Keywords: onomastics, proper name, ergony, brand, nomination, motive of
the nomination, internal form, structural type of the nomination of shops.

The object of research in this work is titles of commercial enterprises,
specifically (namely) titles of clothing stores and shoe shops in Minsk. The
subject of study in this work is their linguistic form and grammatical structure, as
well as nomination motives in this sphere.

The aim of the thesis is to establish structural and grammatical peculiar
properties and motives features of nomination in category of clothing stores and
shoe shops titles.

As the material for this research names most often met in Minsk the names of
clothing stores and footwear served; material — their sites on the Internet
containing detailed information on various series of production and concrete
goods. In the work about 240 nominations are analysed.

The practical significance of this thesis is that collected material and its
interpretation are applicable:

a) in theory and practice of naming in the sphere of names of clothing and
footwear and in related fields nomination;

b) in further investigations on the theory of onomastics as researching,
represening a complex and dynamic fragment onomastic space, reflecting both
general patterns of verbal trademarks and specificity called objective sphere
(clothes and shoes titles), as well as cultural identity of naming in Belarus;

) in teaching university courses on onomastics, advertising, marketing for
various specialties, with the subject of study processes individualizing nomination.



