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Pegepar

Junnomuas pabota «Pekiiama B KOHTEKCTE T'a3eTHOTO HOMEpa: OT UCTOPHH K
COBPEMEHHOCTH» COCTOUT U3 65 CTp., KOJTMYECTBO UCIIOIb30BAHHBIX HCTOYHUKOB — 53
Kniouesvie cnosa — cpedcmea maccosoil unghopmayuu, pekiama, KOHMeKCcm, ea3emHblil

HoMmep, maccoeas casema, 360JII0YUA, ceEHe3UC, KOHMEHM, memMamuKka, npo@zewzamuxa

O0bekTOM HMCCIEeAOBAaHUS SBISIETCS pEKJIaMa B KOHTEKCTE TIa3eTHOro
HOMEpA.

IIpenmer uccieqoBaHuss — OCOOCHHOCTH Pa3BUTHS Ta3€THOW pEKIIAMBI,
cneruuka ee TpaHchopMmanmd BO BTOpoM TmojoBuHE XX B.,, a TaKke
TUTIOJIOTUYECKNE YEpPThl E€BPOIEUCKOM M OTEYECTBEHHOM Ta3€THOW pEKJIaMBbl,
COBPEMEHHBIE TEHICHIINH €€ YBOJIIOLINH.

Heap wnccmenoBaHuss — NPOCIECAUTH OCHOBHBIE HMCTOPUYECKHE OTAIlbl
pPa3BUTHA PEKIIAMBI B KOHTEKCTE T'a3€THOTO HOMEpPA Ha IIPUMEPE €BPOICUCKUX U
oreuecTBeHHbIX CMU.

OCHOBHBIE ~ METOABI  HCCIECIOBAHUS —  CHCTEMHO-UCTOPHYECKHUU,
AHAJIMTUYECKUM, CDABHUTEIIbHBIN.

Hayuynassi HoBU3Ha JuIUIoMHOM pabotel. Hactosimas pabGora —
KOMILJIEKCHOE UCCIIEOBAaHUE MIPOLIECCA CTAHOBIIEHHUS, PA3BUTHUS U TpaHC(hOpMaIuu
ra3eTHOM peKJiaMbl B 3apyO€XHBIX M OTEYECTBEHHBIX CpPEICTBAX MAacCOBOMU
uH(popmanuu. BrnepBbie uccienoBaHa THUIOJOTMYECKas MOJENb 3apyOeKHOU u
OTEUYECTBEHHOW Ta3eTHOW pEKJIAaMbl, €€ THIIOJOTHUYECKUE XapaKTEepUCTUKUA U
OCOOEHHOCTH.

Teoperuyeckass M NpPaKTHYeCKass 3HAYUMOCTBH JHUIUIOMHON pabOThI
3aKJII0YaeTcsl B TOM, YTO cOOpaHHbIE, 0OOOOILEHHbIE U CHUCTEMAaTU3UPOBAHHBIE B
XOJI€ UCCIIEIOBAHMS MaTEPHUabl MTO3BOJIAIOT YTOYHNUTHh HAyYHBIE MPEICTABICHUS O
IpollecCe  CTAHOBJIEHUS, pPa3BUTHS U TpaHchopmanuu 3apyOexHOW U
OTEUYECTBEHHOM Tra3eTHOM pekiiaMmbl. Kpome TOro, aHamns3 ycnexoB M IPOCUYETOB
ra3eTHOM pEKJIaMbl, KOTOpas B HACTOSIIEE BpEMS HAXOOUTCA Ha TpaHU
MCUYE3HOBEHUS, MOKET CIIYKUTh IPUMEPOM JJIsI MACCOBOM IEYATH APYTUX CTPAH, B
TOM uucie bemapycu.

IIpakTHYeckass 3HAYUMOCTb HACTOSIIIEH paOOThl 3aKIOYAETCS B TOM, UTO
ee MaTepualibl, aHaJIu3 W BBIBOABI MOTYT OBITh MCIOJB30BaHbl B XOJE
NpernojlaBaHusi y4eOHbIX KYpCOB IO HMCTOPUU 3apyOeKHOW KYPHATUCTUKUA U
COBPEMEHHOU 3apyOeKHOM >KYpPHAIMCTHKHU, a TAKXKE CIELKYPCOB, MOCBSIIEHHbBIX
CMMU. Pe3ynbrarsl pabOThl MOTYT HAaWTH MPUMEHEHUE MPU HAMMCAHUM HAYYHBIX
TPYJOB IO HCTOPUM 3apyOEKHOW M OTEUECTBEHHOW Me4YaTH W MEXKIyHapOJTHOU
KYPHAJIUCTHKE.



Padepar

JpimmomHas mpana «Paknama ¥ KaHTIKCIIE ra3eTHara Hymapa: aj ricTophli
Jla CydacHacIl» CKIaaaerniia 3 65 ctap., KOJIbKaclh CKapbICTAHBIX KPBIHII — 53
aJ31HKI
Knrouaswis cnoswvi — cpooki macasaii ingpapmaywii, paxnama, KAaHMIKCM,
2a3emmubl Hymap, Macasas 2a3ema, 26antoybls, 2eHe3ic, KAHMIHM, MIMAMbIKA,
npaobiemamuolka

AO'exkTaM JfacnenaBaHHsl 3'ayisiena pakiaMa Y KaHTIKCIE Ta3eTHara
HyMapa.

[Ipanmer pacinenaBaHHs — acaOJiBacil pasBilllsl Tra3eTHall pHIKIAMBI,
cnenpiika sie TpanchapMmaiibli ¥ apyroi najoe XX y., a Takcama ThIaJIariyHbIs
pBICHl eypamneiickaid 1 alluyblHHAM Ta3eTHAl pAKIAMBbl, Cy4YaCHbIS TAHIPHIBI si€
HBAJTIOIIBII.

Mbra nacnenaBaHHs — Mpacayblilb ACHOYHBIS TICTAPhIUHbISA ATAIbl Pa3BILIs
PAKJIaMBbl ¥ KaHTAKCIE ra3eTHara HymMapa Ha IpbIKJIaJ3e eypaneickix 1 alublHHBIX
CML

ACHOVHBISI MeTajbl Jaclie/laBaHHs — CICTAIMHA-TICTAPbIUHbI, aHAJITHIYHBI,
napayHasabHBbI.

HapyxkoBasi HaBi3Ha AbIMIIOMHAM mipainel. CanpayaHas npaia — KOMIUIEKCHAe
JacielaBaHHe TIpalpCy CTaHayJleHHs, pasBilusg 1 TpaHchapMaibli ra3eTHau
pPAKJIaMBbl ¥ 3aMEXHBIX 1 alYbIHHBIX CpPOJIKaX MacaBail 1H(papmallpli. Y EpIIbIHIO
JacieaBaHa ThiNajariyHas Majdib 3aMeKHal 1 ailublHHAN ra3eTHall pIKJIaMbl, sie
ThINANATIYHBISL XapaKTapbhICTHIKI 1 aca0iBacIil.

TrapaThIuHast 1 MpaKThIYHAS 3HAYHACI[H JBIIJIOMHAN Mpalpl 3aKitodaenua y
TBIM, IITO caOpaHbls, adaryJbHEHBIS 1 CICTAIMAThI3aBaHBISA Naa4yac JaciieIaBaHHS
MaTAPbIIbl  1a3BAJSIONb  YJAKJIAOHIIb HABYKOBBIA VAVJIEHHI Mpa Mpausc
CTaHayJeHHs, pa3Billlg 1 TpaHchapMalblli 3aMexXHall 1 aillublHHAM razeTHai
poKIaMbl. ANpod Taro, aHaji3 mocrexay 1 mpajikay razeTHail pakiambl, sikas ¥
Hall 4yac 3Haxo/31lla Ha rpaHl 3HIKHEHHS, MOKa CIYXBbIlb MPBIKIaAaM s
MacaBara JApyKy 1HIIbIX KpaiH, y ThIM JiKy bemnapyci.

[IpakThIyHas 3HaYHACUb campayaHay Ipalbl 3aKJIOYyaela y ThIM, LITO se
MaTAPbISIIbI, aHAJI3 1 BHICHOBBI MOTYIIb OBbIIb CKapbICTaHBI Maa4yac BBIKJIAJaHHS
HaBYYaJIbHBIX Kypcay Ma TICTOpbIl 3aMeXHAaM KYpPHATICTBIKI 1 CydyacHal 3aMexHail
KYPHAJIICTBIKI, & TaKcama crerkypcay, npeicBedanbix CMI. BoiHik1 mpatibl MOTYLb
3HaMCILl V>KbIBaHHE Mphl HAIICaHHI HABYKOBBIX Ipal] Ma TICTOPhIl 3aMexHara i
allublHHAra JpyKy 1 MbKHapOAHaH sKypHaTICThIIbI.
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Summary

Thesis "dvertisement in the newspaper: from history to the present day"
consists of 65 pages, the number of sources — 53.
Keywords: media, advertising, context, newspaper issue, daily mass,
evolution, Genesis, content, topics, perspectives

The object of research is advertising in the newspaper.

Subject of research is the development of newspaper advertising, especially
the specifics of its transformation in the second half of the 20th century, as well as
typological features of European and national newspaper advertising, modern
trends in its evolution.

The aim of the scientific work is to trace the main historical stages of
development of advertising in the newspaper for example European and domestic
MEDIA.

Basic research methods — system-historical, analytical, comparative.

The scientific novelty of the scientific work. This work is a comprehensive
study of the process of formation, development and transformation of newspaper
advertising in foreign and national media. Here we investigate a typological model
of foreign and domestic newspaper advertising, its typological characteristics and
particularities.

Theoretical and practical value of the scientific work consist of collection,
summary and system of the study materials to clarify scientific understanding of
the process of formation, development and transformation of foreign and domestic
newspaper advertising. In addition, analysis of the successes and failures of
newspaper advertising, which is now on the verge of extinction, could serve as a
model for print media of other countries, including Belarus.

The sphere of application of this work is that its materials, analyses and
conclusions can be used in the teaching of courses on the history of foreign
journalism and contemporary foreign journalism, as well as special courses on the
MEDIA. The results can be applied when writing scholarly works on the history of
the foreign and national press and international journalism.



