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PE®EPAT

Epmak Mapus AnaronseBHa
«KoMmiekCHbIe MAapKETHHIOBbIE HCCJICIOBAHUSA IIPH BbIXO0/E
NpeaNPUATHA HA MEKAYHAPOAHBbIE PHIHKU»

Hunnomuas padota: 110 c., 13 puc., 13 ta6:., 52 uctounuka, 12 npui.

KiroueBrnie CJIOBA! MAPKETHUHI OBbIE NCCIELOBAHNIA,
KOMIUIEKCHBIE MAPKETHHI'OBBIE NCCJIELOBAHIA,
BHEINIHEOKOHOMMYECKAA JEATEJIBHOCTD, KABMHETHBIE
NCCIIEAOBAHUA, MAKPOCPEJA (MUKPOCPEJA) OPI'AHU3ALNN,
TOBAPOITIPOBOJAIIAA CETD.

OO0beKT uccjie0BaHusA — MEK/IyHAPOAHbIE KOMIUIEKCHbIE MAPKETHHIOBbIE
UCCJIEIOBAHMS.

Hean ucciaenoBanus: pazpadboTka MEPONPUATHI MO BBIXOAY MPEANPUATHS
Ha MEXIYHApOJHbIE PHIKH, a TAK)KE CUCTEMbl MApKETHUHTOBBIX MCCIIEOBAaHUMN IS
3¢ (HEeKTUBHOTO aHaIM3a 3apyOeKHBIX PRIHKOB IIpH X 0TO0pe Bo BO/I.

Metoabl uccjief0BaHMsA. KAOWHETHBIE HCCIEIOBaHUS, CPaBHUTEIBHOTO
aHaJlu3a W CHHTE3a, (YHKIMOHAIBHOTO W JAMHAMHUYECKOTO aHajau3a, HAay4HbIX
abcTpakuui, TeAyKIUHU U UHAYKLINHU, JJOTHYECKUN, TpaduuecKuil.

ITosry4yeHHbIe pe3yJibTaThl 1 MX HOBH3HA. IIPOBEJICH aHAIIU3 JIEATEIBHOCTH
OAO «MA3», a Takke ero MoJIOKEHUSI Ha BHYTPEHHEM M 3apyOeKHBIX PHIHKAX.
[IpencTaBieHO MapKETMHIOBOE MCCIENOBAaHUE, MO pe3yibTaTaM KOTOPOrO JaHbI
pEKOMEHJAMM 1O  JajJbHEWIIEMY  OCBOCHHMIO  3apyOEKHBIX  PBIHKOB
paccMaTpUBAEMBbIM MPEITPUITHEM.

Ob0s1acTh  BO3MOKHOI'O0 NPAKTHYECKOI0 TNPHMMEHEHHUS. BbIABICHUE
BO3MOYKHBIX HaIlpaBJI€HUN YCOBEPUICHCTBOBAHUSA MEPONPHUITHI MO YCHEIIHOMY
BBIXO/ly Ha MEKIyHAPOAHBIE PHIHKHU.

ABTOp pPabOThl TONITBEPXKAAET, YTO MPUBEICHHBII B HEW pacyeTHO-
aHAJIMTUYECKUM MaTepuan MpaBUIbHO U OOBEKTHUBHO OTPAXKAET COCTOSTHUE
HCCIIEyEMOTO IpOLecca, a BCE 3aMMCTBOBAHHBIC W3 JIUTEPATYpHBIX U IPYTUX
VMCTOYHUKOB TEOPETHUUECKUE, METOAOJIOTMYECKUE U METOAUYECKHUE TOJOKEHUSA U
KOHIIETIMU COITPOBOKIAOTCS CCHIJIKAMHU HA UX aBTOPOB.

(moamuck CTyneHTa)



PODEPAT

Epmak Mapsist Anaronseyna
«KoMIUIeKCHBIA MAPKETBHIHIaBbIsl 1AC/IeIaBAHHI NPbI BbIXa/13€
NpagnpbieMCTBA HA MIKHAPOAHBISIPbIHKI»

Hermuiomuas mpana: 110 c., 13 man. , 12 ta6m., S2kpbiHilb , 1 2npeIki.
KiarouaBbist CJIOBBI: MAPKETBIHI'"ABBIA JNACJIIEJABAHHI,

KOMIUIEKCHBIS MAPKETBIHT ABBILST JIACJIEJABAHHI,
3HEIIHERKAHAMIUHASI I3EMHACLb, KABIHETHBIS JACJIEJIABAHHI,
MAKPAACSIPOJII3E (MIKPAACSIPOJIJI3E) APTAHIZALIBII,
TABAPATIPABOJIHASI CETKA.

AO'eKT jJacielaBaHHS — MIKHAPOJHBIS KOMIUICKCHBIS MAapKETHIHTaBbIS
aciielaBaHHI.

MsTta pacieaBaHHS: pacmpaljoyka MepanpbhleMCcTBay TIa  BbIXaa3e
MpaaNnpbIeMCTBA HAa MIKHAPOJHBIS PHIHKI, @ Takcama CICTAIMbI MapKETBIHTaBBIX
nacienaBaHHsay s A(eKThIVHAra aHalli3y 3aMEXHBIX PBIHKAY MPbI 1X aJ100pbl Ba
39/.

MeTtaapl aaciaenaBaHHsI. KaOIHETHBIA JacjelaBaHHI, MapayHajlbHara
aHami3zy 1 CIHTA3y, (YHKIbISTHAJIbHAra 1 JblHaMIYyHara aHanmi3dy, HaBYKOBBIX
a0CTpaKIBIX, AAYKIIBI1 1 IHIYKIIBI, Jariadbl, rpadidHb.

ATpbIMaHbIfl BbIHiKI 1 iX HaBi3Ha. npaBen3eHsl aHamiz a3eitHacii AAT
"MA3", a Takcama STO CTaHOBINIYAa Ha VHYTPAaHBIM 1 3aMEXHBIX PBHIHKAX.
[Ipanacraynena MapkeTblHTaBae JaciefaBaHHE, Ia BBIHIKAX SIKOTA J1aJI3€HBI
pOKaMEHJallbll Ta JaJeHIIbIM 3acBacHHI 3aMEXHBIX pPBIHKAY, pasrisgaHbIM
PaANPhIEMCTBAM.

Bobaacubr MarysiMara mpakTbIYHAra TPbIMSHEHHS: BbBIAYJICHHE
MardbIMbIX HarpaMKay yaackaHaJeHHS MepanpbleMCTBAY Ta MacisaxoBamMy BbIXaIdy
Ha MDKHAPOJIHBIS PBIHKI.

A¥Tap mparplnanBspKae, mTo MpbIBeA3eHBI ¥ €l pasiiikoBa — aHaTITHIYHbI
MaTAPBISIT TpaBibHA 1 a0'eKThIYHA aJIIOCTPOYBae CTaH JIOCJEIHAara Imparpcy, a
yce 3ama3plyaHbisl 3 JITAPATypHBIX 1  IHIIBIX  KPBIHII  TIAPITHIYHbIA,
MeTaJanariyHbisl 1 METaJbIYHbIS CTAHOBINIYA 1 KAHIPMIIBI CYIpaBaKaroiia
criachUIKaMi Ha X ayrapay.

(momic cTyadHTa )



ANNOTATION

Yermak Maria Anatolievna
«Comparative analysis of investment climate of the Republic of Belarus
and the Republic of Poland»

Degree paper: 110c., 13 ill., 13 tab., 52 sources, 12 app.

Key words: MARKETING RESEARCH, COMPLEX MARKETING
RESEARCH, FOREIGN TRADE, DESK RESEARCH,
MACROENVIRONMENT (MICROENVIRONMENT) OF ORGANIZATION,
DISTRIBUTION NETWORK.

Object of research — complex international marketing research.

Purpose of research: development of measures to overcome the enterprise
for international roars and system of marketing research for the efficient analysis
of foreign markets for their selection of EEA.

Research methods: desk research, functional and dynamic analysis,
scientific abstractions, deduction and induction, graphical.

Obtained results and their novelty: analysis of activity of JSC «MAZ», an
analysis of its position in the domestic and overseas markets. Submitted by market
research, recommended for the further exit to foreign markets JSC «MAZ».

Area of possible practical application: identify possible areas of
improvement measures for successful entry into international markets.

The author of the work confirms that computational and analytical material
presented in it correctly and objectively reproduces the picture of investigated
process, and all the theoretical, methodological and methodical positions and
concepts borrowed from literary and other sources are given references to their
authors.



