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PE®EPAT

TkaueBa Enena Ounerosna
IIpobJsiema nepeBona Ha3BaHUil 3apy0eKHBIX OPEeHI0B
HA KUTANCKUH A3BIK

KiroueBble cjioBa: OpeHna, Ha3BaHuME OpeHJa, NEPEeBOA, KHUTAWCKUN S3bIK,
AQHTIIMUCKUAN  SI3BIK, PYCCKHM S3BIK, O€JIOpyCCKHME OpeHIbl, CrocoObl IMepeBoaa,
TpeOOBaHMUS.

Heabs wucciegoBanusi — (GopMUPOBaHME OCHOBHBIX TpPEOOBAaHUI K NEPEBOLY
Ha3BaHUN OpEHIOB C AHIVIMKWCKOTO M PYCCKOTO SA3BIKOB Ha KUTAHCKHM, a TaKxKe
IPUMEHEHUE CUCTEMbI 3THX TpPEOOBAHMI HA NpPAKTUKE NJis MEpeBOJa Ha3BAHMIA
NOMYJSIPHBIX Oenopycckux OpeHaoB 10 kaTeropuil NpoAyKIUK.

Metoabl wucciaenoBanus. B paboTre HCHONB3YIOTCA CIEAYIOUIME METOJBI:
u3ydeHue MU oOO0OIleHHEe MHUPOBOW NPAKTUKH, MOJEIMPOBAHUE, KilacCUPHUKaLus,
aHKETUpOBaHUE, pediekcus.

IMosryyeHHble pe3yJabTaTbl W HMX HOBHM3Ha. [IpoOiiema mnepeBoja Ha3BaHUU
OpEHIOB Ha KHUTAMCKUMU #A3BIK HMMEET OYE€Hb HU3KYIO CTENEHb H3YyYEHHOCTH B
OTEYECTBEHHOM TEOPUU U MpaKTUKE nepeBoja. B naHHoI paboTe Ha OCHOBE U3YUYEHUS
3apyOeKHOW TMPaKTUKU T[epeBOoJila Ha3BaHWUW OpEHJIOB Ha KUTAWCKUU  SI3BIK
chopMUpOBaHbl OCHOBHBIE TpeOOBaHUS K TMEpeBOAY Ha3BaHui OpeHgoB. B
MPaKTUYECKON YacTh CUCTEMa TpeOOBaHUI NMPUMEHSETCS Ha MPAKTUKE JJI1 IEPEeBOIa
16 HazBaHUil nomyspHBIX Oenopycckux OpeHoB 10 kaTeropuii npoAyKIUY.

PexoMeHganum 1o MCnoJib30BaHMIO. Pe3ynbTaTsl JTaHHOTO MCCIEI0BAHUS MOTYT
ObITh HCIIOJIb30BaHbl B JIaJIbHEWIIEM W3yYEHHHM MpOOJIEeMbl IMEepeBOAa Ha3BaHUU
OpEHJIOB C PYCCKOTO M aHIIIUMCKOTO SI3BIKOB Ha KUTAWCKHUH, a TAK)K€ MapKETOJIOTaMH,
IJIAHUPYIOLIMMH BBIBOJI CBOMX KOMIIAHWUM HAa KUTAWCKUN PHIHOK.

OobJs1acTb NPUMEHEHHUsI: COBPEMEHHBIM KHMTAUCKUM SI3bIK, TEOpHUS M IIPAKTHKA
nepeBojia, MapKETHHT, 00I1ee SI3bIKO3HAHUE, KYJIBTYPOJIOTHSI.
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TkauoBa AjieHa AJierayHa
IIpabdnema nepakiaay Ha3Bay 3aMe:KHbIX OpIHaAy
HA KITalCKyI0 MOBY

KirouaBbisi CJI0BBI: Op3H, HAa3Ba Op3H/IA,MIepakiaj, KiTaiicKkas MOBa, aHTIIIHCKas
MOBa, pycKasi MOBa, Oenapyckist OpaH/IbI, criocadbl epakiiay, marpabaBaHHI.

Mbra naciaenaBanHs — (apmipaBaHHE aCHOYHBIX mMaTpaOaBaHHSY Ja Mepakiagy
Ha3Bay OpoHIay C aHTIiCKal 1 pycKail MOy Ha KITalCKYl0, a TaKCaMa BBIKAPHICTAHHE
CICTAMBI IITHIX NaTpabaBaHHAY JJIs Iepakiaay Ha3Bay BSAOMBIX Oelapyckix OpaHaay
10 kararopbiii MpagyKIIbIi.

Meraabl agacjeqaBaHHs.Y JBIIUIOMHAW Ipanbl BBIKAPBICTOYBAKOIA METaabl
BBIBYUSHHSI 1 alarynbBaHHS CyCBETHAW MpPaKThIKI, MaJdJsBaHHE, Kiaci(ikaupld,
aHKeTaBaHHE, padiekcis.

ATpbiMaHbIsl BbIHiKI i ix HaBi3Ha. [Ipabnema mepakiany Ha3Bay OpsHIay Ha
KITaiCKYI0 MOBY 3HaxXOA3III[a Ha BEJIbMI HI3Kall CTyINEH1 pacnpaioyki ¥ alublHHAN
rajiHe TI0pbIl 1 MPaKThIKI Mepakianxy. Y AaA3eHail mpaibl Ha ACHOBE BBIBYUIHHS
3aMe)KHara BOIIBITY Iepakiiafay Ha3zBay OpsHAAYy Ha KITAWCKYI0 MOBY BBISYJICHBI
acHOYHbIS aTpabaBaHHI J1a Iepakiaay Ha3Bay OpaHAay. Y mpakTblyHAW 4acTIbl IITas
cicTamMa Tmarpab0aBaHHSY BbIKapbICTOYBaelllla ISl Tepakiagy Ha3Bay BsIJIOMBIX
oenapyckix Opsuaay 10 kararopblii MpaayKIibIi.

Pakamenaanbli na BbIkapbIcTaHHI. BBIHIKI Agaa3eHara gaciefaBaHHs MOTYIb
BBIKAPHICTOYBAIIA ¥ JajJelIbIM BBIBYUSHHI MpalieMbl Nepakiaay Ha3Bay OpaHaay 3
pyCKaii 1 aHmiiickaii MOBBI Ha KITalCKYl0, @ TaKcama MapKeToJiaraMi KaMIlaHii, sKisii
MKHYIII[a BBIACIII HAa KITAMCKI PhIHAK.

l'ajina BBIKAPBICTAHHS: CyyacHas KITalickas MOBa, TI0pbIA 1 IMpakKThIKa
MEPEKIIaay, MApKETHIHT, aryJbHA€ MOBA3HAYCTBA, KYJIbTYpa3HayCTBa.



SUMMARY

Tkachova Alena Alehauna
The Problem of Brand Name Translation into the Chinese Language

Key words: brand, brand name, translation, the Chinese language, the Russian
language, the English language, Belarusian brands, translation methods, requirements.

The purpose of the research is toform the general requirements for English and
Russian brand name translation in China and use the system of the requirements to
translate the names of 16 popular Belarusian brands of ten product categories.

Research methods. The research involves such methods as global practice study
and generalization, modeling, classification, survey, reflection.

The obtained results in terms of novelty. The problem of Western brand name
translation into Chinese has a very little research in Belarusian translation study. The
materials of former overseas research works on brand name translation in China are
used in this thesis to form general requirements for brand name translation and use
them to translate the names of 16 popular Belarusian brands of ten product categories.

Recommendations for use. The results of this study can be used in the further
research of English and Russian brand name translation into Chinese, and also by
marketing companies specializing on the Chinese market.

Scope of use: the Chinese language study, translation theory and practice,
marketing, general linguistics, culture studies.



