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PE®EPAT

Cyma Anacracus ['eHHagbpeBHA
Oco0eHHOCTH TIepeBO/Ia aHTJIOSI3BITHOTO PEKIAMHOTO TEKCTA Ha PYCCKHM S3BIK

Junnomuas pabora: 48 crpanui, 2 pucyHka, | mpuioxenue, 59
HUCTOYHUKOB.

KmoueBsie croBa: PEKJIAMA, PEKJIAMHBIN TEKCT, ITEPEBO/I,
CTUJIIMCTUYECKHUE CPEJCTBA, I[NEPEBOJYECKHE
TPAHCO®OPMAILINN.

AKTyallbHOCTh HCCIIeIOBaHUs. Pa3BUTHE PEKIAMHOW JIESITEILHOCTH CTajlo
OJHUM W3 SBIICHUW COIMOKYJIbTYPHOM JEHCTBUTEIBLHOCTH  IIOCIIEAHETO
necstunetvs. CHEKTp  A3bIKOBBIX BO3MOXKHOCTEM UM PEUEBBIX METOJIUK
BO3JACUCTBUSA Ha AayAUTOPHUI0, KOTOPBIE MOTYT NPUMEHSTBCS B pEKiIaMe,
Ype3BbIYAHO IMMHUPOK. B CBSI3M C 3TUM  1Ee’IecooOpa3HO  H3Yy4yeHUE
KOMMYHHKATUBHBIX, JIMHTBUCTUYECKUX, CTUJIMCTUYECKUX U JIPYTUX
O0COOEHHOCTEW aHTJIOA3BIUYHBIX PEKIAMHBIX TEKCTOB, a TaKXe€ OCOOCHHOCTEH WX
nepeBoja.

Obvexm uccne0o6anus: aHTIOA3BIYHBIE TEKCTHI KYpPHAIbHOM, Ta3eTHONW U
UHTEPHET-PEKIIAMBI.

L]env uccneoosanus: BHISIBICHHUE S3BIKOBBIX OCOOCHHOCTEHN aHTJIOS3BIYHBIX
PEKIIAMHBIX TEKCTOB M CIIEIU(PUKH MX ITEPEBOJIa HA PYCCKHUM S3bBIK.

Memoowbl uccneoosanus: aHalvu3 U CUHTE3, ONMUCATEIbHO-aHATIUTUYECKUN
METOJ, CPABHUTEIBbHO-CONOCTABUTEIbHBIA METO/I.

Bcero nis ananuza 6pu10 0TOOpaHO 53 aHTJIOS3BIUHBIX PEKJIAMHBIX TEKCTA.
B xome paGoTel OBLIM OMHCAaHBI OCOOCHHOCTH AaHTJIOS3BIYHBIX PEKIAMHBIX
TEKCTOB, BBISIBIICHBI MPUEMBI, UCMOJIb3YEMbIE MPU UX MEPEBOJIE C AHTIIUKUCKOTO
S3bIKa HA PYCCKHUH, BBIMOJHEH MEPEBOJ AHTJIOSA3BIUHBIX PEKIAMHBIX TEKCTOB U
cenaH MoAPOOHBIN MEPEBOUCCKU KOMMEHTAPUI K HUM.

llpakmuueckas 3nauumocms padomul: TOTYUYEHHBIE pE3yJIbTaTbl MOTYT
OBITh WCIIOJB30BaHbl B paMKax KypCOB TE€OPUU M MPAKTUKHU IEPEeBOJA, MPHU
MOATOTOBKE MAaTEPHAJIOB JIJIsl CIIEIIKYPCOB, a TAKXKE MPHU 00YUYCHHUH CIIEIIHATINCTOB
B 00JIaCTH MEpEeBOIA.
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Diploma thesis: 48 pages, 2 illustrations, 1 appendix, 59 sources used.
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translational transformations

The relevance of the research: The development of advertising has become
one of the socio-cultural phenomena of the last decade. The range of linguistic
devices and communication techniques employed in advertising to produce an
intended impact on the target group is extremely broad. This demands in-depth
study of communicative, linguistic, stylistic and other features of English advertising
texts, as well as the peculiarities of their translation.

The object of the work is English advertising texts published in magazines,
newspapers and on the Internet.

The goal of the study is to identify the linguistic features of English
advertising texts and the peculiarities of their translation from English into Russian.

Methods used: analysis, synthesis, analytical description, comparison and
contrast.

The total number of advertisements selected for the research is 53. The study
describes the peculiarities of the advertising texts, the devices used to translate them
from English into Russian. The practical part presents a sample translation of
English advertisements into Russian and provides detailed comments on the
translation techniques used.

The results obtained can be used in the preparation of course materials on
translation theory and practice as well as in the professional training of translators.
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