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Pedepar qumomuo# paboTh

PaGora BKkIIOWaeT BBEIEHUE, TPU  IJaBbl, 3aKIIOYEHHE,  CIHCOK
UCIIOJIb30BaHHBIX HCTOYHUKOB, MaTepuajbl HCCIEAOBaHUsA, NpuioxkeHus. O0bem
TUTIIOMHON paboThl — 58 crpanuil. KonmmyecTBo MCOMB30BaHHBIX HCTOYHUKOB — 43
HAY4YHBIX U 23 MaTepuasa UCCIeI0BAHUS, TPUIOKEHUHN — 2.

KimoueBsie  cnmoBa: [IEHATHASA  PEKJIAMA, OTEYECTBEHHAA
PEKJIAMA, PEKJIAMA B ITPECCE, PEIHOK PEKJIAMBI, PBIHOK ITEUATHOI
PEKJIAMBI, TPAJIMIIUM BEJOPYCCKOW PEKJIAMBI, TIEUATHAS
PEKJIAMA XIX — XXBB., COBETCKAA IITEHATHAS PEKIIAMA, JIEJIOBAA
OBCTAHOBKA HA PBIHKE ITEYATHOM PEKJIAMBI, BY IYIIIEE PEKJIAMBI
B ITPECCE, IIEPCITEKTHBBI ITEYATHOM PEKJIAMBI.

OObekTuccaeoBaHusT — pekilaMa B oTedecTBeHHOM mpecce.llpeamer
VCCJIEIOBAHUS — TPAIULIMH, JEJI0Basi 0OCTaHOBKA M NEPCHEKTUBBI PA3BUTHS PEKIIAMBI
B MedaTHbIX u3naHusx benapycu. lLlenp wuccrnenoBanus — onucaTh TpaaHLMH
OTEYECTBEHHOM I€YaTHOW peKjIambl, MPOAHAIU3UPOBATh JEIOBYI0 OOCTAaHOBKY Ha
PBIHKE PEKJIaMBbI B IIPECCE, ONPEACIIUTH MEPCIEKTUBbI Pa3BUTUS PEKIAMHOIO PBhIHKA
neyaTt B benapycu.

Meronbl  HCClIEOBaHUS —  CUCTEMHO-THIIOJOTMYECKUW,  CTPYKTYpPHO-
(yHKUIHMOHATBHBIA, KOMITAPATUBHBIN.

Hccnenoanue mokasano, 4TO CBOMM CTAHOBJIEHHMEM COBPEMEHHAs IedaTHas
peknama oOs3aHa XIX — XXBekam. M3yueHue pbIHKA MO3BOJIAIO OTMETHTH, UYTO
reyaTHasi pekjlaMa IMPUTECHAETCS CO CTOPHBI TEIEBHUIAEHUS M HWHTEpHETA.
HccnenoBanue caenano BO3MOXKHBIM - ONPENEIUTh IPABUIIBHBIM IyTh PpPa3BUTHUSA
NEYaTHOM peKJIaMbl: HETIPEPHIBHOE COBEPIICHCTBOBAHUE NOJO0OHOM HHPOpMAIIK KaK
B II€YaTHOM, TaK U B DJIEKTPOHHOW BEpCUAX M3JaHMs. Pe3ynbTaTel MpPOBEIEHHOTO
UCCJIEIOBAHMUSI HOBBI W TPEJCTABISAIOT 3HAYMMOCTh, TaK Kak Tema JIUIIJIOMHOU
paboThI peIKO aHAIM3UPYETCA. AKTYyaJllbHOCTb TAHHOTO MCCJIEI0BaHUs 00yCIIOBIEHA
HECTAOWJIbHBIM TOJIO)KEHHEM COBPEMEHHOW TI€YaTHOM peKiIamMbl B  YCIOBHSX
KOHKYPEHLIMM CO CTOPOHBI TEJEBHJEHUS M HHTepHeTa. JlaHHas paboTra 3HadynMa,
NOTOMY YTO MMEHHO ceHyac OTMEYAaeTCsl MEPEJOMHBIA MOMEHT B PAa3BUTHUU PbIHKA
neyaTd, W HEMAJOBA)KHO B TAKOE BpPEMs OLEHUTh OTEYECTBEHHYIO pEKJIamy,
BBIJICINTh TEHACHUMM pPEKJIamMbl B IE€YATHBIX IEPUOJWYECKHX  H3JAHUSX.
HccnenoBanre uMeeT MPAKTHUYECKYIO0 3HAYMMOCTh JJii PaOOTHUKOB PEKJIAMHBIX
OTJIEJIOB COBPEMEHHBIX MEYATHBIX OTEYECTBEHHBIX U3/IaHUM.



Padepar npimmomuaii mpaibl

Ilpama ckmagaenma 3 YBOA3IHAY, TPOX TIUay, 3aKIIOUdHHS, CIIICY
BBIKAPBICTAHBIX KPBIHII, CIICY MaT3pbisuiay JaciefaBaHHs 1 jgagatrkay. A6'€ém
JpIIOMHAN mpanel — 58 craponak. Konbkacip BBIKaphICTaHBIX KpbIHIL — 43
HABYKOBBIS 1 23 MaTAPBISUTBI TacieaBaHHsA, 2 JajaaTKi.

Kmouasbiss cinoss: JJPYKABAHAS POKJIAMA, AWYBIHHAS PDOKIIAMA,
POKJIAMA V TIP3CE, PHIHAK POKJIAMBI, PHIHAK JIPYKABAHAMU
POKJIAMBI, TPAJIBILIBII BEJAPYCKAN PAKJIAMBI, JIPYKABAHAS
POKIIAMA XIX - XX CTCT., CABELIKAS JPYKABAHAA P3OKIIAMA,
JI3EJIABASIT ABCTAHOYKA HA PBIHKY JPYKABAHAU POKJIAMBI,
BYJYUBIHS POKJIAMBI V TIPOCE, IIEPCIIEKTBHIBBI JIPYKABAHAMU
POKJIAMBL

AO'ekT pacnegaBaHHS — paIkKjIaMa Y alublHHaW mnpace. [lpanmernacienaBaHHs -
TpajabIlbIi, n3enaBasiabCcTaHOYKa 1MIepPCIEKTHIBBIPA3BILLISPIKIAMBI
VapykaBaHbIXBbIIaHHSIX bemapyci.Mata jgacnenaBaHHs — amicallb  TPaJbIIbIi
allublHHAW JpyKaBaHail pAKJIaMbl, MpaaHali3aBallb J[3€J1aByl0 a0CTaHOYKY Ha PBIHKY
PAKIIaMBbl y pace, BBI3HAYBIIIb MEePCIEKTHIBBI pasBiIIs
pAKJIaMHara pelHKy IpyKy ¥ benapyci.

MertaapinacinegaBaHHs — CICTAMHA-ThITIAJIAT1YHBI, CTPYKTYpHa-

(GYHKIBITHATBHBI, KAMIIAPATHIYHBI.
JlacnenaBaHHe makasania, IITO CBalM CTaHAYJEHHEMCy4YacHas JApyKaBaHas paKiama
abassizanas XIX — XX crarogmzsm. BelByusHHE phIHKY Aa3BOJjIiiIa aa3HAYbIIb, IITO
JIpyKaBaHas pakjama Yirickaenma 3 Ooky Tane0ayaHHs 1 1HTIpHOITA. [lacienaBanHe
3pabija MardyeIMbIM BBI3HAUBIIh MPABLIBHBI MUISX Pa3BIII ApyKaBaHAW pPIKIAMBI:
OecrieparnblHHAE ynackaHaleHHe MajoOHal 1H(apmalbll K y JpyKaBaHaud, Tak 1 ¥
AJICKTPOHHAW BepCisiXx BbIJAaHHS. BBIHIKI TpaBen3eHara JaciefaBaHHS HOBBISA 1
3HAUHBIS, TaMy IITO TA3Ma JBIMUIOMHAN Mpalbl p3JiKa aHajizyenua. AKTyalbHACIb
Jaa3eHara jgaciienaBaHHs aOyMoyyieHa HeCTaOUIbHBIM CTAHOBIIIYAM CydacHai
JIpyKaBaHail piIKjamMbl Ba YMOBaX KaHKYpAHIIbII 3 OOKy TanebadaHHs 1 IHTIPHOTA.
Jlag3enas mpama 3HaYHasg, TamMy IITO MEHaBiTa INEp aJ3HAdYaciia NepPaOMHBI
MOMAHT Yy pa3Billlll PhIHKY JPYKYy, 1 HeMajaBakHa ¥ Takl yac alaHilb alybIHHYIO
PAKJIaMy, BBUTYYBIIb TOHADHIIBI PIKJIAMBI ¥ IPYKABaHBIX MEPBISABIYHBIX BBITAHHSX.
JlacnenaBanHe mMae MPAKTHIYHYIO 3HAYHACIH IS PaOOTHIKAY PIKIAMHBIX ajj3ennay
CY4YacCHBIX JpyKaBaHbIX alYbIHHBIX BBIJIAHHSY.



Abstract diploma work

The work includes an introduction, three chapters, conclusion, bibliography,
materials research, applications. The total volume of the thesis — 58 pages. Number of
sources used — 43 and 23 scientific material research, applications — 2.

Keywords: PRINT ADVERTISEMENT, DOMESTICADVERTISING,
ADVERTISING IN THE PRESS, ADVERTISING MARKET, MARKET PRINT
ADVERTISING, TRADITIONS OF THE BELARUSIAN ADVERTISING, PRINT
ADVERTISING XIX — XX CENTURIES, SOVIET PRINT ADVERTISING,
BUSINESSENVIRONMENTIN THE MARKETPRINT ADVERTISING, THE
FUTURE OF ADVERTISING IN THE PRESS, THE FUTURE OFPRINT
ADVERTISING.

Obiject of research — advertising in the national press. Subject of research- the

traditions, business conditionsand prospectsof development of advertisingin print
mediain Belarus.The purpose of research — describe traditions of national print
advertising, analyze business conditions in the advertising market in the press, to
determine the prospects of development of the print advertising market in Belarus.
Research methods — systematic-typological, structural-functional, comparative.
The study showed  thatits  formationmodernprint  adsobligedXIX -
XXcenturies.Market research allowed to note that print advertising is oppressed with
the reversal of television and the internet. The study made it possible to determine the
correct path of development of print advertising: continuous improvement of such
information in both printed and electronic versions of the publication. Results of the
study are new and represent significance as the subject of the thesis is seldom
analyzed. The relevance of this study is due to the precarious situation of modern
print advertising in the face of competition from television and the internet. This
workis significantbecauseit is nowmarkeda turning pointin thedevelopment of
theprinting market, andis importantat this timeto estimatethe domesticadvertisingto
highlight trendsof advertising in printedperiodicals.The study haspractical
significancefor ~ workersadvertising  departments  ofmodern  printingnational
publications.



